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Nothing cuckoo’ about this bird He's warning 


vou that advanced planning tor 

television spots % sales training 

sales promotion public relations 
should be starred NOW! 


Our counsel is available withour obligation 


So don't wait—The Time ts NOW! 


ATLAS FILM CORPORATION 


Producers of Quality Motion Pictures, Sound Slidefilms, Theatrical Shorts, TV Commercials 


ESTABLISHED 1913 


1111 SOUTH BOULEVARD, OAK PARK, ILLINOIS 
RY CHICAGO PHONE: AUstin 7-8620 
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CARAVEL 


FIFTH AVENUE 


What price 
MORALE? 


E SEE by the papers that the scientists are 
developing electronic calculators to evaluate 
production methods. 


We think this is all to the good but not enough. 
Because the Key Factor in any successful operation 
is Morale! 


A step in the right direction, we submit, is a train- 
ing program that will visualize to supervisors cer- 
tain fundamentals of good management. For ex- 
ample, the importance of not criticizing employees. 
in the presence of others . . . of generously giving 
credit where credit is due . . . of quickly resolving 
misunderstandings before they have a chance to 
grow. 


Caravel has made many training films of this 
type. One in particular—“‘It’s Up To You”’—was pro- 
duced for Associated Merchandising Corporation. It 
is being used effectively by leading department 
stores with sales in excess of $1,500,000,000. De- 
mand for the film increases. The Department of the 
Navy has purchased 60 prints, the Bell Telephone 
System more than 100. 

We would like you to see this film—as evidence 
of what we can do to help build morale throughout 
your organization. A request, on your business let- 
terhead, will bring you a print for preview. 


FILMS, INC. 


NEW YORK TEL. CIRCLE 77-6110 
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Don't Make Your 
Salesman Beast 


The days of lugging heavy sound slide-film ma- 


chines around are past. 
Today you don’t have to make a beast of burden 
out of your salesman. 


He always objected to those over-weight, over- 
size, awkward machines with heavy screen and 


separate re 1 case. 
THE PICTUREPHONE HAS BEEN THE FINEST ‘They: always did make sound stide-film unpopu- 


lar, and still do. 


MACHINE ON THE MARKET FOR FIFTEEN YEARS today’ you can have a Pieturepone that weighs 


| only 13 pounds including built-in, shadow-boxed 
; screen and compartment for eight records and 
eight films— 


4G A complete unit with everything enclosed, and 
og you don’t even need a zipper bag to keep the dirt 
out. 
Abundant sound is evenly distributed through- 
out the room. 


You don’t have to sit in one certain place to 


j | . understand the words. Every syllable is clear as 


Projector at operator’s finger-tips—no_pull- 
—ONE OF TEN MODELS cord nuisance. 
Plays microgroove and standard records. 
No latches to come open and collapse the ma- 
chine on the floor. 


No immediate damage if plugged into direct 
current. 

No sound deadening material in front of 
speaker. 

Many other features that cannot be incor- 
porated in old-fashioned sound slide-film machines. 

The Picturephone is basically different from all 
other sound slide-film machines and covered by 
basic patents. 

Nothing else is similar to it, could not be, under 
the law. 


If you buy sound slide-film machines without con- 
sidering the Picturephone, you will load yourself 
up with a lot of serious disadvantages that are 
hanging over from the old days. 


MANUFACTURED BY 


0. é. McCLURE TALKING PICTURES 11152 WEST WASHINGTON BOULEVARD, CHICAGO 7 


Telephone CAnal 6-4914 
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Now you can make low-cost sound movies 


Now Bell & Howell brings the making of sound movies within your used again and again simply by changing the message to fit the new 

reach. Here is the new 16mm Filmosound 202 — not just a sound movie situation. Only with magnetic sound movies is this possible at but 

projector — not just a magnetic sound recorder — but a combination of the cost of the film and souNDSTRIPE. 

both for making and showing sound movies. You need no expert Now you can add sound to old silent films that have been trans- 

knowledge, no costly professional equipment. ferred to single perforated stock . .. new sound to a film with an obso- 
With the Filmosound 202, a sales presentation can be put on film lete sound track. Use coupon for full details on magnetic sound movies 

and the message directed to a specific client. The same film can be _ and the new Filmosound 202. Or see your Bell & Howell dealer today! 


the sensational, new 


Filmosound 


RECORDING PROJECTOR 


Gveronteed for life: During the life of the product, any defect in work- 
manship or material will be remedied free (except transportation). 


Record voice and sound effects, and mix You're ready to project movies with sound 
voice with musical background as picture immediately after you record. Later, to Bell & Howell Company 

is projected. All recording errors can be change the sound, erase and record again 7108 McCormick Road, Chicago 45, Illinois 

easily and quickly corrected. Magnetic in one simple step. Remember, your Filmo- Please send me. without cost or obligation, complete information 
recording will last for life of the film, yet sound 202 will project any 16mm film, silent 


its use for 
can be changed instantly. or sound, optical or magnetic. © Industry (0 Chureh (2 School 


General 70-DL movie camera 


County 
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THE 

EDITORIAL NOTES AND COMMENTARY 

BY FAIRLESS, president of U.S. Steel Corp., 


and Philip Murray, president of the United 
Steelworkers of America, have agreed to tour 
the country visiting steel plants to lay the base for 
a lasting labor-management relationship. 

As a first step, Fairless went with Murray to 
a meeting of the Steelworkers’ Wage Policy Com- 
mittee in Washington. Said Fairless: “Phil Mur- 
ray and | agreed that we're going to start some- 
thing new in labor-management understanding. 
I'm going to find out what you're thinking about, 
and you may be interested in some of my prob- 
lems.” Murray vigorously agreed, and said: 
“This is an unprecedented thing in the history 
of labor organizations.” 

Let's suggest right now that Fairless’ and 
Murray's journey deserves all the understanding 
and publicity it can possibly get. What an out- 
standing base for a motion picture, jointly spon- 
sored by labor and management, that could be 
taken to every school, every adult group. church, 
industrial plant and television station in America. 

If these phrases of Fairless and Murray are to 
be more than empty sentiments but a real begin- 


BUSINESS SCREEN CAMERA 


Dene Sea Caren off Chile was this 442 Ib 
striped marlin brought in by Sound Masters’ v.p 
Francis Carter Wood, Jr.. 


while on location for 


a film nou heing com pleted lor sponsor release. 


ning of better understanding, let's know what 
they 


feel, what they say, and what they see in 


their journey. Let's bring it to all the people 
and let them talk about it. 
i Some Factors to Check in Forecasting 
5 | the Seasonal Economic “Weather Map” 
‘ t * Forecasting off the current economic and 
eo) political “weather map” of the nation, you pick 
_ ‘ up a good many “highs” and “lows” which the 
INVESTMENT Bankens ANNOUNCE completion and farsighted businessman will carefully observe. 
: release of “Opportunity U. S. A.” new I6mm One predominant factor is the size of today s 
— him. Shown above are (1. tor.) Joseph T. John- US. reagan? production establishment and its ap- 
ie son, president The Milwaukee Co. end of the parent ability to meet U.S. requirements plus 
§ Investment Bankers Assn.: Pierre Wethia. few defense and notwithstanding strikes and material 
‘s tured player; and Erwin W. Boehmler, educe- delays. One clue was given by Servel which has 


introduced a new table-top refrigerator line to 
somehow expand saturated markets for standard 
boxes now estimated to be only a million units 


tional director of IBA and advisor. (See page 30). 


a year, competitively divided among the many 
well-known brands. 

Share the conservative look at the anticipated 
TV sales boom given recently by the Federal Re- 
serve Bank of Chicago which called attention to 
FCC time delays in hearing new station applica- 
tions as well as the high cost of new station 
construction, 

“The primary question is the capacity of ad- 
vertising and other revenue to support the large 
and growing cost of programs and facilities,” 
the bank asserted in its monthly publication 
Business ConpIirions. 

The capacity of all kinds of groups and or- 
ganizations to expand their l6mm film participa- 
tion is plainly evident in the too-little noticed 
trend toward sizeable print purchases when films 
are of sufficient public interest. A heretofore 
little known organization like The Christophers 
delivered over 2,000 prints at cost of its first 
film You Can Change the World; within a few 
weeks of release, a second subject Government 
Is Your Business is approaching the 600 print 
sales mark. Sponsored films like Closed Book 
(over 600 prints sold); By Jupiter (well over 
1,000) and others of similar general appeal 
should give both sponsors and producers some- 
thing to think about. 

Projection equipment, both l6mm sound mo- 
tion picture and the effective 35mm sound slide- 
film types, continues to go into thousands of 
new locations each month. Small wonder that 
the WaLt Street Journat has devoted two 
front-page columns to this expanding field in the 
last half-year! 


Stationery Manufacturers Sponsor a Film 

* The Paper Stationery and Tablet Manufac- 
turer's Association has completed a 20-minute 
film on handwriting for schools, PTA, etc. The 
new film, The Handwritten Word, was written 


by Maxwell Weinberg of MGM. 


“How to Catch a Cold” Hits Three Million 
* How to Catch a Cold, International Cellucot- 
ton (Kleenex) film, produced by Walt Disney, 
hit a total of three million viewers recently after 
ten month’s circulation by distributors Associa- 
tion Films, Inc. The ten minute Technicolor car- 
toon starts its second year in the field on Sep- 


tember Ist. 
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O. H. Coelln, Jr., Editor 


Edmund Kerr, 


KeLLeR, author and Maryknoll 
launched the 
hristopher movement in 1945 


Farner James 


missioner, who now widespread 


Thousands of 
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Mind Your Own Business 


— Cervantes (1547-1616) *DETROIT 
1000 Dime: Bldg. 


[ncreasinc inventories combined with lagging sales have prompted 


many commentators in magazines and newspapers to attribute this CLEVELAND 
unhappy situation to a decline in the fine old art of American sales- 1010 Euclid Bldg... 
manship. 
q 
Now, as in the past, sales managers, paying mind to their own busi- *HOLLYW : 
ness, are giving sales fresh impetus through the use of motion pictures 5981 Venice Blv 4 


and slidefilms. Wilding has had a large measure of success with films : nf 


that give salesmen information about the product and its presentation, 


ST. LOUIS 
which is sales training; and that tell customers why they should buy, 4378 Lindell Bly 
which is consumer training. q 
If you have a current problem that concerns salesmen and selling CINCINNA z 
let’s get together and talk it over. A telephone call to any of our offices. Enquirer Bitig. : | 
listed on this page, will set up an appointment. { 
PITTSBURGH 
Law & Finance Bldg. 


“Studio Facilities 


WILDING 


PICTURE PRODUCTIONS, INC. 


MOTION PICTURES « SLIDEFILMS « TELEVISION FILMS 
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Specialists in 


SELLING 


SIVIQUINNOD NOISIAITIL SIUNLIId NOLOW 


200 East 56th Street. NEW YORK 
16 East Ontario Street. CHICAGO 
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lt. Cmdr. Wilson R. Cronenwett 
Represents U.S. at Venice Festival 
® Lieutenant Commander Witson 
R. Cronenwert, USN, will repre- 
sent the United States at the 13th 
International Exhibition of Cinema- 
graphic Art in Venice, Italy, August 
&th to September 10. LCDR Cronen- 
wett is head of the motion picture 
branch of the U.S. Naval Photo- 
graphic Center, Anacostia, D. C., 
and was selected for the assignment 
by an inter-departmental committee 
representing the 13 government film 
producing agencies. 

The committee consists of these 
agencies: Veterans’ Administration, 
Department of State, Post Office De- 
partment, National Archives, Li- 
brary of Congress, Department of 
the Interior, Federal Security Agen- 
ey, Mutual Security Agency, De- 
partment of Commerce, Department 
of Agriculture, and the Army, Navy, 
and Air Force. The committee serves 
as a review body for the Department 
of State to screen and select gov- 
ernment produced and sponsored 
films for the international film com- 
petitions, LCDR Cronenwett is the 
first member of the Armed Services 
to have been so selected. 

This year eleven government 
sponsored motion pictures have been 
chosen as official U.S. entries. All 
U.S. government film entries will be 
scientific or documentary in charac- 
ter. A lengthy list of other U. S. 
films will also be shown. 


Lr. Cupr. W. R. CRonenwerr | 


WRITER WANTED 


| Established Chicago commercial 


film producer desires permanent 
staff writer experienced in motion 
pictures, slidefilms, and television 
work. Send full resume and salary 
desired in first letter. 


Box TX 
BUSINESS SCREEN 
7064 Sheridan Road 
Chicago 26, Illinois 


. new sales vice-president 
jor the National Carbon Company 


Arthur C. Bryan New Director of 
Sales for National Carbon Co. 

® Arruur C. Bryan was recently 
named NationaL Carson Com- 
PANY'S vice-president in charge of 
sales. Mr. Bryan has been with Na- 
tional Carbon, a division of Union 
Carbide and Carbon Corp.. since 
1935. 

He started with the company as 
an industrial salesman in the Chica- 
go office and in the following years 
acquired experience in National 
Carbon’s Cleveland, Kansas City, 
and New York offices. In 1949 he 
was promoted to general sales man- 
ager. 

A graduate of the University of 
Nebraska with a B.S. degree in 
Electrical Engineering, Mr. Bryan 
was associated with the GENERAL 
Exectrric Co., in Schenectady, N.Y., 
before he joined National Carbon. 


Columbia Records Names Arthur 
Schwartz Sales Promotion Mgr. 

* Scuwartz has been ap- 
pointed sales promotion manager of 
Cotumpia Recorps, it was 
announced last month by IRVING 
TOWNSEND, advertising manager of 
the company. Mr. Schwartz will be 
responsible for the conception and 
preparation of all sales promotion 
material and will participate in all 
phases of advertising and promotion 
initiated by the advertising depart- 
ment. 

For the past two years, Mr. 
Schwartz has been advertising and 
promotion manager of Times-Col- 
umbia, Inc., New York distributor 
of Columbia Records. Before join- 
ing Times-Columbia, he was adver- 
tising manager of a Long Island 
weekly newspaper. 


Distributor's Group Names V.P. 

Ricuarp B. is the new 
vice president and sales manager of 
The Distributor’s Group, Inc., 756 
West Peachtree St., N.W., Atlanta, 
Ga. For the past six years he has 
been southern regional sales repre- 
sentative for the AMpro Corp. 
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COSTS 


@ CUT processing and pressing costs—up to 50% 


@ CUT packing costs—up to 50%! 


@ CUT shipping costs—up to 50%! 


@ CUT storage space in half! 


Now all records may be carried in projector case! 


LOOK AT THESE TYPICAL BEFORE-AND-AFTER SAVINGS! 
How costs were cut 42% on one series by changing to Microgroove 


now .. . certainly before you start 
your next slide film! 


| 
BEFORE AFTER | 
old 16" new 12" * 
slide film microgroove 
| processing.......$ 5,760 $ 2,400 
| Pressing......... 17,472 10,080 | 
| $23,232 $12,480 | 
| => | You owe it to yourself to see and hear ; 
| - the spectacular Microgroove Record right 
| $10,752 Savings per year =42% 


Y 
Columbia Transcriptions 


Los Angeles—8723 Alden Drive, BRadshaw 2-541! * New York—799 Seventh Avenue, Circle 5-7300 * Chicago—410 No. Michigan Ave., WHitehall 4-6000 
Trode-Marks @ Reg U. S. Pot. Off. Marcos Registradas 
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that’s right Jimmy 


BUSINESS IS PEOPLE... 


William Harrigan, playing the lead in 


“Speaking of Rubber.” is telling his grandson 
about business, specifieally the rubber business. 
He might just as well have been talking about 

the film business or more specifically Leslie Roush 
Productions, Ine.. producers of this two reel 


film for United States Rubber Company. 


It is people, of course, that make motion pictures 

but what really matters is the hind of people that 

3 produce the pictures, People with many years 
of experience on all types of productions: people 
who have long worked together as part of the 
same team: people who are known for their 
integrity and all around ability——1IN FACT 

people like Leslie Roush, producer, director and 

editorial supervisor: like Jules Sindie, chief 

cameraman and technical supervisor: like 


Jimmy DiGangi, production manager. 


Only people such as these can produce quality 


motion pietures for discriminating clients. 


Leslie Roush Productions, Ine. 


SALES AND EDITORIAL OFFICES 
333 WEST 52 ST., NEW YORK, N. Y. 
STUDIOS AND SHOPS 
130 HERRICKS ROAD, MINEOLA, L. LL, N.Y. 


Camera Eye 


NOTE‘ 


AND COMMENTARY 


* What sort of films will business 
sponsors be making in the next 
twelve months? A continuation of 
emphasis on public relations and 
soft-pedaling information pictures? 
Perhaps so, if market conditions 
remain at their present peak, how- 
ever, more than a few good author- 
ities see signs of some, if not major, 
recession. How would films serve in- 
dustry under these conditions? 
One tip-off on the major prob- 
lems all media will be expected to 
combat in case of sales declines is 
contained if a survey of 157 com- 
panies conducted by the National 
Industrial Conference Board. Execu- 
tives of the companies listed these 
problems as of the greatest impor- 
tance in their future operations: 
training the sales force for really 
competitive selling; price-cutting 
within the industry; maintaining 
demand for quality products in a 
period of price consciousness; main- 
taining an experienced dealer organ- 
ization stafled with well-trained per- 
sonnel; making effective use of ad- 
vertising and sales promotion me- 
dia to maintain percentage sales cost 
on gross sales. 


Nearly 10 Million See “Big Idea” 
Swirt & Company's Big Idea will 
soon roll into its second vear of 
public distribution. Since its release 
last fall, the film has been viewed 
by nearly 10 million persons. It has 
been televised on a sustaining basis 
more than 60 times. A report on 
this first year of distribution is to 
be the subject of an early Business 
SCREEN feature article. 

Swift continues to make Big Idea 
available to public audiences with- 
out charge. In lomm sound, black 
and white, the film has a running 
time of 30 minutes. The film, an 
exciting drama dealing with the con- 
flict’ of dividing the 
world, was produced by WiLpine 
Prerure Propuctions, Ine. 


Aetna Prepares Booklet, Motion 
Picture on Proper Film Care 

* To instruct personnel charged 
with the care of prints in the 50 


ideas now 


circulating libraries maintained by 
the Aerna Lire Com- 
PANIES, a manual entitled “Splice 
‘Em Right” has been prepared by 
the motion picture bureau of the 
insurance companies. 
Supplementing the printed man- 
ual, a l6mm sound film, /t's Up to 
You has also been made to illustrate 
the handling and repair of motion 
picture film. While intended pri- 
marily for Aetna’s field organiza- 


tion, prints of the film are available 
to other film users at the cost price 
of $27.50. 

Orders may be placed with Fred 
Riebel, Supervisor, Motion Picture 
Bureau, Aetna Life Affiliated Com- 
panies, Hartford 15, Conn. 


DeVry Again to Manufacture 
“JAN” Projector for Services 

* Contracts totaling $6,000,000 
have been awarded to the DeVry 
Corp. for the production of its JAN 
(Joint Army-Navy) projector. More 
than 8,000 of these units have al- 
ready been delivered to the Armed 
Forces by the DeVry Corp., the last 
in 1951 when a $5,000,000 contract 
was filled. 

Developed in 1948 to replace all 
sound equipment then in use by 
the Armed Forces, the JAN was de- 
signed to withstand the more severe 
treatment likely to be accorded pro- 
jectors used by the services. 

Along with the announcement of 
the Army-Navy contracts, it was 
announced that a recent expansion 
of manufacturing facilities enables 
the DeVry Corp. to produce the 
JAN units on a mass production 
The manufacture of l6mm 
projectors for civilian use will also 
continue at a high level. 
Association Moves Eastern Office 
® ASSOCIATION FILMS’ eastern area 
distributing office, formerly at 35 
W. 45th Street, New York City, has 
moved to Broad at Elm, Ridgefield. 
N. J. Built to Assoc iation’s spec ifi- 
cations, the new building features 


scale. 


a booking section, direct-mail proc- 
essing department, projection room, 
film inspection department, admin- 
istrative offices, and an adjoining 
parking area. 

Det Coro, formerly man- 
ager of the New York exchange, 
continues as manager of the new 
branch. Headquarters offices of As- 
sociation Films remain at 347 Madi- 
son Ave., New York City. 

Branch film distribution facilities 
are also maintained at Chicago, 
Dallas and San Francisco, serving 
their respective geographical areas. 
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FILM SALESMAN 
WANTED 


Young aggressive Chicago produc- 
tion firm offers excellent opportu- 
nity to salesman who commands in- 
dustrial and other film business. 
Executives position and part own- 
ership availeble to the. right man. 
Replies confidential. Our personnel 
know of this ad. 
Box XX 

BUSINESS SCREEN 

7064 Sheridan Road 

Chicago 26, Illinois 
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Nin ADD A SPARKLING, new sound track to 
every 16mm film you use. And do it in minutes 
with the new RCA magnetic recorder-projector. 


It's the easy, low-cost way to make your films 
work harder, offer more. With your own sound 
track on film—old films can tell a new story... 
a general message can be made specific .. . 
scratched optical sound tracks can be replaced 
... films can speak two languages — one on optical 
track and the other on magnetic sound track. 


With this new RCA projector you can now add 
sound to your silent films after duplicating on 
single-perforated stock. Or, put a new commen- 
tary on your sound films—without impairing 
your present optical sound track. Add a simple 
narration, or prepare a complete production 
in sound. 

It’s magnificent sound, because it’s magneti- 
cally recorded sound. And it’s just as easy to 
prepare as a tape recording. To make your own 
sound track with the RCA magnetic recorder- 
projector, here’s all you do: 


VISUAL PRODUETS 


1. HAVE MAGNETIC STRIPE 
ADDED TO YOUR FILM 
Laboratories are set up to add 
a narrow magnetic stripe to 

your films quickly, expertly 
for only a few cents a foot 
Exposed film or raw stock can 
be striped. Sixteen- or 24-frame speed can be used. (Films 
with two sets of sprocket holes must be duplicated on 
single-perforation stock.) 


2. THREAD PROJECTOR 

AND SET CONTROLS 
Thread the RCA projector as 
you would for a regular show- 
ing. Turn knobs to “record” 
position, thread film over mag- 
netic recording heads and you're 


ready to record. No extra gadgets to attach. No extra 
equipment to set up. 


3. WATCH PICTURE—SPEAK 
INTO MICROPHONE 
Record your message on film 
as you watch the picture. Stop 
...@fase... re-record at any 
time. You can plan your re- 
cording for a single showing 
or use it over and over again. 


RADIO CORPORATION of AMERIEA 


ENGINEERING PRODUCTS DEPARTMENT. CAMDEN. 


Here’s the easy way to add 
sound to your films 


...the new RCA 16mm Magnetic Recorder-Projector 


Listen to the magnificent sound reproduction 
from the RCA magnetic recorder-projector be- 
fore you buy any type of sound projector. You've 
never heard such faithful sound on 16mm film, 
And RCA’s quiet projector mechanism—the 
famous “thread-easy” mechanism— keeps irrita- 


Compare sound reproduction 
Before You Buy 


ting projector noise out of your recording. For a 
superb presentation of either optically or mag- 


netically 
magnetic recorder-projector. Listen . 
. before you buy. 


For New, Free Bulletin 


recorded films, RCA 


. . compare 


listen to the 


MAIL COUPON NOW 


Visual Products, Dept. 
Radio Corporation of America 
Camden, N. J. 


Please send me your new, free bulletin, “RCA Mag- 
netic Recorder-Projector.” 


Name 


Title 


Organization 
Ba 


Address 


City 


Zone State 


| 
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If she can’t hear it, 


you've wasted money. 


Play safe and sure 


with RCA VICTOR slidefilm 


recordings. 


a Too often, well prepared audio material comes out “Whooberjack 
obda saddliecam onda upscray.” Even a trace of “mud” in your slidefilm 
recording puts a strain on listening . . . cuts effectiveness. 


For clean, crisp sound, go to the leader! RCA Victor heads the field 
technically and servicewise, in all phases of . . . 


" % The most modern sound-reproducing equipment and facilities . . . latest 
developments in automatic frame-progression recording 
¥% Engineers, specializing in slidefilm recording, to assure the best presentation 
of your slidefilm story 
% Pure vinyl! plastic records—both standard and microgroove— packaged in 


special slidefilm shipping cartons when desired 


Contact an RCA Victor % An extensive music library service 
i 


Custom Record Office today: % Careful handling and prompt delivery 


630 Fifth Avenue 
Dept. E-80, New York 20, New York 
JUdson 2-501) 


445 North Lake Shore Drive cal 
Dept. E.80, Chi ‘4 
23215 QS) Custom Record Sales 


Write now for our fact-filled Custom Record Brochure! 


Norm Sycomere Avenee RADIO CORPORATION OF AMERICA - RCA VICTOR DIVISION 
Dept. E.80, Hollywood 38, California 


Hillside 5171 
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RECORDING PROCESSING PRESSING 


PROFESSIONAL 
FOR PROVEN 
PROFESSIONAL 


al The Same Professional 


Features Whether You Choose A 
35mm or 16mm 


Mitchell 


Years-ahead smooth, positive operation has 
made the famed Mitchell 45mm Cameras the 
overwhelming choice of major studios. Incor 
porating the same advanced truly protessional 
35mm features, the Mitchell “16° Profes 
sional” Camera is being selected as the stand 
ard equipment of more and more commercial 
producers. The heritage of superior design 
and matchless workmanship of Mitchell 
Cameras is known and proven each day by 
the creators of the finest films 


> 
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Precision Now Offers 
Unmatched Facilities For 
16mm Processing! 


Here at Precision, we are constantly revising our film processing 


technique; utilizing new engineering principles and new machin- 


ery which enable us to offer Lomm produc ers the finest proc essing 


service they will be able to find anywhere. 


Here are some of the new types of equip- 
ment that make Precision a leader among 
film processing laboratories: 


New lomm Developing Machines 
automatically operated —Maurerde- 
signed to handle the complete range 
of lomm work — negative or positive 
promptly and eflicrently. 


Automatic Temperature and Air 
Control built to a Maurer design. 
Kigidly maintain every technical con- 
dition necessary to the finest lomm 
processing 


Blectrically Heated and Controlled 
Drying Cabinets on each new de- 
veloping machine turn out high 
quality film, waxed and ready for 
immediate projection. 


Precision Film Laboratories — a di- 
vision of J. A. Maurer, Inc., has 14 
years of specialization in the lomm 
field, consstently meets the latest de- 
mands for higher quality and speed. 


New Electronic Printer: For the re. 
production of magnetic sound to 
lomm either independently or in 
combination with picture prints, 


New Control Strip Printers operate 
without notching original — produce 
fades and dissolves from A&B rolls 
—incorporate filter changes between 


eccnes. 
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ABC Television Network Presents 

Program Featuring Business Films 
* Tue American Broapcastinc Company's TV 
network is now presenting a thirteen week series 
of programs on Sunday nights featuring busi- 
ness films which dramatize America’s industrial 
production and what it has accomplished in pro- 
viding better living and greater assurance of 
peace. 

ABC officials are enthusiastic enough about 
the show, which has been on since the 22nd of 
June, to call it one of the finest public service 
presentations they have ever televised. 

The first of the series was a film on the coal 
industry, Powering America’s Progress. The pro- 
gram will close on September 14 with Freedom 
and Power showing the expansion and im- 
portance of the electric power industry in the 
security of the nation. 

A great amount of time and attention has been 
given to the series, and the films selected are far 
above average in production qualities, continuity 
and general interest. In several instances the 
film presentations will be premiered on the 
program. 

Avcust 10—-Fifth Freedom. 
The freedom of opportunity, making possible 
great advances in the steel industry and al- 
lied fields. (Allegheny Ludlum Steel Corp.) 
Aveust 17—On The Track. 
Development of rail transportation in peace 
and war. (Association of American Rail- 
roads} 
“Silicones.” 
Silicones. 
Development of silicone products for home 
and industry. (General Electric Company) 
Avcust 24—Twenty-Four Hours of Progress. 
Men at work in the oil industry, with Ralph 
Bellamy as narrator. (Oil Industry Informa- 
tion Committee) 
Avcust 31——-Magic Key. 
How advertising helps spread labor-saving 
devices and comforts. (Chamber of Com- 
merce of the United States) 
Treasure of the Sea. How magnesium is ob- 
tained from the sea; its lightness compared 
to other metals, (Dow Chemical Company) 
SepTeMBeER 7-——-Operation Airborne and Sky- 
rocket. 
The story of the C-124, giant cargo transport, 
and the role of electric power in construction. 
(Both by Douglas Aircraft Company) 
SePTEMBER 14—-Freedom and Power. 
Importance of the electric industry to the na- 
tion’s welfare and security, in animation and 
live action. (General Electric Company) 


FILM PROGRAM DIRECTOR | 
FOR NATIONAL ORGANIZATION | 


@ National organization, headquarters in 

Washington, D. C. offers an executive po- | 
sition as director of its film program. 
Must have creative, promotional back- | 
ground, ability to make field contacts. State i 
salary expected. Write Box 9B. 
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EST. 1914 


What Is An Award? 


An award is recognition of merit. In the Industrial Film Industry, 


numerous public awards are presented annually. 


We are pleased to have had our share of recognition from the 
Councils, Committees, Festivals and Associations who review these 


films. To them — our thanks. 


Our greatest rewards are those from another source. 


When our client tells us that our collaboration with him— our 
thinking and our creative production— have overcome his prob- 
lem in the plant, in the field or in the market . . . then we know 


that our motion picture or filmstrip or program has merited the 


highest possible award. 


PATHESCOPE PRODUCTIONS 


THE PATHESCOPE COMPANY OF AMERICA, INC 
580 FIFTH AVENUE, NEW YORK 36, N. Y. 
PLAZA 7-5200 


PRODUCERS OF + MOTION PICTURES + FILM STRIPS + TELEVISION 
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ogue-Wright 
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It’s no accident that Vogue Wright has 
dl become a specialist in the production 
a of safety films that hold the audience 
: TT and get the message across. This 
ii peculiar and difficult subject must be 
i handled with extreme care to secure 
‘ ' any degree of effectiveness. Have you 
seen Vogue Wright's most recent safe- 


for the Kaiser-Frazer Corporation? 


| ty film, “Word of Honor” produced 


Our representative would be very 


T pleased to arrange a screening for you. 


NEW TORK: 225 Fourth Avenve 


Production Lines 


Screen Actors, Film Producers 
Negotiating TV Arrangements 
® With Screen Actor's and 
television producer negotiations on 
the West Coast reaching a conclu- 
sion, attention now switches to New 
York where producers and guild 
representatives are currently meet- 
ing. Leading the negotiations is the 
Firm Proovucers 
organization of some sixteen New 
York film makers. 

Main interest in New York is on 


ASSOCIATION, an 


the use of guild members in filmed 
television commercials. The contract 
negotiated in Hollywood dealt with 
extra payments above initial use of 
filmed TV shows. One big question 
now is how this principle will ap- 
ply. if at all, to spot commercials. 

Plans have been made to hold a 
meeting which will be attended by 
representatives of the Sereen Ac- 
tor’s Guild, the 4A’s, ANA, major 
agencies, and individual producers 
as well as the Film Producers As- 
sociation, The guild suggested the 
FPA form the base for a negotiating 


group. 


i Sound Tracks Pose 
Possible Legal Difficulties 
* A recent bulletin received from 
the Nationat Aupio-VisuaL Asso- 
CIATION will be of interest to all 
workers in the film industry. 

“The addition of magnetic sound 
tracks to existing educational films. 
in order to enable film users to make 
their own recordings, is an interest- 
ing new development which un- 
doubtedly will be found highly use- 
With a 
magnetic track it will be possible to 
add commentary especially suitable 
for a particular class, or to give ad- 


ful in various situations. 


ditional instructions to teachers, or 
to slant the film to another grade 
level or subject, or to experiment in 
various ways with a film. 

“Major educational film pro- 
ducers have, however, asked NAVA 
to pass on a word of caution to 
those who may be planning such 
usage of magnetic tracks. It seems 
that legal questions of copyrights 
are involved, as well as both moral 
and legal obligations to the col- 
worked with the 
producers on the original films, Un- 


laborators who 


der certain circumstances, for in- 
stance, we understand that it might 
he possible for a producer to In- 
validate his copyright on a film by 
failing to take the proper steps in 
the case of alteration of the copy- 
righted film. Since film production 
is expensive, these copyrights are 
worth a lot of money and it is ob- 
vious that the producers must take 


BUSINESS 


every reasonable precaution to safe- 
guard them. 

“On the other hand, the educa- 
tional film producers want to be of 


the greatest possible service to edu- 
cation and they want to aid in the 
advancement of audio-visual instruc- 
including all new 


tion, develop- 


ments, such as magnetic sound, 
which may be of great benefit to 
teachers. Educators and others, 
therefore, who wish to add magnetic 
sound recordings to existing copy- 
righted sales prints of films are re- 
quested to send in seripts of pro- 
posed magnetic sound recordings to 
the producers, who will be glad to 
read them without charge. They 
will be happy to approve the addi- 
tion of all sound tracks which do 
not distort meaning nor violate their 
moral and legal obligation to the 
educators who worked with them on 
the original film.” 


National Advertisers Open Fall 
Meeting in New York Sept. 29 

The Association OF NATIONAL 
Apvertisers will hold its annual 
meeting at New York City’s Hotel 
Plaza September 29 through Octo- 
ber 1, it was announced recently. 

Co-chairmen of the program com- 
mittee will be Harry Deines, gen- 
eral advertising manager, Westing- 
house Electric Corp., and William 
Smith, director of advertising, 
Thomas J. Lipton, Inc. 

As in past years, agencies and 
media will be invited to attend ses- 
sions of interest to them as well as 
the association’s annual banquet. 


CBS-TV and Deluxe Sign Huge 

N. Y. Film Processing Deal 

De Luxe Laporatories and the 
Columbia Broadcasting Company 
TV Network have signed a contract 
calling for a minimum of a hundred 
million feet of film processing. 
which is something of a record. CBS- 
TV thought it was good evidence of 
New York's continuing pre-emin- 
ence as the major center of television 
operations. Last year, CBS-TV said 
it had a million and a half more 
footage of film processed than the 
entire theatrical film industry. 


NOW AVAILABLE 


An experienced motion picture pro- | 
duction executive, 29, presently em- 
| ployed at $7,000 per year, is seek- 
| ing greater opportunity. He has 
had complete production experience 
| im business and television films, 
would like to put this experience to 
work with a film producer, advertis- 
ing agency or film department of 
an industrial firm. 
Box TT 
BUSINESS SCREEN 
7064 Sheridan Road 


Chicago 26, Illinois 
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GLAMOUR 


THERE IS GLAMOUR IN YOUK 
BUSINESS-AND WE CAN FIND IT. 


Glamour is a factor which, when injected into a film story, favorably 
impresses audiences, and influences them tremendously. 
It is the added ingredient which can contribute much to the accom- 


plishment of the purpose of a film. 


a 


ESTAB. 
1937 


Whatever your business may be, however routine or prosaic it may 
seem to you, there are many things about it that when skillfully pre- 
sented will fascinate people and be long remembered. 

Whether your next production is to be a motion picture, a slide film 


or a TV subject, let us discuss it with you. 


WE HAVE BOTH THE KNOW-HOW AND CAN-DO 
AND ALSO A LOT OF GOOD IDEAS. 


Sound Masters, Inc, 


TV SHORTS AND 


165 WEST 46TH STREET — NEW YORK 36... PHONE PLAZA 7-6600 COMMERCIALS 
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Reels and cans available 
¢ in all lomm sizes 


A good production 
needn't suffer because of 
reel foilure that causes 


distracting, annoying 
noises. And it can't 
happen when films 
are mounted on 
Compco reels and 
protected in Comp 
co film cans 


The reels ore mode of the hardest, spring type 
They cont bend out of shape. The 


coms are de formed, and dent-resstont 


Together they moke the perfect combination for 


fiim production pactoging 


Compco CORPORATION 
We will put this 
‘salesman’ to work 


for you for 30 days 


without charge... without obligation 


PORT-A-VIEW 


New Visual Seliing Aid 
Projector, Nutomatic 
Slide ¢ hanger 

teow ing “erent 
All 
Compact Folding 
wit, $69.95 


You receive the FR Port-A-View express prepaid. You 
use it for 30 days. At the end of that time, it is your 
privilege to either ship it back to us express collect 
we keep it and be billed. Simply attach this coupon 
to your company letterhead and mail it back NOW! 
The FR 951 Brook Awe. New York 56, 


THE ECA FILM EVALUATIONS 


ECENTLY completed at the State College 
of Washington was the ECA film Project, 
considered to be the largest mass evalua- 

tion of films ever attempted. Over 6000 films 
covering all phases of agriculture and industry 
were screened and evaluated during the course 
of the project. 

The purpose of the project was to supply the 
Mutual Security Agency with factual descriptions 
and expert appraisals of 6000 films. From these 
they were to select titles to be used in the Mar- 
shall Plan nations to train foreign technicians 
in American techniques and methods, The aim 
of the program is to help increase productivity 
of these countries in both agriculture and in- 
dustry. 


Content Analysed for Overseas Use 

Briefly, the process of evaluation involved the 
previewing of films by 14 selected audio-visual 
people from the public schools of Idaho and 
Washington. Their job was to evaluate the films 
for the technical qualities and to write an objec- 
tive description of the film. 

In addition 118 qualified staff members of 
the college served in the capacity of technical 
reviewers. These staff members evaluated the 
films for thir technological value in foreign train- 
ing. Comments on the recency and accuracy of 
the processes and techniques shown were ob- 
tained from these reviewers. This review  in- 
formation contains much valuable information 
on the utilization possibilities of the films both 
in this nation and abroad. Reviewers on the 
project were chosen to review materials for 


Tyres or Visual MATERIALS screened during the 
recently-concluded ECA Film Project; large 
majority of these were lomm sound films. Only 


were recommended for use. 


SOUND FILMS 


SILENT 
FILMSTRIPS 


24% 


NOT 
RECOMMENDED RECOMMENDED 
678% 322% 


which their training and previous experience 
best fitted them. 

Comments of both the previewer and the re- 
viewer were then combined with the objective 
description as a basis for the final recommenda- 
tion of the film. 

Statistically the project was a huge effort. Over 
6000 films were viewed and evaluated in one 
year’s time and over one and a half million 
words written in the evaluations including the 
description, a one-line summary, and the com- 
ments and recommendation of the value of the 
film for overseas use. Nearly 500 miles of film 
were viewed with over 2,066 hours spent in just 
viewing the films. More than 8,000 films were 
ordered for evaluation from over 5,000 sources 
contacted in the U.S. and Canada. More than 
500 different subject matter areas were covered 
in the project with the number of films in each 
category ranging from one film to 300. 


Booklet Describing Project Available 


Now available at the State College of Wash- 
ington is a booklet entitled “ECA Film Project,” 
which tells the story of the project and how it 
was carried out. This 16-page booklet can be ob- 
tained free of charge by writing to the Audio- 
Visual Center of the State College of Washing- 
ton, Pullman, Washington. 


The completion of the contract with the ECA 
has now faced the State College of Washington 
with the problem of how this vast fund of film 
information can be best used to serve U. 5. in- 
dustry and agriculture. 

To suddenly call a halt to the entire project 
would result in its becoming obsolete within a 
year. For this reason the State College officials 
have decided to continue the screening program 
for one year in order to keep the files current. 

Since new films are being made continuously. 
any attempt to keep the files current will depend 
upon the continued support of industry and 
agriculture. Consequently new films and film- 
strips should continue to be sent to the State 
College of Washington for preview and evalua- 
tion in order that they may be added to the lists 
of subjects now on hand. 

In view of the fact that the State College is 
continuing the project for the next year, work 
has already been started on reviewing the evalu- 
ations and re-cataloguing and cross-indexing the 
subject matter areas. After this work is complete 
the information will be in a form, which will 
be more usable in preparing bibliographies and 
disseminating other film information in any 
given subject matter area. y 


Capital Airlines Report Supplements Our 
Recent Feature on Airline Motion Pictures 
* Supplementing Business Screen’s feature on 
airline films contained in the June issue. a com- 
munication received from Capital Airlines men- 
tions that the company serves very few resort 
areas and, therefore, “has not seen fit to use 
motion picture films as a promotional aid.” 
One Capital Airline film, however, that has en- 
joyed wide distribution is a 30-minute sound and 
color film called Capital Gains in °51. This film 
documents the growth of the airline during the 
year 1951, and points up the sales and promo- 


(CONTINUED ON 
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FREEDOM AND POWER 


On Lexington Green...the embattled farmers lit a new 
flame of freedom...destined to brighten the world: but 
the fire might have died...except for pioneers who 
picked up the torch; one spearhead held it high, conquer- 
ing the wilderness; the others...lit their way across the 


known frontier of science...making the torch electric 


bright...they gave freedom towering impetus through... 
electric power. This is their story...the pioneers... yester 
day and today: revealed through color, music, and the 
breath-taking experience in film craft that pioneers a new 
phase of the motion picture medium: produced under 


the daring sponsorship of General Electric Company. 
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OLLYW 9OD 28, CALIFORNIA. 


For Instant Movability 
and Advanced Design 


“HYDROLLY” 


(TV OR CAMERA DOLLY) 


Hydraulic lift type for tast up 
ward and downward motion 
of TV and Motion 
cameras Lightweight 


Picture 
sturdy 

easily transported in a sta 
tien wagon 
28” door 
head. In-line wheels for track 


Fite through a 


Adjustable leveling 


use. Steering whee! and floor 
locks 


16mm or 35 mm 
IMMEDIATE DELIVERY! 


Any combination of sprockets assembled to 
your specifications. Sturdy cast aluminum 
construction. Foot linear type. with frame 
Contact 
positive 
Fast fingertip roller release, 
sprocket shaft slip lock. complete with foot 
age counter 


VARIABLE SPEED MOTOR with TACHOMETER 
for Cine Special and Maurer Cameras 


115 V. Universe! Motor—AC-DC 
Variable Speed 8-64 Frames 
Separate Bose for Cine Special 
Adapter for Maurer Camere 


divisions engraved on sprockets 
adjusted 
film contact 


rollers individually for 


INTERCHANGEABLE MOTORS: 

12 Volt DC Variable Speed 8-64 Frames. 

118 Volt AC 60 Cycle, Synchronous Motor, 
Single Phase. 


Animation Motors for Cine Special, Maurer, 
B & H. Mitchell Cameras, Motors for Bolex and 
Filmo Cameras, and Time Lapse Equipment 


e LENS COATING 
STOP CALIBRATION 
@ DESIGNING and MANUFACTURING 


of lens mountings and camera equipment 
for l6mm and 35mm cameras 

BAUSCH & LOMB "BALTAR" 
LENSES and others for Motion Picture and 
TV Cameras 

@ RENTALS — SALES — REPAIRS: 
Mitchell, Eyemo, Bell & Howell, Wall, 


Cine Special Cameras 


Write for full informetion and prices 


NATIONAL CINE EQUIPMENT, Inc. 


209 WEST 48th STREET, NEW YORK 19, N.Y. 
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Twenty-Eight New York Firms Form 
Visual Presentation Association 

* Twenty-eight business organiza- 
tions active in the field of visual 
presentation recently established a 
non-profit organization called the 
NATIONAL VISUAL PRESENTATION 
Association. The 28 charter mem- 
bers, all in the area of metropolitan 
New York, are either producers of 
easels, sales portfolios or other vis- 
ual presentation media. Also mem- 
bers of the association are suppliers 
of artwork, projectors, binders, and 
other materials required in this 
field. 

“Purpose of the organization,” 
according to Sidney Edlund, presi- 
dent, “is to develop a better under- 
standing and use of visual presen- 
tations as a sales and educational 
tool.” 

The association will disseminate 
helpful data among its own mem- 
bers; it will assist industrial and 
educational organizations to make 
greater use of the medium: and it 
will educate the public at large as 
to its value. 

Officers and directors of the as- 
sociation are: president: Sidney 
Edlund, president of Sidney Ed- 
lund and Co.; vice president: 
Charles B. Alling, Jr., president of 
Hile-Damroth, Inc.; secretary-treas- 
urer: Thomas B. Noble, president 
of Thomas B. Noble Associates. Di- 
rectors are the officers and George 
E. Suddell, vice president-treasurer 
of Eastman Kodak Stores, Inc. and 
David D. Osborn, director of pub- 
lic relations of Transfilm Incorpor- 
ated, 

New Visual Association Sponsors 
Contest for Sales Presentations 
® Awards and rules for entering 
visual sales presentations in the first 
of the annual contests of the annual 
awards program of the National 
Visual Association, 
Inc., were announced jointly this 
past month by Sipvey EpLunp, new 
president of the National Visual 
Presentation Association, Inc., and 
Harry Wire, executive secretary 
of the Sales Executives Club of New 
York, which is co-sponsoring the 
program. 

Awards will be made for three 
types of visual presentations where 
salesmen accompany the presenta- 
tion: 1) Where presented orally by 
salesman; 2) where all or some of 
the sales talk is incorporated mech- 
anically into presentation, other 
than a motion picture; 3) motion 
pictures with or without sound 
other than those aimed at the gen- 
eral public. 

First prize in each classification 
is an attractive inscribed plaque, 
plus $100 worth of books on selling 


Presentation 
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and advertising. The second prize 
will be a similar plaque plus $50 
worth of books on selling and ad- 
vertising. Entries must be dated not 
later than December 1, 1952. Each 
organization is limited to one entry. 


Navy Training Films Lead Gov't 
Agencies in int'l Film Awards 

® Navy training films lead all gov- 
ernment film producing agencies in 
winning international film awards, 
it was announced recently by the 
Department of State. 

The prize winning films made by 
the Navy have ranged in subject 
matter from the science of photog- 
raphy to oral surgery, from safety 
measures in flying to the damaging 
effects of centrifugal force. 

As with the other 12 government 
film producing or sponsoring agen- 
cies, the Navy's film nominations 
for foreign competition are screened 
and voted upon by members of the 
review committee on audio-visual 
material, sponsored by the Depart- 
ment of State. Members of the com- 
mittee are nominees from the sepa- 
rate government agencies participat- 
ing. 

Navy instructional films have 
won nine international awards at 
the film festivals in Venice and 
Edinburgh. The Navy's entries chos- 
en for the Thirteenth International 
Exhibition of Cinematographic Art, 
to be held in Venice, August 8 to 
September 10, are two films, Visual 
Flight Rules and Dental First Aid. 


PSA Holds Annual Convention 

@-The PHorocrapnic Society oF 
America held its 1952 convention 
at the New Yorker Hotel, 8th 
Avenue at 34th St.. New York City, 
August 12 through August 16. 
Meetings were divided under the 
headings of pictorial, technical, 
photo-journalism, picture, 
nature, stereo, color, and general. 


motion 


SLIDE FILM 
WRITER 


Large Detroit sound slide 
film producer noted for 
quality work and stable 
organization offers good 
salary and secure future to 
experienced sales training 
script writer. No traveling. 
Year-'round programs. 
Room to grow. Describe 
past jobs, types of films 
written, age, salary ex- 
pected, etc. Box 8B. 


BOX 8B 
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7064 Sheridan, Chicago 
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Many of the nation’s largest industrial 
companies, institutional organizations 


and advertising agencies have 

insisted that TRANSFILM plan and 
produce their Industrial Relations 
films. They know that Transfilm 
Industrial Relations films are 
effective because they have been lifted 
out of a nuts-and-bolts category by 

the same attention to h values that 
has made Transfilm documentary 
productions award winners. 
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TRANS FEUM 


35 W. 45 ST., NEW YORK 19, N.Y. 


producers of effective films for... 


sales promotion 
public relations 


TRANSFILM’S Motion Picture Department ond STUDEBAKER 
Explaining Studeboker’s entire operation to employees. 


TRANSFILM’S Slidefilm Department and SINGER Sewing Machine Co. 
Outlining Singer's retirement plan for employees. 


TRANSFILM’S Slidefilm Department and GENERAL FOODS 


Listing and exploining employ 
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GM Names Kenneth A. Meade 
for Educational Relations 
® Keasetu A. wae ap 
pointed recently to direct the 
overall educational relations 
activities of the Gextaat Mo 
rons department of public re 
lations His new assignment 
will cower the corporations 
general ¢ ducational contacts 
with colleges and universities 

With GM since 1935 Mir 
Meade has been assistant head 
of the technical exhibits de 
partment of the company « re 
search laboratories division 
and later became director of 
education-tramiung there In 
1950 he wae named personnel 
director of the General Motors 
technical center 

Mr. Meade is president-elect 
for the coming vear of the bn 
gineering Society of Detroit 


SVE Adds to Facilities 


® Construction was begun re 
cently on a single-floor addi 
tion to the present two-story 
activities of the Gexenat Mo 
of the Socuery ror Visuat 
Ine 445 Diver 
sev Parkway, Chicago 

The new addition will add 
approximately 5,000) square 
feet to the present building 
The completion of this unit 
will enable all SVE. manufae 
turing to be consolidated 
under one roof, Plans eall for 
the new addition to be used 
primarily for raw and semi 
completed material, storage 
ete., to Tree space in the mai 
plant for badly needed in 
creased fabrication and assem 
bly facilities Completion ot 
the unit is expected about No 
vember l 
Film Expert a Cancer Victim 
Mas. Apetatpe Lancey 
Baewsren, 51, film consult 
ant to the American Cancer 
Society and assistant chief of 
domestic production of the In 
ternational Motion Picture 
Division of the United States 
Department of State, died of 
eancer on August Il at Me 
morial Hospital in New York 

Mrs. Brewster was head of 
the American Cancer Society s 
film unit from LO47 te LOST 
and supervised the production 
of numerous films. She went 
to the State Department in 
1951 and supervised two films 
for it. From 1929 to L934 she 
played the original role of 
Betty Crocker on the radio 
From 1937 to 1ObL she was 
with RKO-Pathe, Inc. as asso 
ciate editor 


FOR RECORDING VOICE OR MUSIC 
(OR BOTH) ON FILM... AT LOW COST! 
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: 4 FOR VICTOR 16MM SOUND PROJECTORS 
4 | OLD OR NEW! 
£ lete Magnesound unit. in 


MAGNESOUND 


51750 


WHAT A STORY FOR YOUR BUSINESS! 


If you own a Victor 16mm sound projector, you 
can easily enjoy recording voice or music (or 
both) on magnetic oxide coated film wrrHouT 
THE EXPENSE OF BUYING A NEW PROJECTOR! 
You can add sound to existing 16mm film, to 


new film, or you can enjoy both optical and 
magnetic sound on the same film. You can re- 
cord and play back immediately. Erase and re- 
record in one operation. And you're sure of 
unequalled sound fidelity, regardless of volume. 


UNLIMITED SALES AND TRAINING OPPORTUNITIES! 


Now you can slant your sales films to fit specific 
selling situations. Sound for these films can be 
easily revised as often as you wish. Personnel 
can be trained more efficiently by fitting nar- 
ration to specific groups. Small industrial or 


business organizations with limited budgets can 


now record voice, music and sound effects at 
minimum cost. Yes, Magnesound is the most 
important, yet inexpensive, development 

in current 16mm history! And it’s 
another Victor exclusive . . . for a more 

effective sales-training program! 


VICTOR ANIMATOGRAPH CORPORATION 
DAVENPORT, IOWA 


New York © Chicago © Distributors Throughout the World 
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General Mills Releases New 
Picture on Child Nutrition 
sequel to its widely 
known film The School That 
Learned to Eat has been an 
nounced by General Mills. The 
new 18-minute color produce. 
tion Food As Children See It 
was prepared by General Mills’ 
Film Department for the com- 
pany’s Department of Public 
Service. Supervised by T. W. 
Hope, the new subject was di- 
rected by Paul R. Lawrence 
and filmed by Marshall Hosp. 
Technical supervision of 
this new contribution to the 
field of child nutrition was by 
Dr. Miriam E. Lowenberg, 
now head of the Department 
of Foods and Nutrition, Penn- 
sylvania State College. 
Dedicated to parents, the 
film is slanted to promote bet- 
ter nutrition and more enjoy- 
able eating for children of 
pre-school age. Distribution 
will be handled by GM's Film 
Library and will include sale 


of prints at cost. 


Bridgamatic Film Processing 
Equipment Wins Govt. Award 
® For the second straight 
year Bridgamatic film process- 
ing equipment has been award- 
ed the contract for U.S. Gov- 
ernment Agencies by the Gen- 
eral Services Administration, 
Federal Supply Service. Bridg- 
amatic is listed under Class 
18, Part IV, Micro-Photo- 
graphic Equipment, Item 18- 
M-345. Officially this covers 
July Ist, 1952 thru June 30, 
1953 and Contract No. GS- 
038-5999 has been assigned. 
5.0.5. Cinema Supply Corp. 
are exclusive world distribu- 
tors of Bridgamatic straight 
line automatic developing ma- 
chines, 

David Strom Joins FCA Staff 
Daviv E. Srrom has been 
appointed assistant director in 
charge of  inter-organization 
cooperation for the Film Coun- 
cil of America, according to 
an announcement by Dr. Paul 
A. Wagner, executive director, 

Formerly eastern represen- 
tative of the Sponsored Film 
Division, Prerures and 
utilization specialist and sales 
manager for McGraw-Hitt 
Book Co., Text-Film Depart- 
ment, Mr. Strom will coordi- 
nate the activities of the local 
Film Councils and affliated 
members with the new pro- 
gram of the Film Council of 
America. 
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and Airjector cooling is the new revolutionary cooling syster: designed 
the world’s coolest projector. A stream of cool is forced through the Airieciog, 

specific het spets within the projector bedy, The Venturl chimney breaks ap the Bearer Gly 
och adheres te het surfaces and bathes the lamp with conutent changing few of 


Specifically designed and engineered fot 500 watt 
ination thee mos! 780 wett projectors con prodyes, The exeiisive 
condenser alignment fer perfect focus every time — te 
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“OF MANY VOICES” 
30-minute black & white film produced 
for American Telephone & Telegraph Co. 


"OF MANY VOICES" RAN FOR 7 WEEKS AT A 
DOWNTOWN THEATER IN CHICAGO, which seems 
to be a record for a Bell System film. 
Til. Bell reports it was show 196 times 
to 98,642 people, and was used during the 
entire run of the feature "African Queen", 


— FRLD NEWS 


“THE STORY OF A MAIN STREET MERCHANT” 
45-minute black & white film produced 
for J. C. Penney Company 


* 
Public Appeal in top quality 


theatrical films can help to solve complex public and employee relations 
problems. Our professional writers, directors, and artists are at your 


service. 


60 East 42nd Street 
New York 17, New York 


201 No, Occidental Blvd. 
Los Angeles 26, California 
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are achieved, plus higher flexibility. Houston- 
Fearless has deve processing to achieve 


Write for information on specially-built 


equipment for your specific needs. 


MACHINES COLOR PRINTERS + FRICTION HEADS 
48 OR DEVELOPERS DOLLIES + TRIPODS + PRINTERS CRANES 


HOUSTON 
FEARLESS 


Co ifto ration 


BRETT W. OLYMPIC BLVD + LOS ANGELES 64, CALIF. 


NOW THERE'S 


L100 available tree 


A COMPLETE FARM FILM GUIDE FOR REFERENCE USE 
and low-cost motion postpaid at only 5 i 
prctures snd slidefilms and their sources are listed 


Order your copy today from Business Sereen, 7064 


of Business Sereen. 


Sheridan, Chicago 26. Discount on quantity orders. 


New Library of Congress Book 
Lists '51 Films Copyrighted 

® The Library of Congress has just 
published the latest semi-annual is- 
sue (July-December 1951) of the 
Motion Pictures and Filmstrips 
section of the Catalog of Copyright 
Entries. Book lists some 1.200 
theatrical and non-theatrical motion 
pictures and filmstrips copyrighted 
during the last half of 1951. 

These semi-annual catalogs are 
| available from the Register of 
Copyrights, Library of Congress, 
Washington 25, D. C. for $1 a year. 
They provide current information 
to supplement the 1,250-page cumu- 
| lative catalog, Motion Pictures, 
| 1912-1939, published in 1951. which 
is an exhaustive source book of 
| film information. 


Sarra Wins Award for Best 
Television Commercial on Film 
® For the third consecutive year. 
the Chicago Federated Advertising 
| Club has presented Sarra, INc., 
| with an award for the “best 20-see- 
| ond TV commercial on film.” The 
award-winner is a 20-second com- 
mercial produced by Sarra_ for 
Mystick Self-Stik cloth tape. 
Bearing the title, The Torn 
| Book, the commercial presents a 
small boy’s dilemma with his torn 
school book solved quickly and 
easily by his mother’s application 
of the product to repair the book. 
In addition to this demonstra- 
| tion of product use, the winning 20- 
second spot briefly presents a sec- 
ond demonstration: the making of 
a simple portfolio using Mystik 
Tape. Product identification is 
achieved in close-up scenes of Mys- 
| tik Tape in use, plus an end closeup 
| of one of the three popular-priced 
| rolls of the product. 
Another series of television com- 
mercials produced by Sarra was 
| witnessed by viewers of the popular 
“What's My Line?” Dr. Jules Mon- 
tenier’s new cream shampoo is be- 
ing demonstrated in three 2-minute 
| spots, 

This year Sarra has produced 23 
film commercials for television. Of 
this number, eighteen are in black 
and white and five are in color. 


To Serve You Better— 
A New and Larger Studio 


159 East Chicago Avenue 


CHICAGO 11 


THE KNIGHT STUDIO 


Distinctive Type Titles for 
Motion Pictures, Slidefilms, TV 
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... Show 16mm. movies almost anywhere 


with this ONE portable projector 


© Single-speaker Kodascope Pageant Sound Projector answers most requirements 
© For larger rooms, difficult acoustical conditions, just add the Multi-Speaker Unit 


HERE'S how you can show your 16mm. sound movies in small or large rooms with 
the same projector. Used alone, the Kodascope Pageant Sound Projector with single 
speaker will meet most of your requirements. When you encounter difficult acoustical 
conditions, simply plug in the Kodak Multi-Speaker Unit for a versatile, low-cost, 4- 
speaker system assuring effective sound distribution throughout your entire audience 
... without the need for raising volume level above normal. 

The Pageant—projector and speaker—packs into an easy-to-carry Case . . . sets up 
and threads in seconds. Its brilliant lamp and fine, fast lens put your films on the 
screen with unusual brilliance and corner-to-corner clarity. Its unique “focusing” 
sound system provides clear, authentic tones from all types of 16mm. sound film. And 
the Pageant never requires lubrication! 

The Kodascope Pageant Sound Projector, complete with single speaker, lists at 
only $400. The Multi-Speaker Unit, combining three speakers in a second case, 
matching the Pageant in appearance and weighing only 17 Ibs., $92.50. See this out- 
standing projection team at your Kodak Audio-Visual Dealer’s—or mail the coupon 
for further information. 


Prices subject to change without notice. 


demonstrate, train, 
dramatize, sell 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


Please send: |) booklet, ‘‘Kodascope Pageant Sound Projector''; 
complete information on Kodak Multi-Speaker Unit. 
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Meet Etmer Prert who works in 
San Francisco's wholesale market. 


American at Work 


A New Visualization Intended 


For Better Understanding Abroad 


* The European immigrant coming to America 
before the turn of the century sometimes looked 
forward to a country whose streets were paved 
with gold. In many parts of the world that half- 
formed image—perhaps intensified by Holly- 
wood’s version of a penthouse America peopled 
with women wallowing in idleness and men 
whose problems seldom have anything to do with 
a paycheck—has been giving way to a confused, 
contradictory picture of America painted by the 
monolithic Soviet propaganda machine. 

In the Soviet’s view of America, the worker is 
at the mercy of rapacious Wall Streeters whose 
devouring pockets are never filled. “Exploited” 
is the word. And though we may sometimes be 
amused by Russian lies, the simple, tragic fact 
remains: much of the world does not know what 
the American working man is really like. 

One effort to fight through to a clear picture 
of the American worker is As the City Sleeps, a 
35mm filmstrip which documents the working 
day of a man who unloads the trucks in San 
Francisco's bustling wholesale markets. The pic- 
ture, made by Photo & Sound Productions of 
San Francisco and sponsored by the State De- 
partment’s U.S. Information Service, will be 
given the widest possible distribution to workers 
in European countries. 

All actors in the film are the workers them- 
selves. Elmer Pieri, member of Commission Mar- 
ket Drivers, Salesmen & Helpers Local 280, 
A. F. of L., is followed as he goes through the 
routine of his early morning work. 

It’s just another working day for Mr. Pieri: 
no sudden riches, no gorgeous blondes, no kill- 
ings—-just a picture of a guy who gets up earlier 
than most people, works for whomever he likes, 
stops for his morning coffee, and earns a living 
wage for an honest day's work. 

There are a lot of Elmer Pieri’s in America, 
whether they unload trucks or push pencils. The 
rest of the world should see and hear more of 
them on the lighted screen. Wh 
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Help Get Out the Vote 


INDUSTRY AND NATIONAL ORGANIZATIONS TURN TO FILMS 
AND VISUAL PRESENTATIONS TO GET CITIZENS TO POLLS 


nN Tuts Pourrican Year, the future of democ- 
racy and of our economic system are a com- 
mon concern of all Americans in the months 
preceding the November elections. Of particular 
importance and a major objective of educational 
efforts being heavily underwritten by both labor 
and industry is the dormant 40 per cent of the 
nation’s potential voters who failed to register. 


These 25 million citizens who have not as yet 
registered this year present a sad commentary 
on representative government; they are the audi- 
ence at which such organizations as the American 
Heritage Foundation, the Advertising Council, 
the Christophers, and the National Education 
Program (Harding College) are aiming their 
current educational campaigns. The big objec- 
tive is a 63,000,000 vote this fall; the 1948 total 
fell to 48,836,000. 


Visual Materials Play Important Role 


TV commercials, flannelboards, poster dis- 
plays and an outstanding l6mm sound motion 
picture Government Is Your Business, sponsored 
by The Christophers, are expected to play a 
major role in this immediate campaign. 


As an example of what business can do, the 
flannelboard presentation The Power of Your 
Vote has already been presented by Swift and 
Company more than 200 times to about 10,000 
employees; all 20,000 are expected to see it be- 
fore election time. Outside the company, Swift 
has presented eight television shows on the same 
theme with approximately 596.000 viewers. The 
radio and TV networks are coming up with pro- 
motional campaigns of their own, tied in to state 


registration dates and in the period immediately 
preceding November 4. 


Gov. Stevenson Cites Urgent Need 

The Democratic candidate, in full agreement 
with his Republican counterpart, has expressed 
deep concern at the size of the stay-at-home vote. 
He said: 

“From every consideration—the vital issues of 
the campaign, the unity of the country in support 
of the administration that will be chosen, and the 
example we furnish to the world-—it is of the 
utmost importance that a larger portion of the 
people vote this year.” 

The campaign to increase active participation 
of all eligible Americans in the affairs of their 
government affords a challenge and an opportu- 
nity to those who know the power of the visual 
medium. The tools are at hand and available at 
cost; others can be easily and economically 
created. But the important thing is to get and 
hold the unity of the entire field for this imme- 
diate and vital objective. 


Example: “Government Is Your Business” 

A dramatic, non-partisan and highly effective 
contribution to arouse citizen participation is 
The Christophers’ latest film effort Government 
Is Your Business. This 28-minute black and 
white subject is available at print cost of only 
$30. Its message is “Vote! Vote! Vote!” 

First class professional production is the hall- 
mark of the Christopher film program, which now 
includes four such pictures. Government also 
features a well-chosen cast headed by Arthur 
(CONTINUED ON THE FOLLOWING PACE) 


“GOVERNMENT Is Your Bustness” is the message given all Americans by 
Arthur Franz in this scene from the new Christopher l6mm picture. 
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Franz, « fine young actor whe gives a memorable 


performance John Reeve neophry te candidate 


who battles a local political mar Business 
him sponsors can take 


Father James Keller, founder of The Christoph 


that film quality and 


s leaf from missioner 
ere wh priainty heleves 


wiginalit ure keys to audience popularity and 


whose budgets are coneeiwed to achieve those 

Christopher production budget+ are gleaned 
otributions of the more 


» all walks of Life 
from all races and creeds, who share the faith 


from the voluntary 


than fr 


that it is the individual whose personal morality 
ond active participation in the affaires of his coun 
try can help change the world for the better 
Government ls Your Business is available at a 
tual print cost of 8450, plus transportation, fron 


The Christophers, 18 bast 48th Street New York 


“The Power of Your Vote” Program 
Available for Group Presentation 


* One senator's vote threw out the im pear hment 
proceedings against President Andrew Johnson. 
One vote in Congress kept the draft law from be- 
ing scrapped a few months before Pearl Harbor. 
The ballot of one farmer in DeKalb County, In- 


diana was the margin of victory for a state 


gin that sent Edward A. Hannegan to the L. Ss. 


senate. Hannegan became the Senate president 
pro tem and cast the vote that broke a tie to 
admit Texas to the U. S. 

These are examples of the power of every 
citizen’s greatest heritage in a democracy. To 
help further impress the importance of voting in 
the upcoming election, numerous business firms 
are using the flannelboard presentation (Video 
graph} The Power of Your Vote, available 
through the National Education Program of 
Harding College, Searcy. Ark. The cost of the 
complete presentation, including all materials, is 
$27.50 f.0.b. Detroit, Michigan 

There are other econonmn educ ation programs 
available from the same source. such as Wanted: 
10 Million Heroes and The American Economic 
System. But this one, widely used by such groups 
as the U.S. Junior Chamber of Commerce, Swift, 
ete., is both appropriate and timely for the issue 


17, N.Y. De it today bad legislator. The legislater’s one vote was the mar which we face in this period bal 


A young law student, John Reeves, de- 
cides his duty lies in government . 


His decision to enter city politics meets 
with strong family opposition. 


“Politics is a dirty business’’ says his 


a... 28-minute 16 mm sound film 
fiancee, who fears for his future. 


pr ted by The Christophers 


But John wins his uncle's support and An invitation from the town's political 


boss brings with it a job bribe 


Fighting the ‘machine’ he begins the The “boss” hits back—John's father 
campaign for city councilman via radio. is fired from his job in retaliation. 


gains o campaign manager 


But John's sincere and moving appeal 
for better government wins audience . . . 


At climactic town debate, machine 
unloads “big guns’ at John 


. ond the state's governor is moved 
deeply as he turns to John's support. 


as speaker of the house ridicules 
aims of the ambitious young candidate. 


28 BUSINESS SCREEN MAGAZINE 


4 new “anistration™” technique was developed for “Freedom and Power” 


GE Presents “Freedom and Power” 


A NEW R. G. WOLFF COLOR PRODUCTION MAKES FILM HISTORY 


notable contributions to a better under- 

standing of our American economic system 
and of the role played by industry in making 
possible a better way of life on this continent 
and, in fact, throughout the world. A new Gen- 
eral Electric color film, Freedom and Power, puts 
this important subject into the perspective of 
history since the American Revolution and in so 
doing has placed upon the factual screen one of 
the finest interpretations yet seen. 


MOTION PICTURES have made many 


Los Angeles’ school superintendent Alexander 
J. Stoddard calls this recent Raphael G. Wolff 
production “one of the most thrilling experiences 
I have ever had.” And he aptly sums up its crea- 
tive mission when he says, “This film is bound 
to make a profound impression not only on our 
knowledge of the relationship of power to free- 
dom and freedom to power... .” 


Animation Technique Is Most Effective 


But it is in the freshness of its animation tech- 
nique that film-makers will also find sponsored 
film history in the making. An illustration, 
rather than cartoon, treatment is used in the im- 
portant historical sequences and the result is a 
dramatic emphasis upon significant elements, 
considerably aided by some of the sharpest cut- 
ting. pacing and staging of scenes recently seen. 
Symbolic figures of the men of Lexington as they 
defiantly face the awesome columns of British 
Grenadiers inspire a whole new concept of the 
fight for liberty. As a result, pre-release showings 


Movern Evectrricat Power is depicted in this 
seldom seen view of a utility's dispatchers’ room, 


have already evoked a tremendous interest in 
the film. 

Another important factor in the production is 
its emotional use of music to establish the vary- 
ing moods, ranging from the strains of an old- 
fashioned harpsichord to a highly effective chorai 
group. These efforts break with dull tradition of 
most screen background music and lift Freedom 
and Power to a new high level of screen effec- 
tiveness. 

Sweeping Panorama of U. S. History 

That breathless moment when liberty was born 
to the sharp crack of minute men’s rifles at Lex- 
ington is the opening sequence of the film; it 
takes up the history of electricity with Franklin's 
experiments and carries the historic narrative 
through the fascinating development of this in- 
dustrial nation. 

The theme of Freedom and Power lies in 
the strength of our productive power and the 
ingenuity of free men to make it guard that free- 
dom while they enjoy its benefits: more goods 
and more jobs are the results of abundant power 
with which to create both. GE has developed this 
theme in other films but few if any of them de- 
liver the message so clearly and so well set in 
the frame of historical reference as does this 
latest Wolff production. 

Distribution of this powerful new addition to 
General Electric's More Power to America pro- 
gram will be handled by the Visual Instruction 
Section at Schenectady and by the various GE 
film libraries located in principal cities through- 
out the country. 


Quantity Propuction creating more goods and 
more jobs through electric power’s growth. 


~ 


at 


+ 
‘fies 
. \ 
| 
\ 
\ 
. A 
: 
/ 1 
( j 3 


screening time of 25 minutes, was initiated by 
Joseph z. Johnson, now president of the IBA, 
while he was chairman of the Public Education 
Committee. It was produced by Wilding Picture 
Productions, Inc. under the technical supervision 
of Erwin W. Boehmler, educational director of 
the association. As of September 1, prints will 
be available through 27 nationwide exchanges 
of Modern Talking Picture Service for general 
free loan circulation to adult groups, colleges 
and senior high schools. 


Opportunity shows how the savings of mil- 
lions of American citizens are channeled into 
productive use by private industry and by state 
and local governments through the efforts of 
the investment banker. It develops the saving- 
investing theme and in narrative form sketches 
the role of the investment banker in that essen- 
tial process. It also shows how the savings of the 


nation so invested provide more jobs and main- 
tain the constant flow of modern tools and serv- 
ices so essential to our steadily rising standard 


Middleman in Our Productive Economy mie 


points through believeable, personal experiences. 
“OPPORTUNITY U.S.A.” DEPICTS ROLE OF THE INVESTMENT BANKER It will be frequently used by member firms of 
IBA for local organization showings at which 
their representatives can be present to answer 


HE INVESTMENT BANKER is the middleman works in the communities where business grows queries. Prints for these showings are being 

of America’s economic system. It is his and where the prosperous middle-class of purchased with special credit titles: advance 
financial know-how and analytical skill America seek an outlet for their savings. He is booking notices provided by the national dis- 

that helps keep the stream of capital investment also a member of the Investment Bankers Asso- tributor will also make possible tie-im- attend- 
flowing into our production lines ciation and as such has just become one of the ance by member firm representatives. Oppor- 
Too often characterized by a “Wall Street” co-sponsors of an enlightening motion picture tunity, U.S.A. is the sponsor's second film; the 
label, he is more often a citizen of Cleveland, about his business entitled Opportunity, U.S. A. first, America Looks Ahead, is still in regular 
Milwaukee, or Dallas or Savannah. He lives and This new l6mm sound motion picture, with a use among schools and colleges. Sa 


Industry and Growth Funds 


Savings-investing by many individuals 
provides capital needed to maintain 
and expand our tools of production— 


Tue Users or Funps typified by two examples 
from “Opportunity U.S.A.” including the com- 
pany president (above) and a small auto shop 
planning expansion of their firms. 


Turk Sources or FUNDS (savers-investors) are 


typified by the widow (above) with inherited 
capital; by the dentist (below) who is providing 


lor the future by wise investments, 


Mippteman: Tue Investment Banker whose 
role it is to supply the investor with sound, well- 
secured outlets and to provide the capital needs 


of industry and government from these savings. 


Scenes from “Opportunity U.S.A.” 
l6mm Sound Film Sponsored by 


Investment Bankers Association of America 
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(ood Citizen: Bell 


“Do Unto Others” Tells Blood Donor 


Need to Members of Telephone Family 


Sponsor: Long Lines Dept., American Telephone 
and Telegraph Co. 

Title: Do Unto Others, 10 min. b/w, produced 
by Audio Productions, Inc. 


* A lot has been said and written recently about 
the modern concept of a corporation as a col- 
lective citizen of the community. It is now a rare 
company that does not feel an obligation to be 
“a good citizen,” to undertake the responsibili- 
ties of citizenship and te encourage its individual 
employees to take part in community affairs. 

Very few firms have a longer or better record 
in this respect than the Telephone Company. The 
Bell System and its people are active daily in 
public service beyond the company’s direct com- 
mercial interest. 

Why does the Bell System do it? It costs 
money, and the immediate returns in good will 
are never encouraged by strong publicity efforts. 
But let no one think there is not self-interest in- 
volved. The Telephone Company is engaged in 
more than a campaign of “good public rela- 
tions,” it is acting on a policy of business states- 
manship that seeks more than short term gain 
for its public service policy. It feels that every 
act of every individual in the System that reflects 
credit upon himself creates a cumulative effect 
that is bound to do the Bell System some good, 
whether it is publicized or not. 

One example among hundreds that come up 
year after year is the Bell System’s participation 
in the Blood Donor campaign. The various re- 
gional telephone companies in the Bell System 
have encouraged their employees to volunteer to 
aid the Red Cross in securing blood for national 
emergency and Armed Force use. To show why 
this blood is needed and how simple it is to do- 
nate it, the Long Lines Department, long dis- 
tance operating organization of the American 
Telephone and Telegraph Company, has pro- 
duced a picture, Do Unto Others, b/w, 10 min., 
filmed by Audio Productions, that is being shown 
to many of the employees of the various Bell 
System units across the country. 

This film points out the urgency of the need 
for blood and explains how management, union 
and Red Cross officials cooperate to make the 
donation as easy and comfortable as possible. 
The film follows Shirley Moodhe, a long distance 
telephone operator, as she goes through the 
various steps of making her blood donation and 
indicates her response to the experience. She is 
first shown waiting her turn to donate and, as 
she reflects on what she is doing, she confesses 
that she is a little nervous—for it is new and 
unfamiliar. However, she realizes that she is not 
alone—all about her are her fellow-employees 
who have also volunteered their help to the pro- 
gram too. 

After her donation—which, she finds was 
really nothing disturbing—she feels glad that by 
her action she may have helped to save some- 
one’s life. As the announcer remarks, “This is a 
human problem. It can only be solved by people. 
And surely that includes those people whose 
daily activity is motivated by the word 
‘Service.’ ” 
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GM Newsreet. Scene: a clip from sequence on 
General MacArthur's visit to Oldsmobile plant. 


MacArtuur Greets Crown on arrival at Lan- 
sing airport; GM president C. E. Wilson at right. 


Useful Tool in Plant Communications 


GENERAL MOTORS NEWSREELS TO REACH HUNDRED MILLION AUDIENCE 


OVIEGOERS IN CITIES where General Motors 
M plants are located can now follow new 
projects of the company through a GM 
newsreel issued from time to time as interesting 
subjects warrant. 

Newsreels are not a new medium for GM. For 
four years from 1938 to 1942, before the war 
temporarily halted the project, GM newsreel 
subjects were a standard fixture at plant city 
theatre showings and at group meetings of GM 
people in the plants, as well. Then as now, the 
reels were produced by Sound Masters, Inc., 
whose president, Harold Wondsel, was formérly 
editor-in-chief of Pathe News. 

GM's pre-war newsreels were probably the 
most successful series of industrial films shot on 
a regular basis that have appeared on the mo- 
tion picture scene. They were greatly missed, but 
audiences have fotind the new series just as in- 
teresting. Television, a new factor in the distribu- 
tive set-up, has permitted the company now to 
reach many times the audience that looked at 


GM films before the war. For instance: The 
first four subjects in the series have thus far 
reached 94,764,012 people, including television, 
plant city theatres and GM employee groups. 
General Motors newsreels would be more ac- 
curately termed a series of integrated public 
relations films. Quality control of production is 
much more stringent than is usual in newsreels, 
and subjects are selected exclusively because of 
public interest, rather than to meet a deadline. 
Some recent examples: General MacArthur visit- 
ing the Oldsmobile plant at Lansing to see auto- 
motive production, a new model bazooka and 
90mm gun barrels being made; breaking ground 
for a new GM plant in Dallas, the country’s first 
dual purpose plant, combining civilian and de- 
fense production; test runs on GMC 6x6 trucks, 
which have a snorkel device that permits driving 
them while completely submerged; the “Otter”, 
an amphibious tracked military vehicle; Allison 
Division delivering its 10,000 jet engine; Walker 
Bulldog tanks made by GM meet all tests as they 
roll off the line at Cleveland. Ad 


“Flight to the Future" 


BAKELITE SHOWS PLASTICS STORY 


* A complete (37 minutes) picturization of the 
advantages and uses of modern plastics in home 
and industry is provided in the Bakelite Com- 
pany’s new color film Flight to the Future an- 
nounced for general free loan release on Septem- 
ber 1, through the 27 regional exchanges of 
Modern Talking Picture Service, Inc. 

Produced in Hollywood with a plot story 
theme, the film manages to depict over 1,000 
plastic products and applications during its 1,450 
feet of color film. 25 locations, including aerial 
photography, were required to accomplish this 
unusual production task. 

The main action of the story unfolds in a char- 
tered airplane which carries four principal char- 
acters representing different phases of the plastics 
industry. A young airline stewardess sees various 
aspects of the plastics industry from their view- 
points . . . identifying the plastics products found 
in her own apartment. 

There’s the viewpoint of manufacturer, engi- 


neer and designer in its theme story .. . and the 
consumer will readily get the idea that plastics 
play a big part in life, now and in the future, 
morning and night. Transportation charges are 
the only cost to the borrower of Flight From the 
Future, via the nearest Modern exchange. & 


Scenes in Bakelite’s “Flight to Future” 
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motion picture 


at a price that makes sense! 


Film Center's List of Clients 


THE LATEST ADDITIONS TO OUR IMPOSING CLIENTELE: 


/ Subsidiary of OWENS-ILLINOIS Glass Co. UNITED STATES FOUNDATION 
AIR FORCE 
‘R.T.FRENCH CO. 
CORPORATION \ 
> AIRCRAFT CORPORATION = \ 
MONSANTO 
CHEMICAL CO. CONGOLEUM 


SPRINGFIELD 


RADIO CORPORATION NAIRN CO. 
OF AMERICA 
(SERVICE DIVISION) 
fabrics 


THE PRINCETON FILM CENTER, INC. 


300 PARK AVENUE, NEW YORK © Telephone Plaza 5-0322 


CARTER ROAD ° PRINCETON ° NEW JERSEY 
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VISUAL SECTION 
TO HERA 10 TOHEAR AND S 


Sate Prosection and other equipment is demonstrated partment member Marlene 
Hoffman distributes free film lists of Armour's consumer pictures now widely available. 


Armour Holds Merchandising “Open House” 


POINT-OF- SALE, TRAINING AND CONSUMER AUDIO-VISUALIZATIONS 
SHOWN TO DEPARTMENT HEADS, SALES AND OFFICE EMPLOYEES 


Goop Examee of internal education and as well as other types of still and motion pic- 
stimulation of better use of audio and ture equipment, tape recorder, Visual-Cast and 
visual tools within business was set by photographic apparatus. Originally planned for 
) Armour & Company's Merchandising Depart- department heads and their assistants, the ex- 
} ment when it held a first annual “Open House” hibits were also opened to the entire General 
' display of the many promotional and point-of Office staff and then, because of the enthusiastic 
sale materials, including audio-visual devices, response, the show was held over for the Great- 
> constantly being prepared by that department at er Chicago Branch House sales organizations, 
§ the Chicago headquarters office including many key dealers. 
The Audio-Visual Section of the department, Objective of the show was to make key de- 
under the supervision of Charles N. Shaw, dis partments aware of the functions of the Mer- 
played audio-visual devices used for point-of-sale chandising Department and the wealth of equip- 


Avoto- Vistar Sretion Dispray, last on “Open House” visitors’ route, became bottleneck as spec- 
tators slowed pace to look and listen to the many devices being demonstrated. 


(ath 


o 


ment and materials available to help in promo- 
tions and presentations. Continuous screenings 
of sound and color consumer films were another 
feature event. 

The “Open House” was filmed by company 
cameras and the movie will be distributed to 
Armour branches throughout the country. Ar- 
mour now uses audio-visual media for adver- 
tising, training, promotion, public relations, sell- 
ing and industrial engineering purposes. Sab 


ArMour’s Supervisor, Charles N. 
Shaw, demonstrates tape recorder to 
General Office employees. 


Datry & PouLTry sales manager T. C. 
Gordon gets a personal demonstration 
on the use of Visual-Cast projector. 


MoTion AND STILL PROJECTION gets 
plenty of attention from these interested 

Armour employees at annual “Open 

House” of Merchandising Dept. 
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HE INSURANCE BUSINESS, one of America’s 

largest industries with over seventy billion 

dollars in assets, has been one of the slow- 
est to adopt modern methods of idea com- 
munication. It could probably be said that any 
one of the leaders in the automobile, petroleum 
or transportation fields, for instance, has in- 
dividually sponsored more films than the entire 
insurance industry put together. 

Why is this so? Several reasons present them- 
selves as being of most importance. As one in- 
surance man put it, “Management of insurance 
companies is the most conservative—almost Vic- 
torian—of any business in the country. Insur- 
ance management does not take hurriedly to new 
ideas in any form. We sometimes wonder if they 
really believe the telephone is here to stay, to 
say nothing of such a newfangled contraption as 
the motion picture.” 


Expenditures Are Strictly Regulated 


Conservatism may be one factor in the lack of 
film activity among the insurance companies; 
another, and more important, is the extremely 
strict regulation of the amounts of money a 
mutual company may spend to obtain new 
business under the various state insurance laws. 
Whereas firms in other industries may adver- 
tise or promote sales with no governmental lim- 
itation, and use, to a not inconsiderable extent, 
“tax dollars,” the insurance companies must ac- 
count for every single dollar used for any form 
of sales promotion, training, advertising or pub- 
lic relations, and meet the regulations of the 
various states, some of which permit but very 
small proportions of the gross income for these 
purpe Ses, 

In other words, even among the billion dollar 
giants of the business the promotion dollar is 
guarded carefully and used with great delibera- 
tion. Only the very large mutual companies may 
do much of any promotion at all. 


Pictures Important Asset to Agents 


With all these limitations, the useful role of 
visuals for information and education among 
company agents and the public is on a slow but 
constant upward trend. Exemplary of recently 
successful internal training is the New York Life 
program described on page 37; Pacific Mutual 
(see next issue) has made successful use of 
sound slidefilms. Historically, such companies as 
Metropolitan Life have also been real pioneers 
in use of the film medium. 

Life insurance companies seem to feel that 
the message they have for the public is difficult 
to express in film. Shall they speak of health, 
economic or social advantages, security, the pro- 
vision of capital for industrial advancement or 
low cost housing?—-or all of these together? The 
better films, it is felt, speak of only one theme at 
a time, but, the companies feel, this leaves serious 
holes in the overall story they want to tell. 

Yet, despite these hardships, film communica- 
tion has achieved some notable successes in the 
insurance field, and these bright spots presage 
increasing use of films in the future. In fact, not 
a few insurance companies have found the econ- 
omy and long life of a well planned film pro- 
gram to exactly suit the needs of a business that 
must severely economize on promotion and 
training. 
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BUSINESS SCREEN SURVEYS THE UL, 5. 


INDUSTRIAL SCENE 


Insurance and the Film 


in Education and Training 


A Major U.S. Industry Begins to Realize 


the Growing Power of Visual Communication 


PART ONE: REPORTS ON FILM PROGRAMS OF THE AETNA; FARM 
BUREAU AND LIBERTY MUTUALS; NEW YORK AND METROPOLITAN LIFE 


Aetna Life Companies Pioneer 
in Loss Prevention Education 


* A pioneer among insurance companies in 
educational loss prevention work, the Etna Life 
Affiliated Companies produce and distribute 
their own motion pictures as a regular part of 
a continuing campaign to promote greater safe- 
ty and security for the public. 

In the early 1930's, realizing the potential 
effectiveness of the motion picture screen, tna 
purchased several safety films through commer- 
cial producers. The results proved favorable and 
in 1940, in order to cover the accident and fire 
prevention fields more intensely, tna established 
its own motion picture bureau. 


Frequent Winner of Film Awards 


The studios, which are located in the com- 
pany’s home office at Hartford, Conn., are ree- 
ognized as among the most complete in New 
England today. Professional actors take most of 
the leading roles in the Actna productions, which 
in the past five years have won seven awards 
from the National Committee on Films for 
Safety. 

At the present time, 4tna has nearly 2000 
prints of 21 different loss prevention films, all 
of which are 16mm sound, many of them in full 
color. Subjects covered include highway, home, 


industrial and sports (hunting, fishing, boating, 
skiing, ete.) and bicycle safety; first aid; fire and 
crime prevention. A®tna films are available for 
group showings free of charge, the principal 
users being fraternal and civic organizations, 
luncheon and service clubs, church groups, 
schools and colleges, police and fire departments, 
safety councils and commercial and industrial 
organizations, 


Audience of Over 2 Million in ‘51 


During 1951 AXtna films were seen by over 2,- 
000,000 persons at these showings. Attendance 
is steadily increasing, having more than doubled 
since 1948, In addition, more than 1000 show- 
ings of these safety films were made last year 
over television stations throughout the country. 

While the major task of the motion picture 
bureau is the production of educational loss pre- 
vention films, the staff also undertakes special 
assignments for other A°tna departments, such as 
the production of sales training films for the 
agency department. In recent years; Etna has 
placed increasing emphasis on audio-visual 
methods, particularly in the use of films as a 
media for communicating ideas to its agents and 
fieldmen. Atna-produced visual aids have been 
employed since 1949 in the company’s regional 
agency meetings, and in sectional conferences 


(CONTINLCED ON THE FOLLOWING PAGES) 
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VHRECE DING PAGE) 


for ite held representatives, Films were used to 


convey several different ideas: one 20-minute 


pieture described an agency's growth through 


using business-building facilities and tech 
niques, while another was of an inspirational 
character, designed to promote among agents un 
de retanding and ‘ ontice nee in company polic 
Another portrayed a complete sales talk on a 
particular line of insurances 
“Circulating libraries” for tna safety edu- 


ational films are maintained in fifty branch 


ofhees and general agencies throughout the coun 
try, providing for the booking ef the movies 


through the company's representatives with a 
Films are usually loaned for 


longer loans are arranged for 


minimum of delay 


a few dave time for specihe showings 


sionally howe ver 
organizations engaged in safety campaigns and 
other special educational programs. One such 
made to the Southern Rail 


way System, which is showing the bievele 


loan was recently 


safety film Safe on Two Wheels in a unique safe 


ty coach, This air conditioned “theater-on 


wheels” tours HOOO miles of the Southern’s right 
of-way and since the first of the vear has brought 


this safety message to communities in five states, 


Publieized 
The 


has received widespre ad 


Seeret Service Film Widely 
Ome of the 


cret Service 


Tina's most recent films 
Slory 
erage in the nation’s newspapers and magazines. 


Written by 


produced by the Titna in close cooperation with 


a veteran Seeret Service agent and 
this important federal crime-fighting organiza- 
tion, the film deals extensively with the training 
and duties of the Secret Service agents in protect- 
President suppressing counterfeiting, 
and combatting theft and forgery of government 
checks. Special previews of the film were held for 
top Treasury Department ofheials in Washing 
ton, and later, at the request of the Seeret Serv 
was shown abroad at a series of 


law enforcement officials in 


ioe, the movie 


showings 


Paris and Rome for top 


Several hundred thousand persons in foreign 


countries have attended showings of 4Atna’s films 


which are being used in America’s foreign assist 
ance program. Ladders, Scaffolds & Floor Open- 
ings was selected by the Economic Co-operation 
Administration for showing in European coun- 
tries receiving Marshall Plan aid. Several prints 
of the award-winning ‘tna highway safety film, 
Live and Let Live were donated for use abroad 
5. State Depart- 
ment to use the movie in its overseas information 
The first traffic safety film to be pro- 
duced entirely with seale model trucks and auto- 


following a request by the | 
program 


mobiles, Live and Let Live has also been selected 


by the Library of Congress for “permanent 
preservation” in the Library 

To maintain the proficiency of the personnel 
in “Atna’s field organization who handle local 
distribution of these films, a 15-minute film and 
a sixteen-page illustrated manual on the main- 
tenance and repair of l6mm. sound films was 
recently produced and is being widely used 
throughout the country. their 


Etna has received scores of requests from other 


Since release, 
organizations handling movies for this training 
film and manual. 

In the field of highway safety, 4-tna has pio- 
neered in the development of driver testing and 
training devices which employ special motion 
pictures and slides. The newest of these is the 
Etna Drivotrainer, a revolutionary 15-place 
trainer in which students get “behind-the-wheel” 
driving experience without leaving the class- 
room, For this classroom training device, 4-tna’s 
motion picture bureau, working with representa- 
tives of the New York City school system where 
the device is being used for the first time on 
an experimental basis, recently completed a 
months-long project producing a series of 22 
individual motion pictures especially for use with 
the Drivotrainer. The Drivotrainer films, com- 
prising the only complete training course yet pre- 
pared on film to be centered around “behind- 
the-wheel” experience, are the first to grow out 
of actual experience in driver education courses 
and the first to be planned with the collaboration 
familiar with basic 
curriculum needs. 


of educational authorities 


Reauistic Morion Prerures portray emergency 
trafhe situations when you're behind the wheel of 
the Aetna Roadometer shown below. 


Farm Bureau Mutual Companies 
Reach 11,000,000 With “Closed Book” 


* The Farm Bureau Mutual Companies (auto- 
mobile, life and fire}, of Columbus, Ohio, have 
an active film program that is an important part 
of the organization's concept of public service. A 
library of some 100 films and the sponsorship of 
one of the most honored safety pictures in recent 
times is indicative of Farm Bureau Mutual's con- 
fidence in what the film medium can do. 

Most notable example of the organization's 
use of the motion picture is A Closed Book, 
which was sponsored by Farm Bureau in 1950 
in cooperation with the National Safety Council. 
Since its release this film, produced by Wilding 
Picture Productions, has been seen by an esti- 
11,000,000 estimated 
million via 105 television showings. 


mated nine 


persons -an 

{ Closed Book, which attacks a problem cen- 
tral in all questions of safety, the state of mind 
that either causes or prevents accidents, has re- 
“Best Film” citation in the traffic 
safety field by the National Committee on Films 
for Safety. Other awards include the Freedoms 
Foundation Medal for “an outstanding contribu- 
tion to Freedom”; “Best Safety Film” by the 
Fifth Annual Film Festival, Cleveland: Ohio 
State Safety Council's “Outstanding Achievement 
Award”; the National Safe Drivers Association 
Merit Award; and honorable mentions by the 
Film Council of Greater Boston. 


ceived the 


One hundred and sixty prints of A Closed 
Book are currently circulated from Farm Bu- 
reau’s library; 630 prints of the film have been 
sold by the insurance companies at cost. 

A short time ago another Farm Bureau Film 
was released which dramatizes the principle on 
which the Ohio Farm Bureau self-help organiza- 
tions were founded. Entitled Pathway to Prog- 
ress, the film will be reviewed in a forthcoming 
issue of BUSINESS SCREEN. 

A Safety Film Library which contains films 
that have been seen by 166,000 persons during 


Cause anp Errecr as seen through the wind- 


shield of the Aetna Roadometer. Emergency 


shown above is followed by animation scene. 


NEEDED TO BRAKE 
AVOID THAT ONE 
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the past year is the other side of Farm Bureau's * 
recognition that, in the insurance business above 
all, the public’s safety and health have a very 
direct relationship to the balance sheet. 

One hundred subjects (60 motion pictures, 40 
sound slidefilms) are available from the library. 
Film classifications noted in the organization's 
mimeographed brochure include such regulars as 
safety in traflic. in the home, on the farm, ete. 

Harry M. Pontious, director of safety, pointed 
out that the “main objects of the Farm Bureau 
Insurance Companies film library have been to 
help reduce accidents; second, perform a real 
public service, and third, to gain recognition for 
their insurance companies in the communities in 
which the films are shown.” bel 


Liberty Mutual Applies Visual Aids 
to Employees. Poliey Holders & Public 
* The Liberty Mutual Insurance Company, Bos- * 
ton, has followed the practice of making the film 
to fit the occasion. In this spirit, it has shown 
The Story of Our Company, sound slidefilm in- 
troducing new employees to the mysteries of the 
organization, to five or six thousand persons. 
Advance Report-——1951, annual report to Liberty 
Mutual people, has been seen by all 8,000 em- 
ployees. A selling film for business sales pros- 
pects, Humanics, has been built around Liberty's 
five point Humanies program for American busi- 
ness. 

Yet, despite the company’s use of the film me- 
dium to get across specific information to a se- 
lected audience, it regards its film activity as 


“what we need, when we need it,” and it has “no 
continuing. active program under a specific per- 
son, 

Twelve films are loaned out to interested or- 
ganizations. Six of them are motion pictures and 
they all deal with safety in one form or another. 
Fire in Miniature (home fire safety) has been 
some 250,000 Look What 
You're Missing (driving safety) is split into sub- 
sections, each complete within itself, and each 
adaptable for television presentation. 


seen by persons. 


A trailer which alerts motorists to children 
“running loose” during their summer vacation 
was widely shown in Massachusetts’ theatres as 
well as on television. Its title is Warning—Dan- 
gerous Men at Work, and was produced strictly 
as a public service message. 

Liberty Sponsors Early Television Film 

Talk Fast, Mister, a black and white subject 
produced by RCA, is believed by Liberty to be 
one of the very first films ever made expressly 
for television. Subject was auto liability, reper- 
cussions of auto accidents, etc. 

The Shocking Truth (industrial safety) and 
The Forest and the Woodsman (logging prac- 
tices) round out the company’s program of mo- 
tion pictures. The forestry picture was originally 
made for the Brown Company under the title of 
King Spruce, but has been shown to other groups 
as well. 

Besides its “Humanics” slidefilm and the two 
employee orientation subjects, Liberty also makes 
available three other sound slidefilms. Smoothing 
the Flow of Restaurant Hospitality, shown to 
500.000, deals with publie liability hazards in 
restaurants. Bos'on Herald's cartoonist, Francis 
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Dahl, has drawn up some fire safety lessons in 
Where's the Fire? And Peter and the Whifjle- 
hound is a color sound slidefilm which has taught 
traflic safety to about 72,000 elementary school 
children. 

An extremely active sound slidefilm depart- 
ment is headed by the Loss Prevention Depart- 
ment for Liberty's policyholders. These films, 
some 300 or more, cover the entire range of in- 
dustrial safety and operating practices. In gen- 
eral, they become the property of the policy- 
holder who requests them and are not available 
to the public. 

Despite this film activity, which, as insurance 
companies go is by no means inconsiderable, 
Liberty Mutual has not established a permanent, 
full-time, and systematic film department. Some- 
times the work is handled by the advertising peo- 
ple; sometimes Loss Prevention takes care of it. 
Ralph Larsen heads the latter’s film section. §& 


PERSONAL PROGRAM SELLING is theme of New 
York Life's field training film titled “Tailor 
Vade Dollars.” 


Field Training Gets Major Role 
in New York Life’s Film Program 
* One of the most successful film programs in 
the insurance field is that of New York Life. 
This giant mutual company embarked on a series 
of films in 1949 that has been the talk of the in- 
dustry. Several reasons are responsible for this 
success, according to Andrew H. Thomson, the 
company’s Director of Sales Promotion. When 
New York Life planned the continuing series 
of films it knew exactly what fields it meant to 
cover for several years in advance: it knew 
from 104 years of experience the life insurance 
business from A to Z; but it knew very little 
about films, and recognized the fact. 

With this firmly in mind, New York Life’s 
Field Training and Sales Promotion Divisions 
undertook the joint responsibility for determin- 
ing the right sales approach in the first two films 
and insuring that technical material was correct. 
Beyond this point responsibility for all motion 
picture aspects was left completely in the hands 
of the producer, Wilding Picture Productions. 


Good Client-Producer Relations Result 

The resulting films were produced under the 
most constructive and satisfying client-producer 
relationship. Tailor Made Dollars, on personal 
program life insurance, and Strictly Business, 
on business life insurance, are as vital and valu- 
able today as they were two and three years ago. 
Mr. Thomson is designated by the company to 


Fine Points OF SELLING business forms of life 
insurance is depicted in “Strictly Business” spon- 


sored by New York Life. 


he responsible for production of the films with 
the necessary authority to represent the com 
pany at the studios during the actual shooting. 

The company is convinced that because of this 
completely harmonious arrangement of each 
party being confident that the other knew 
his own business, better films resulted, all time 
deadlines and production commitments were met 
promptly and a lasting good relationship has 
been established. 

New York Life’s first two films were note 
worthy in that they are devoted entirely to the 
practical aspects of life insurance selling, rather 
than on background material. Previously, the 
company had used brochures, classes, charts, 
graphs and other training methods and will 
continue to use them—-but in conjunction with 
the film as the principal sales training motivator. 


Films Also Recruit Field Salesmen 

\ by-product use of the films has been the 
recruiting of top-notch college men to enter the 
life insurance selling field. Special versions of 
both New York life films have been made for 
this purpose and are now standard curriculum 
material in many colleges. The films are use- 
ful in that they permit a man considering in- 
surance selling as a profession to see himself ac- 
tually on the job. They show the agent actually 
at work under realistic conditions, and let the 
prospective salesman understand most thorough- 
ly that “he can do that just as well as the agent 
in the film.” 

New York Life has made a point of not 
bringing forth boy’s films to do a man’s job. It 
realizes that its agents are as good, or better 
than, any in the country, need little help in basic 
selling or background factual material. The 
company concentrates, instead, on “what to do” 
and “what to say” rather than on “what to 
know”. It has used the concentrated know-how of 
its 30 or 40 top selling agents in making films to 
teach all agents to do a more productive and 
profitable job. 

About to be released this fall is the third of 
New York Life’s big pictures. This one, in color, 
is called From Every Mountainside (also by Wil- 
ding) and is concerned with the relations of the 
company to its policyholders and the general 
public rather than in training underwriters. It 
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= CASE HISTORIES 


OF RECENT BUSINESS PICTURES 


“Plane Captain” Upholds Navy's 
Tradition in Effective Training 
Sponsor: U.S. Navy, Bureau of Aeronautics. 
Tithe: The Plane Captain, 15 min. b/w; pro- 
duced by MPO Productions 


* The l 


ing has been one of the noteworthy and con- 


S. Navy's parte ipation in visual train- 


tinued feature stories of this past decade, includ 
ing and since its activities were expanded to 
meet the needs of World War LL and the unsettled 
years that have followed 

The Navy has a film on just about every aspect 
of every job any man is regularly called upon 
to da 
by tlm what bolts to turn, what wrench to use, 


The aircraft mechanic, for example, learns 
and how to turn it. The Plane Captain, alter-ego 
of an aircraft's other boss, the pilot, is taught 
the mechanical techniques of his job from A 
to Zand films play their important part in this 
educational process 

But to give the plane captain an over-view of 
his job, to show him why he is doing his mani 
fold duties, the Navy has recently put into serv 
“attitude 


non-classified, L5-minute 


ee an film The Plane Captain, a 
black and white sound 
motion picture produced by MPO Productions, 
New York 

The Plane Captain shows that flying and fight 
ing are the full time job of the pilot member of 
the team, while the plane captain has full re 
sponsibility for the aireraft from the moment it 
hits the landing deck until it takes off again. 
He directs the taxi-ing, performs complete pre 
flight Inspections, requisitions and cooperates on 
repair jobs and maintenance done by armament, 
electronics and structural specialists. It's a big 
job The Plane Captain's 


Penney Visualizes Quality Control 
and Importance in Merchandising 


Sponsor: The J. C. Penney Company 

Tithe: Quality Control in Modern Mer- 
chandising, 25 min, color, produced by 
the Jam Handy Organization. 


* This is a film which has been used in 
Penney internal training sessions as part of 
the Golden Jubilee celebration (Business 
Issues 2 & 3, Volume XIIL), and is 
now being offered for public distribution 
through Association Films, Ine. 

It tells how retailers study the needs of 
their customers and meet them through 
close control of quality and style. Shirts, 
for instance, are seen being scuffed, pulled, 
scraped and subjected to tortures they 
would rarely meet on the backs of cus- 
tomers. 

Women's groups and home economics 
classes will receive most emphasis in dis- 
tribution of Quality Control, 


Blumenthal Picture “Buttons Up” 
Product History in Garment Field 
Sponsor: B. Blumenthal & Co. 
litle: Buttons Through the Years, 20 min, b/w, 
produced in France. 
* This interesting film, put out by the makers 
of LaMode and LeChie buttons for women’s gar- 
ments, is a thoroughgoing round-up on the but- 
ton industry. It looks into the history and manu- 
facture of practically every button but “I Like 
Ike.” 

It shows the buttons on Lafayette’s waistcoat, 
military buttons, gold, silk, porcelain buttons, 
and even some made from an elephant’s ear. 

Association Films is distributing Buttons 
Through the Years. lt has English commentary 
and an exceptionally fine musical score. a 


(Lert) Upholding the 


high tradition of effec- 
& tive training through 


the medium of films is 
the recent U.S. Navy, 
Bureau of Aeronautics 
subject which orients 
the role of “The Plane 
Captain” in a 15-min- 
ute black and white 
film by that appropri- 
ate title, produced by 
WPO Productions. 


Pennsylvania Railroad Safety Program 
Theme of Public Report Picture 


Sponsor: The Pennsylvania Railroad. 
Title: Progress on the Rails, 17 min, b/w, pro- 
duced by Audio Productions. 


* This is a public report on what the Pennsyl- 
vania Railroad is doing to keep rail transporta- 
tion even more safe, 


It shows such safety devices as a ballast 
cleaner and mechanical tamper to keep the road 
bed solid and safe. Telephonic intercom systems 
and automatic stoppers provide the locomotive 
engineers with invaluable aid against human 
failure. Another device detects dragging objects 
that might cause an accident and automatically 
cuts off the current. ed 


New York State Racing Association 
Picturizes “The Sport of Kings” 


Sponsor: The New York Racing Association 


Title: Racing Heritage, 25 min, color, produced 
by RKO Pathe, Inc. 


* To a lot of folks, horse racing means the $2 
bet and the bookie who hangs out in the shoe 
shine parlor. To others, it’s an exciting day 
at the track, the thrill of seeing horses pound- 
ing down the last stretch to the finish, the color 
and trappings of the racing spectacle, the fren- 
zied cheers of the bettors, and, the prime at- 
traction of all, the tote board. 

It's an anomaly that Bronx housewives who 
get together for a friendly game of bingo wind 
up in the clink while horse players are not 
only legal but invested with the glamour of the 
“Sport of Kings.” 

These are some of the thoughts that are not 
expressed in a new film about horse racing. No 
bets and no players mar the facade of the rac- 
ing scene in Racing Heritage. This story is 
about everything in horse racing but the one 
thing that makes it possible. 

A pretty young girl, Mary Marsh, inherits 
her uncle’s estate and a string of thorough- 
breds. Though she knows nothing about horses. 
she determines to keep her uncle’s colors on the 
turf, and sets out to tour the tracks, aided by 
such helpful guides as narrator James Roach, 
Turf Editor of the New York Times, officials of 
Saratoga and Belmont, the Jockey Club and the 
New York Racing Association. She hobnobs 
with Alfred G. Vanderbilt, trainers, jockeys, 
Pinkertons and a dozen or so others in the rac- 
ing hierarchy. 

She visits breeding and training grounds in 
Kentucky, racing museums where the film 
genuflects to “Old Red” —- Man of War, early 
morning clocking sessions, the Saratoga yearling 
sales, and, most interestingly, a Belmont dis- 
qualification session where a jockey is set down 
following slow-motion filmed evidence of fouling. 

Racing Heritage, a good-looking, easy-to-like 
film, puts a nice aura of glamour on horse rac- 
ing, not only as an audience spectacle, but as a 
fine old American tradition. It is being dis- 
tributed to adult audiences in New York State 
by Association Films, Inc. It ought to make 
more folks step up to that $2 window than ever 
before, though that is probably not its pur- 
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InpusTRIAL AuDIO-VisUAL ASSOCIATION members and guests heard Father James Keller, founder of The 
Christophers, as guest luncheon speaker during the recent NAVA Convention. Lejt to right at the speak- 
ers table above are Anne Marie Jioffre, Detroit visitor; Floyde E. Brooker, Mutual Security Agency film 
chief; John E. Powers, [AVA regional director; Father Keller (standing) and O. H. Coelln, Jr. 


NATIONAL AUDIO-VISUAL CONVENTION 


Audio-Visual Dealers Plus Educational and Industrial Film Users 
Make Annual Migration to Chicago Sessions and Largest Trade Show 


He ANNUAL MipsuMMER Micration of 
dealers and distributors of audio-visual 
equipment, films and other instructional 
materials brought 2100 persons to Chicago's Ho- 
tel Sherman from July 30 to August 5 for meet- 
ings afhliated with the National Audio-Visual 
Convention and Trade Show. Primary sponsor 
of the event was the National Audio-Visual Asso- 
ciation, composed of local and regional dealers 
makers and distributors of these products. 
The Educational Film Library Association, 
whose membership includes audio-visual admin- 
istrators in the field of public education: the 
newly-formed Catholic Audio-Visual Educators: 
and the Industrial Audio-Visual Association were 
other principal sponsors of the seven-day pro- 
gram. Other groups holding concurrent meetings 
during this period included the Film Council of 
America, the Association of Chief State School 
Audio-Visual Officers, the Committee on Radio 
and Recordings of the Department of Audio- 
Visual Instruction of the National Education As- 
sociation, and the State Directors of Audio-Vis- 
ual Education. 


Largest Trade Show Since Inception 

The seventh annual NAVA Trade Show opened 
August 2 with 130 booths of projection equip- 
ment, tape recorders, accessories, films and re- 
lated materials. 101 manufacturers of these 
products participated in the largest trade show 
held since the inception of this event. Notable 
emphasis among the exhibits was given newly- 
developed models of optical-magnetic 16mm 
sound projectors; improved magnetic tape re- 
corders and reproducers; sound slidefilm projec- 
tors; point-of-sale devices involving slide repro- 
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duction and continuous sound accessories; trade 
show visitors also saw premiere showings of nu- 
merous 16mm films and filmstrips for school, re- 
ligious, and public use. 

Jasper Ewing, head of the New Orleans’ dealer 
organization of Jasper Ewing and Sons, took 
office on August 6 as newly-elected president of 
the NAVA group, succeeding J. Ken Lilley of 
Harrisburg, Pa., who became chairman of the 
board. New first vice-president of NAVA is 
John Gunstream of Dallas, Texas: Carroll Had- 
den, Louisville, Ky., is second vice-president; 


NAVA Presipent-ELect Jasper Ewing of New 
Orleans (lejt below) receives congratulations 
from retiring president J. Ken Lilley. 


Jack Lewis, Wichita, Kansas, the new secretary ; 
and Alan Twyman, Dayton, Ohio, is the new 
NAVA treasurer. 
Discuss Dealer-Sponsor Relationships 

Of outstanding interest to business and indus- 
trial users of films was the participation of mem- 
bers of the Industrial Audio-Visual Association 
who held a special one-day meeting on August 4 
during the Convention. Featured event of the 
day was a luncheon sponsored by LAVA at which 
Father James Keller, head of The Christophers, 
was the guest speaker. A joint morning session 
of IAVA-NAVA members was centered on the 
theme “Serving Industrial Audio-Visual Users.” 
Hundreds of members of both groups joined in 
the frank and illuminating discusison of the prob- 
lems and of the opportunities for cooperative 
action between local dealers and national and re- 
gional users of films in the business field. Such 
subjects as buying habits, service and mainte- 
nance, film availability, special equipment in the 
hands of dealers, equipment selection, projection 
service, etc., were broadly discussed, 


Chicago Members Arrange IAVA Program 
The speciaf Industrial Audio-Visual Associa- 
tion program was under the direction of meeting 
chairman John E, Powers, Iinois Bell Telephone 
Company and other Chicago [AVA members in- 
cluding John Hawkinson, Illinois Central Rail- 
road; R. P. Hogan, Kraft Foods Company; O. H. 
Peterson, Standard Oil Company of Indiana; 
W. M. Bastable, Swift & Company; Charles Shaw, 
Armour & Company: and William Cox, Santa 
Fe Railway. O. H. Coelln, Jr. was chairman of 
the luncheon event addressed by Father Keller. 
(CONTINUED ON THE FOLLOWING PAGES) 
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Natrosan Avoro-Vist an Association Orricens axp Dinecrors for 1952-53 are pictured above. Front 


rou seated, | 
I. Ken Lilley 


secretary 


tor.) are Don White, executive vice-president; John Gunstream, first vic e-president; 


hoard chairman; Jasper Ewing, president; Carroll Hadden, second vice-president; Jack 
/ euis aa A 
FE. AK. Stoeppelwerth, Rev. Peter Allinger, and Herschel Smith; advisory board chairman Walter Moen: 

John Moore, Roy Vartin Stoeppelwerth, Paul Brand I, Ainslie Davis, Norman 
and advisory board member Robert Shoemaker ‘All photos by Alden Lepley Studios} 


and Alan Twyman, treasurer row (standing |. to r.) are regional directors 


directors Reagan 


(CONTINUED FROM THE PRECEDING PACE} first film, You Can Change the World, has already 


passed the 2.000 print mark in sales, 
The National Audio-Visual 


day budget of sessions during the convention 


Dan Rochford president of TAVA 
the national me mibe rship 

special demonstration of 
principles by bk. W. Arey 
DeVey Corporation and chairman of the Lomm 
Society of Motion 
Robert Grun 


represented 
Association's two- 


member discussions included a 


magnetic ree ording 
chief engineer of the 
A Vote of Confidence! 
standards committee of the 


Picture and Television Lngineers 


® The professional audio-visual deal- 
a member of NAVA, merits the 
support of every business film user 


wald, president of the Harwald Company, pre er. 
sented a technical analysis of that company’s new 
me 


Thinkometer 
hlm department 


reaction testing device, the Group 
Tom Hope, head of General Mills’ 
an IAVA 
viewed one of that company’s recent newsreels, 
The annual Fall Meeting of LAVA, scheduled to 
he held in Rochester, New York in October 


the subject of a business meeting, 


who honors the specialized knowledge 
and training which these experienced 
and member, pre men and women offer. Let's work to- 
gether to help make films work bet- 
ter for all concerned, OH, 


Was 


Christophers’ Founder Is Luncheon Guest 
convention showing of Government 
The 


prec eded a very 


\ premiere 
Is Your 
Christophers (see pages 27-28) 
illuminating luncheon talk by Father James Kel 
ler of New York 


latest film offering of 


Busine 


head of that nationwide volun- 
movement. Thousands of prints of Chris 
topher films have now gone into the Lomm field, 
opening new fields of individual application and 
publie interest among the more than 700,000 in 
Father Keller's views on the 
urgent need for moral reawakening and greater 


low al 


dividuals who share 


individual participation in national and 
affairs 

The considerable investment in film production 
made thus far by The Christophers includes four 
Lown films, all of which are distributed at print 
Other 


new subjects mentioned by the Marvknoll this 


cost for the widest possible dissemination 


sioner included Atomic Energy Can Be a Bless 


ine and Television as a Career The ¢ hristophers’ 


w 


consisted of twelve panel meetings to discuss 
phases of audio-visual selling. including the joint 
session on Serving Industrial Audio-Visual Users. 
One group discussion on Selling and Using Mag- 
netic Film emphasized the fact that standards are 
being set for magnetic film and projectors to both 
guide and protect the consumer. It was stressed 
during this program that the industrial field pro- 
vides the greatest opportunity for utilization of 
magnetic sound. 


Other Panels Cover Wide Field 

Among the other panel discussions held dur- 
ing the NAVA sessions were such discussions as 
Educator-Dealer Relationships, Educational Film 
and Filmstrip Distribution Problems, Manufac- 
turer-Dealer Relationships, Religious Film Dis- 
tribution, Serving the Church, Selling Magnetic 
Tape, and four sessions on Entertainment Film 
Problems. 

These specializing audio-visual dealers also at- 
tended a number of parent company meetings 
held in Chicago concurrently or preceding the 
convention period, Among those holding special 
meetings of their dealer “families” were Ampro 
Corporation, Bell & Howell, DaLite Screen, De- 
Vry, Society for Visual Education, Radiant 
Manufacturing, RCA Visual Products, and Vic- 
tor Animatograph Corporation. 

Air-conditioned facilities at Chicago's Hotel 
Sherman were matched by cool lake breezes and 
fair weather which contrasted sharply with ree- 
ord heat in other sections of the country. 

Gala dinner parties and light-hearted enter- 
tainment provided by Chicago equipment firms 
and film producers were. as usual, thoroughly 
enjoyed by the 2100 delegates and guests at this 
successful National Audio-Visual Convention. & 


Fitm Fitmstrie Distrisution problems 
were discussed by this panel (1. to r. below): 
Nate Quillen, Jam Handy; James Goodsell, Popu- 
lar Science; Dennis Williams, EB Films; Ells- 
worth Dent, Coronet Films: Dick Buckle, Bell 
& Howell; Carroll Hadden; Carl Lojtis: John 
Gunstream; Arthur Sturgeon, banker; Jack 
Coffey, J. C. Coffey Co.; Walter Johnson, SV E: 
and William G. Kirtley. 
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National A-V Convention 


EFLA Theme “Toward Greater Maturity” 


At Ninth Annual Chicago Session 


* The Ninth Annual Conference of the Educa- 
tional Film Library Association, held on July 31, 
August | and 2 was based on the theme “Toward 
Greater Maturity.” “The functions of EFLA are 
shifting to those of service rather than the mere 
acquisition of large budgets and staffs,” said 
Ford L. Lemler at the opening session. The need 
for new projects because of the growth of the 
audio-visual field was also stressed by Mr. 
Lemler. 

To illustrate the growth of the field and the 
role of American audio-visual leaders on a global 
basis, Floyde E. Brooker of the Mutual Security 
Agency spoke on the use of audio-visual mate- 
rials in fundamental education. MSA has sent a 
thousand technical training films to Europe for 
translation and distribution and has encouraged 


Mutua Security Acency film chief Floyde E. 
Brooker discussed use of films in fundamental 
education overseas during the EFLA meeting. 


the production of films and filmstrips in such 
countries as Greece, Turkey, Italy and in the Far 
East. 

Spotlight on Educational Television 

At its final general session on August 2, the 
Film Library group put the spotlight on educa- 
tional television. Paul C. Reed, now assistant 
director of the Joint Committee on Educational 
Television and editor of EDUCATIONAL SCREEN 
outlined the work of the JCET, steps taken to 
meet the requirements of the Federal Communi- 
cations Commission (which has authorized the 
reservation of 242 channels exclusively for edu- 
cational non-commercial TV stations.) 

Mr. Reed pointed out that the most important 
element in determining what educational TV be- 
comes is programming. The most important use 
of the medium, he stressed, will be for adult and 
out-of-school child audiences. 

Endorsement of the American Library Asso- 
ciation’s film censorship “Bill of Rights” was 
another EFLA action taken during this session. 


(CONTINLCED ON THE FOLLOWING PACES} 
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MODERN OBSERVES ISTH ANNIVERSARY AT NATIONAL MEETING 


First Award for Promotion among Modern Pioneer Modern licensees for 15 years are 
Talking Picture Service exchanges was made (1. tor.) Frank Rice (Los Angeles) and 
at Chicago to Fred Buchan of Buffalo (right) Bernard Payne (Cleveland) receiving awards 
by George Lenehan, advertising manager, from Wm. MacCailum, president Frank Ar- 
at annual meeting of exchange managers. linghaus and Harold Davidson of Modern. 


BUSINESS SCREDM 


ATLAS FILMS PURE TV SPOTS 
* A new series of TV spots for Pure Oil 
Co.'s NBC program Who Said That? is 
checked at Atlas Film studios by Pure’s 
Oliver Goldsmith (right). Head camera- 
man Oscar Ahbe (left) and production 
manager Al Bradish (next left) discuss 
seene with Clair Callihan (center) of Leo 
Burnett, the sponsor's agency. Oak Park, 
Illinois’ studio is also completing TV 
scenes for Zenith. 


METAL LATH MAKERS PLAN FILM 
® Lathing instructor Bob Hamilton (left) 
with Jack Gulshen (center) of the Metal 
Lath Manufacturers Association, Chicago, 


and Jim Hamilton (right) shown at Un- 


derwriters’ Laboratories where scenes 


were being made for the association's 
forthcoming Lomm film. 


ON LOCATION FOR GE PICTURE 
* Raphael G. Wolff Studios generator 
track in foreground (scene at left) sup- 
plied power for lighting gigantic opera- 
tions involved in building a steam turbine 
generator shown in GE’s new color film 
Freedom and Power, reviewed on page 29 
of this issue. Note the enormous battery 
of lights required to capture this scene on 
color film; an example of production 
facilities needed to make business films. 


National A-V Convention 


(CONTINUED FROM THE PRECEDING PAGE} 
The vote of its membership put EFLA on rec- 
ord to work to insure wide and free access to film 
materials. A supporting FCA resolution, also 
adopted, instructed the organization’s board to 
set up a committee to study the censorship prob- 
lem and to “take whatever action is necessary to 
clarify the issue.” 

The growth of audio-visual education within 
the various states also lead to discussion of state 
certification (licensing) of audio-visual directors 
in schools. This sets up specific professional re- 
quirements of teaching experience, graduate 
study and a specified number of audio-visual 
courses to encourage a higher quantity and qual- 
ity of audio-visual directors. No formal action 
was taken. 

Other discussion sessions centered around the 
trend toward consolidation of film distribution 
and sales, film evaluation and selection, commu- 
nity use of audio-visual materials and demonstra- 
tions of new techniques including magnetic film 
projection, motion slidefilm production and “loop 
film” utilization. a 


The Film Council of Ameriea 
Announces Awards During Convention 


* Awards for outstanding leadership in the com- 
munity use of films and other audio-visual mate- 
rials were presented by the Film Council of Amer- 
ica on Sunday afternoon, August 3 as part of the 
national convention program. 

The Chicago Film Council received the annual 
C. R. Reagan award for its work during the past 
year: a special award was presented to the Min- 
nesota State Film Council group and received by 
its chairman, Tom Hope of Minneapolis. Helen 
Rachford of Los Angeles, president of the FCA 
made the formal presentations to these and other 
leading councils. Dr. Paul A. Wagner, new ex- 
ecutive head of the FCA, was chairman of the 
informal session and host at the organization's 
“open house” held for convention delegates and 
guests. 


Receives FCA Awarp for statewide film council 
activity in Minnesota, Tom Hope (left) accepts 
FCA certificate from Helen Rachford, president 
of the Film Council of America, at recent Chi- 
cago ceremonies during NAV A Convention. 
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Old customs die hard. Many lecturers still seem to think they must stand 
before the screen and wave a wand. 

That's outmoded . .. passé . . . inefficient, since Beseler put the POINTEX 
PROJECTION POINTER on the VU-LYTE. Now the speaker stays behind 
the projector, views an undistorted picture just as the audience sees it, and 
points out details by a moving arrow of light. A convenient control knob at 
the front of the projector enables the speaker to direct the arrow anywhere 
on the screen just exactly where he wants it. 

This patented POINTEX+t PROJECTION POINTER is only one of 
many of VU-LYTE's novel features directly devised to meet the modern needs 
of visual education teachers and lecturers. 


Because VU-LYTE is replete with tested innovations to make 
both lecturing and viewing easier, it is the unrivalled leader for 
opaque projection in schools, churches, clubs, and business. 


1, YOU CAN use the VU-LYTE in a partially lighted room. Total 
derkness is not necessary in order to obtain clear, sharp imeges 
end brilliant colors— because VU-LYTE provides extra illumination. 


2. YOU CAN feed mixed or continuous copy through smoothly, 
with light flashes, by means of the Beseler FEED-O-MATIC’ 


THE NEW 


VU-LYTE 


rrosector 
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METAL BELT CONVEYOR. As new copy is fed in at the left side of 
the projector, preceding copy is ejected from the right side. 

3. YOU CAN use copy “as is" — without mounting or inserting 
inte any special holding device. The unique Beseler VACUMATIC* 
PLATEN holds all copy absolutely flat during projection. A full 
8% x 11 page letter or a postege stamp con be projected with 
equal ease, without curl or fiutter. 

4, YOU CAN use VU-LYTE on an uneven surface—project on 
small or lerge screens. in addition, VU-LYTE is an amazingly quiet 
and cool-operating opaque projector. 


These advanced, exclusive features, plus others, 
are incorporated in a projector that weighs only 45 Ibs. 
and is REDUCED IN PRICE. Ask for free demonstration 
of the precision-built VU-LYTE in your own projection 
room, And for more information regarding 
this truly new concept in opaque projection, 


ask for booklet PF. 


CHARLES COMPANY 


eer. 


60 Badger Avenve, Newark 8, N. 3. 
The World's Leorgest Manufacturer of Opaque Projection Equipment 


DONT - tide the Picture, or Squint into the Light, or Wield a Stick 
“ 
tParented 
iv 
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Cement Association Plugs Siding 
Shingles in “According to Plan” 


® How scientific research and mod 


ern industry developed a material 
spectheally designed to fill all the 
requirements of an exterior side 
wall covering is the subject of a 
new film now being presented by the 
Propucts Asso 
bntitled 


TATION f{ecording lo 


Plan, the lomm sound and color 
film demonstrates what imaginative 
planning is doing to bring new 
beauty to the exteriors of today's 

Appearing in the film are Ras 


known 


DENNY, 


nationally 
architect and NORMAN 
vice-president for materials of 


Levirr anp Sons. Evans demon- 
strates how he achieves harmony 
and balance through careful selec 
tion of sidewall materials and Den 
ny describes the method his com 
pany used to solve the problem of 
producing distinctive exteriors at 
modest cost 

barly sequences depict the devel 
opment of ashestos-cement siding 
shingles in the laboratories of sei 
through the combination of 
two meombustible and durable ma 
terials, portland cement and fibers 
of the mineral asbestos, While many 
multipleuse materials have been 
emploved for exterior sidewalls, the 
filin points out asbestos siding Was 
according to 


produced plan” to 


serve one specihe purpose, with fire 


safety, durability, beauty and low 
Maintenance among the objectives 

The 4-minute film has been tele 
Boston, Philadel 
phia, Indianapolis, and Washing 
ton, D. ¢ Additional TV presenta 
trons are scheduled for the summer 
and fall 

Prints of Mex 


available on a {ree 


vised in Chicago 


ording to Plan are 
loan basis to 
builders 


dealers appleators, con 


tractors and other interested 


groups. Inquiries should be direct 
ed to the Asbestos-Cement Products 
Association, S09 Madison Ave.. 
New York 22 


AT&T Sponsors Television Film 
® The workings of television, simpli 


The Commercial Newsreel 


NEW SPONSORED FILM PROGRAMS OF THE CURRENT PERIOD 


fied so that it is understandable to 
the layman, is the subject of a 10. 


minute film recently completed for 


the American Telephone & Tele- 
graph Co. Producer was the Prince- 


ron Fitm Center, Inc., Princeton, 
N. J 


Film Describes Photoart Service 

Milwaukee's Visuar 
SERVICE is the sponsor of a 10-min- 
ute color and sound film that de- 
scribes the ‘company’s personnel, 
facilities, and services. Entitled The 
Inside Story of Photoart Visual 
Service, the film is available on free 
loan and may be obtained from 
Photoart at 840-44 N. Plankinton 
Ave., Milwaukee Wis. 


Vermiculite Film Shows How 
Building Costs Can Be Reduced 

© Lightweight Champion, 16mm 
sound and color film sponsored by 
the Vermiculite Institute of Chicago, 
is a concise presentation of the 
weight and cost savings possible 
with use of the institute's plaster 
fireproofing and acoustical plastic. 
It is pointed out that a dead load 
weight equivalent to that of five ele- 
phants can be eliminated in the av- 
erage home by using vermiculite 
plaster, 

The 20-minute film, with speaker 
if desired, is available on free loan 
from Vermiculite Institute, 208 So. 
La Salle St., Chicago 4. 


SOUND 
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1909 BUTTONWOOD STREET + PHILA. 30, PA. 
Rittennouse 6-1686 


Dredlucers 


35 MM-16 MM-COLOR-BLACK & WHITE 


SYSTEM 


BUSINESS 


Pumps in Three-Part Package 

Arias Corp. recently com- 
pleted a three-part filmstrip pack- 
age for ALLIs-CHALMERs which con- 
sists of three filmstrips, booklets 
containing narration and stills, pro- 
jector, screen, and 33 1/3 rpm 
record. 

Filmstrip No. 1 is entitled Hou 
and Why of Centrijugal Pumps. 
Presented in color, it is an explana- 
tion of the theory of centrifugal 
Pumps. 

The second filmstrip is called 
Covering All Angles and describes 
elements in pump selection: how to 
figure a pump, factors affecting 
pump size and type. and how to 
consider economic factors. 

Pump Maintenance is the third 
filmstrip in the series. It illustrates 
how to set up a centrifugal pump, 
starting procedure, lubrication 
methods, packing maintenance, rec- 
ord keeping, ete. 

The second and third filmstrips 
are in black and white. All three 
run about thirty minutes. The pro- 
jector used is a standard-make auto- 
matic, synchronating picture with 
narration. 


Supporting Army's Activities 
Described in Defense Dept. Film 

* The Department of Defense an- 
nounces the release of a 16mm 
sound film entitled Japan Logistical 
Command. This 20-minute film pie- 
tures the operations of the Army or- 
ganization that supports the occupa- 
tion troops in Japan and the fight- 
ing forces in Korea. 

The film highlights the main ae- 
tivities of the Japan Logistical Com- 
mand: the vast reclamation projects 
whereby tanks, trucks and other 
equipment from World War II are 
made ready for service at a great 
saving in time and money; the pro- 
cessing of replacement troops; hy- 
droponic farming and the resultant 
supply of fresh vegetables for front 
line troops in Korea. The commis- 
sary train is followed as it makes its 
weekly trip, delivering food and 
supplies to outlying Army 
Also shown are the port operations 
of this Command which are sur- 
passed only by the largest seaports 
in the world. 

Japan Logistical Command is 
available for public non-profit and 
television exhibition. For loan, ad- 
dress the Signal Officer at the fol- 
lowing Headquarters: First Army, 
Governors Island, New York 4; See- 
ond Army, Fort Feo. G. Meade, 
Maryland: Third Army, Fort Me- 
Pherson, Georgia: Fourth Army, 
San Antogio, Texas: Fifth Army, 
Chicago, Ill; Sixth Army, San 
Francisco, Calif. 
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Atlas Films Explains Centrifugal 
modert sung ee article 
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FINEST 
QUALITY 
PRINTS 

DIFFERENT FROM ANY OTHER 


Just as thumbprints have distinctive 
characteristics, so do film duplicating services 


differ in important ways . . . | DEPEND ABLE 


For example, because Color Reproduction 

Company has specialized exclusively in l6mm k 
Kodachrome duplications*, it offers unique 

advantages to 16mm film producers. 

Producers can always count on finest quality VERVICE 
duplications. Only technicians with many years 

of this specialized work handle film 

to be processed 


\ 


Producers can always count on fast service. 
24 hour service on Work Prints and Answer 
Prints. Release Prints delivered on 

date promised! 


Combine the finest quality work, fast service ALL 


with guaranteed satisfaction, and a record of 


dependability that is unsurpassed in the 
industry . .. and you have the answer to why 


more and more l6mm producers use 


Color Reproduction Company! 3 Gl AR ANTERD 


*EXCEPTION: Black and white reversals from color 
prints for TV projections. 


7936 Santa Monica Blivd., Hollywood 46, California 
Telephone: HILLSIDE 8225 
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SPONSOR 


Intl. Staple & Machine Co. 
Intertype Corp. 
Investment Bankers Assn 


Jefleries Truck Line 
Jefferson Mills 


FE. Kahn's Sons, Co 
Kaiser-Frazer Corp. 
Kalmbach Publishing Co 
Kasco Mills, Inc 

Kearney & Trecker Corp. 
Kelvinator Div 

Kenwill Corp. 

Kimble Glass Co. 

Kraft Foods Co 

S. 5S. Kresge Co. 


Kroger Co. 


Lederle Labs 
James Lees & Sons Co. 


Leslie Salt Co 

Lexington School for the Deaf 
Liggett & Myers Tobacco Co. 
Eli Lilly & Co. 

Lion Oil Co. 

London Metro, Water Board 
P. Lorillard & Co. 


Lutheran Laymen’s League 


R. H. Macy Co 

Magazine Advertising Bureau 
Magic Chef, Inc 
Marmion Military 
Massey-Harris Co 
Matson Navigation Co 
McDonnell Aircraft Corp. 

The Mengel Co. 

Methodist Church 

Miehle Printing Press 

Milk Industry Foundation 
Minneapolis Moline Co. 
Minnesota's Iron Mining Ind. 
Mitchell Mfg. Co. 

Monsanto Chemical Co. 

Moore MeCormack Lines 
Morgan Linen Service 

Motorola Co 

Mt. Zion Hosp. (San Francisco) 
Mullins Mfg. Co. 

Myerson Tooth Corp. 


Acad. 


Nash Motors 
Natl. Assn. of Food Chains 
Natl. Assn. of Manufacturers 


Natl. Assn. of Retail Grocers 
National Biscuit Co. 

National Broadcasting Co. 

Nat!. Comm. for Labor, Israel 
Natl. Comm. for Mental Hygiene 
National Cotton Council 

Natl. Council of Churches of Christ 


National Cranberry Assn. 

National Dairy Council 

Natl. Electric Mfrs, Assn. 

Natl. Fed. of Bus. and Pro. 
Women's Clubs 

Natl. Found. for Inf 

National Gypsum Co. 

National Homes Corp. 

The Natl. Assn. for Prevention of 
Blindness 

Natl. Sporting Goods Assn. 

National Tube Div. 

New England Conf. Co 

Newfoundland Provincial Govt 

New Hampshire Jockey Club 

New Holland Machine Co. 

The New Jersey Zine Co. 

New York State Natl. Gas Corp 

New York State Racing As«n 


Paralysis 
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PICTURES 


Package for Profit 
Fotosetter 
Opportunity USA 


Man Alive 


Opportunity- 


dn American Beauty 

Word of Honor 

dlong the Right of Way 

The Beatsall Plan 

The Use of Machines 

The Man the Customer Sees 

The Magikoter 

Glass, Science & People 

Cheese Is How You Make It 

From The Other Side of The 
Counter 

Promise of Tomorrow 


Poultry Diseases 
Fashions for Floors 


White Harvest 

That the Deaf May Speak 
How Science Serves You 
The Sales Lock 

The Next 300 

Every Drop to Drink 
Fallen Eagle 

Giant of the North 


Venture of Faith 


Italian Festival 

4 Magazine Story 

Get the Customer's Slant 
Marmion Story 

Keep Your Tractor Working 
Letters jrom Hawaii 

The Demon 

Mengel Means Mahogany 
din End to Darkness 

In Perfect Balance 

The Milky Way 

The Good Earth for a Better Life 
Tron Country 

{ Midsummer Night's Dream 
Soil Structure (Krilium) 
Enchanted Holiday 

Why Sell Morgan 

See Me At My Best 

4 Hospital Is People 

Diana Lives 

Plastic Denture 


Out of the North 

The Spud and You 

Industry on Parade 

Your Money Is What You Make It 
Nargus Better Stores Program 
Nabisco’s 1952 Sales Program 
VBC Summer Radio 

Shalom Yisrael 

Farewell to Childhood 

The Maid of Cotton 

Challenge of Africa 

We Hold These Truths 

The Cranberry Story 

Weight Reduction Through Diet 
Plan for Adequate Wiring 


Key to Fuller Living 
Vothers March on Polio 
New Beauty for Walls 
Homes Unlimited 


Glaucoma 

Three Fundamentals 

Walls Without Welds 

A Matter of Taste 

Progress Report 

Old Rock—Our Mutual Friend 
Green Promise 

The Paint Film 

Natucal Gas—On the Move 
4 Racing Heritage 
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SPONSOR 


New York Stock Exchange 
New York Telephone Co 
The New York Times 
North American Van Lines 
Northwest Airlines 


Oconomowoc Canning Co. 
Ohio Oil Co. 
Oldsmobile Div., 
Oliver Corp. 
John Oster Co. 
Owens-Corning Fiberglass 


GM 


Pacific Telephone & Tgraph Co. 

Pan American World Airways 

Pan AM Productions Co. 

Park & Tilford Distillers Corp. 

Paraffined Carton Research 
Council 

Pathfinders of America 

J. C. Penney Co. 


The Pennsylvania RR 
Personal Products Corp. 
The Philadelphia Inquirer 
Philippine Airlines 
Phillips Eindhoven 
Phillips Petroleum Co. 
Pioneer HiBred Corn Co. 
Plomb Tool Co. 
Plymouth Div., Chrysler Corp. 
Pontiac Div., GM 

Puerto Rican Rum Inst 
Pure Oi) Co, 

Purolator Products Co. 
Quaker Oats Co, 


RCA Victor 


Ralston Purina Co. 
Remington Rand Co. 
Republic Steel Corp. 

Revere Copper & Brass Inc. 
Willard Robinson (Shipyard) 
Rohm & Haas Co. 


S & W Fine Foods, Inc. 

St. Joseph Lead Co 

Santa Fe Railway 
Saskatchewan Provincial Govt. 
Schwadyer Bros., Inc. 

Sealy, Inc. 

Sears, Roebuck & Co. 
Seiberling Tire Co 

Shamrock Hotel 

Shell Oil Co. 

Shenandoah Valley, Inc. 
Sherwin Williams Co. 

Sikorsky Div., United Aircraft 
Sinclair Oil Corp. 

Slick Airways, Inc. 

Soc, of Amer. Bacteriologists 
Socony-Vacuum Oil Co 
Southern California Edison Co. 
So. Calif. & So. Counties Gas 
The Southern Co 

Southwestern Gas and Elec. Co. 
Southwestern Public Service 
Spool Cotton Co 

Spring Packing Corp. 

bE. R. Squibb & Sons 

The Squier Corp. 

J. M. Stackhouse Co. 
Standard Brands, Inc. 
Standard Oil of Indiana 
Standard Oil of Calif. 
Standard Oil of Ohio 
Standard Stations, Inc 

Stewart Warner Corp 

Stowe Woodward Co 

Stran Steel Div. 

Studebaker Corp. 

Sun Oil Co. 


Tea Bureau 

Tennessee Prod. and Chemical 
Corp 

The Texas Co 

Texas Gulf Sulphur Co. 

Texas-Ilinois Natl Gas Pipe 
Line Co. 

Texas Power & Light Co. 
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PICTURES 


What Makes Us Tick 

Union Management Blood Bank 
Report on the News 

North America Moves Ahead 
Northwest to Alaska 


Green Gold 

Decision 

The Lady and the Rocket 
Solid Conservation 
Gaylord Hauser 


The Magic Marble 


Communications ressroad 
Wings to Bermuda 

Hell at Holley No. 1 

1953 


Selling Ice Cream 

Human Engineering 

Inventory for a Golden Year 

Golden Goals Opportunity 

Quality Control in Modern 
Merchandising 

Styled for You 

Your Golden Goal 


Not By Chance 

Profitable Facts 

Paris Fashions 

Let's Visit the Philippines 

Kermesse Fantastique 

Heaven Knows 

Science in the Corn Rows 

Follou the Leader 

Value Far Beyond the Price 

Stepping Up With the Joneses 

4 Glassful of History 

Horse Sense 

Facts About Filters 

Pul-O-Pep for "51/52 

The Most Natural Thing in the 
‘orld 

rie Science of Milk Production 

Precision Key to Quality 

The Story of Stainless 

Radiant Heating 

The Cape Ann Story 

Eyes of Flight 


Life with Elmer 

Lead from Mine to Metal 

At Your Service 

Ring Out the Old 

The Samson Story 

Sealy PosturePedic Story 
The American Customer 
Story of a Worn-out Tire 
Welcome to the Shamrock 
Annual Report 

Daughters of the Stars 

Hot Spray W ay 

The Guardian Angel 

The Evolution of the Oi Industry 
Wings for Industry 

Gram’s Stain 
The Hottest Buy Line of °5! 
Hardest Working Water 
Challenge of Growth 

Power of the South 
Forecast 

High, Wide & Handsome 
Story of Thread 

The Story of Dednox 

Tolserol 

Cane Crushing Mill 

Baby trom Borneo 

Meal Time Is Variety Time 
Route 339 

Seattle's Sea Fair 

Sohio HQD 

Sate Every Second 
Accumeter 

Sport of Sport Show 

Arch Against the Sky 

Tops Among V 8's 

Sunoco Leads Again 


Take Tea and See 


The Tennessee Story 
Two Years Later 
Sulphur 


Welding America 
Key to Progress 
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SMPTE to Hold 72nd Convention 
© The Society of VMotion 
Lele bingineers will hold 
ite « in Washington 


Picture 
and 


onvention 


from October 6 through 
(hetober 9 This semiannual meet 
img be held im the spital» 
Hotel Statler 

Fourteen technical sessions and 
sixty papers are now heme tied 
down. teatured ttema will he the 
firet international on 


high-speed phot merapehy with im 


portant contributions from several 


other countries, a panel discussion 


by a group of ¢ sperts on the prep 
aration and use of magnetiv striped 


demonstrations 


and two papers, possibly with 
describing methods 
for recording television pictures on 
magnet tape 

Michigan Bank Uses TV Spots 

® The Michigan National Bank, lo 
cated in seven cities “in the state of 
Michigan brought to the 


attention of that state's televiewers 


will be 


through 12 television film commer 
cials be ing produced by Sanna, Ine 
dive 
there ials 
pleted \ 


series of six 2J0-second com 


has already been com 


second series of 
commercials is 
production. The commercials are 
for use on Lansing’s WJIM-TV, on 
Grand Rapids’ WOOD-TYV, and on 
WAZO-TV Kalamazoo, Michigan 


The files « omposed partly of ani 


now in 


mation and partly of live-action 


photography spell out such bank 


services a8 savings accounts, auto 


loans home 


certificates of deposit 
modernization, and home mortgage 
loans 


Kling Makes TV Spots for Admiral 


® Television commercials used by 


the Apmimat Corr. during the re- 


cent political conventions were 
filmed by the motion picture-televi 


studio produced 13 


sion division of STUDIOS 
The Chic age 
commercials which were telecast on 

Aling also recently completed six 
films for 
well as three sales training films for 
the Hamilton 


Wis 


sales training Admiral as 


Corp Two Rivers 


Transfilm Films Literary Classic 
for Television Presentation 
First 


be released by 


reading of the classic tv 
TRANSFILM. 
PORATED for presentation on televi 


Niar Perior 


sion is rance, a filmed 
rendition of Stevenson's “Le Sieur 
de Maletroits Door.” Produced by 
Walter Lowendahl, recently in the 


news for his production of Can 
Menotti's The Medium, the 


15-minute film presents Basil Rath 


Carlo 


hone reading from a ript adapted 


Business and Television News-Review 


by Joe Hamill and directed by cooperated with at least ten com- 
Marvin Rothenberg. munity groups in the development 

The next literary classic to be of film programs. Included among 
adapted for film is Edgar Allen the civic organizations were the 
Poe's “Telltale Heart,” with Burgess Chicago Public Library, the Na- 


Meredith starring in the eerie mas tional Conference of Social Work- 
ers, Illinois Society for Mental Hy- 
giene, and the Community Fund of 


Chik ago. 


terpiece. Other Broadway actors in 
the Transfilm stable for future tele- 
vision release are Madeline { arroll, 
Walter Hampden, Ethel Waters, 
Boris Karloff, and Monte Wooley. 

The films will be offered for out- 
right sale. Information may be ob- 
45 West 


Membership of the Chicago Film 
Council has increased during the 
past year from 50 to 120 members. 
Regular monthly meetings were held 


tained from Transfilm at from July 


bth St.. New York. 

Chicago Film Council Expands 
Activities, Increases Membership 

The Chicago Film Council an- 


to June. A permanent 
headquarters was established in the 
office of the Adult Education Coun- 
cil of Greater Chicago. Also of in- 
terest is the fact that the council 
operated on a self-sustaining budget. 


nounced recently that it has actively In recognition for an outstanding 


Business film 


producers for over a 


quarter-century 


Slide films ¢ Motion pictures ¢ Films for TV 


BUSINESS 


vear of activity and for serving its 
community organizations The Film 
Council of America awarded the C. 
R. Reagan Memorial Award. In ad- 
dition to this award, two certificates 
of achievement were given to the 
Twin City Film Council, Minne- 
apolis, Minn., and to the Community 
Religious Film Council, Villa Park, 
ll, for outstanding work in devel- 
oping the use of films in their com- 
munities. The Special Award was 
presented to the Community Film 
Council Minne- 
apolis, Minn., for meritorious work 
in promoting the establishment of 
film councils and film information 


centers in that state. 


Williamsburg Begins New Program 
With “The Colonial Printer" 
* To dramatize America’s historical 
and cultural heritage against the 
background of Williamsburg, Vir- 
ginia, the city has inaugurated a 
new film program which will pub- 
licize the interest that 
still remains in the restored colonial 
city. 
First 
new series 


Committee from 


historical 


scheduled release in the 
will be The Colonial 
Vrinter, a 16mm color and sound 
account of 18th cen- 
tury American printing and news- 
paper publishing just before the 
Revolution. The film follows the 
printer's apprentice through a day's 
work which is climaxed when the 
apprentice discovers the British re- 
moving the powder from the col- 
ony’s magazine. The lad 
back to the printer with the news 
and, together, they turn out an ex- 
tra. Also described is the role of 
one printer in the community and 
his struggles for freedom of the 
press. 


documentary 


rushes 


The Colonial Printer is being 
filmed entirely in the reconstructed 
18th century city with many of the 
scenes set in Williamsburg’s colon- 
ial printing office. An original 18th 
century printing press, as well as 
reproductions of type and other 
equipment used at the time, will be 
featured. 

permanent film production 
group has been established by 
COLONIAL WILLIAMSBURG to pro- 
duce films in the new series. The 
production crew includes Ross Pat- 
ton, director: Sidney Kerner, cam- 
eraman; Louise Chaney, unit mana- 
ger, and Bill Myers, assistant to 
the director. Howard Turner wrote 
the script for The Colonial Printer. 

Other motion pictures scheduled 
for the city’s program include a 


film on 18th century flower arrange- 
ments, a children’s film, and one on 
events in Williamsburg leading up 
to and during the American Revo- 
lution. 


SCREEN MAGAZINE 


\ 
4 \ 

4 VAN CAMP SEA FOOD CO. 

S 
\ 
Frederick K. Company 
6063 Sunset Boulevard, Hollywood 28 Hillside 3183 
is 


sighted an object in the sky which 
has been called a “flying saucer,” a 
mechanical arm which was built by 
the General Mills research depart- 
ment to handle radioactive ma- 
terials, the wheat survey operation 
showing the extent to which the 
company goes to obtain high qual- 
ity wheat, the 100th anniversary of 
the Sperry division of General Mills, 
a board meeting at Kansas City and 
dropping Larro feed from plane in 
South Dakota to feed starving cattle 
during last winter's blizzard. 

The film used was Commercial 
Kodachrome. Copies may be ob- 
tained by writing the General Mills 
Film Library, 400 Second Avenue 
South, Minneapolis, Minnesota. 
Prints will be available to employees 
for their own use to show at church 
meetings and other occasions after 
they have been showh within the 
company. They are also planned 
for indoctrination meetings of new 
employees. 
Eprror’s Another major 
company (General Mo- 
tors) is described on Page 31 of 
this current issue. 


Bethlehem Steel Reports Changes 
in Availability of Films 
* A note to users of Business 
SCREEN’S Index of Training Films. 
\ report from Bethlehem Steel Com- 
pany corrects your work copy as 
follows: 

Item 1: Alloy Steel, page 52. This 
title should read Alloy Steels—A 
Picture of Controlled Production. 
Covered are typical uses, research, 
mill procedure in manufacture and 
extensive laboratory testing of alloy 
steels. 

Item 2: Making of Alloy Steel, 
page 52. Withdrawn from circula- 
tion: replaced by item 1. 

Item 3: Manufacture of Structur- 
al Steel Shapes and Related Prod- 
ucts, page 53. Withdrawn from cir- 
culation. 

Item 4: Steel-Plus, page 53. Cov- 
ers the manufacture of commercial 
tin plate and other tin mill products. 

Item 5: Steel Treating and Test- 
ing, page 53. This film is Part II 
of a series under main title, High- 
lights in Steelmaking. Places em- 
phasis on mill and laboratory tests 
on steel during every 


NoTeE: 
newsreel 


phase of 
manufacture and processing, heat 
treating, etc., as well as spark test- 
ing demonstrations. 

Item 6: This Is Steel, page 53. 
This 28-minute film is a short ver- 
sion of Highlights in Steelmaking, 
Part I, How Steel 1s Made. Except 
for omission of carbon-range tables, 
it duplicates the latter subject. 

Additions to Bethlehem’s film li- 
brary will be listed under “Steel” 
in a forthcoming supplement to the 
Index of Training Films. 
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“Stowe Realist slider have written up more sales for us 
thaw amy othr visual selling aid |" 


Says A. M. SHEARD, Advertising & Soles Promotion Monager 


The Egry Register Company, Dayton, Ohio 


ORE and more firms are successfully utilizing Stereo- 
M REALIsT pictures of their products or services in 
true-to-life three dimensions and full natural color. The 
Egry Register Company, manufacturer of autographic 
registers and all types of business forms, is one which 
has proved to its own satisfaction that REALIST sales kits 
are ‘the world’s finest visual selling aid.’ Salesmen like 
them because they make their job easier. And buyers 
actually welcome salesmen with their realistic and color- 
ful slides and viewer. 

The REALIsT camera which takes these pictures has 
some application in every business. It's the ideal per- 
sonal camera, too. Check its many advantages at your 
camera store or commercial photographer, or write the 
Waite Company, 319 West Court Street, 
Milwaukee 12, Wisconsin 


low, 
same 


uality is high 
rilliant illuminating system . . 
Reauist Viewer 
Focussing knob is centrally located 
tively styled and sturdily constructed of heavy-duty plastic. 


THE CAMERA THAT SEES THE 


. 


Priced according 1 


Fat Trade Prac 
Camera and \ 


SAME AS YOU 


Cameras, Viewers, and Accessories ave products 
of the David White Company, Milwaukee 12, Wisconsin, 


NEW, LOW-COST REALIST HANDI-VIEWER 


Introduction of the Reatist Handi-Viewer means that commercial users 
of stereo can now effect a considerable saving, Although the price is 
The Handi-Viewer has the same fine lens : 
same picture size as the ST61 
Lights up with slight finger pressure on the slide. 
Convenient, pocket size, Attrac- 


5 (tax 


FOR 


® Many large U. S. 
Audio-Visual 


business firms now use the 
Handbook to train 
This graphic, illustrated 


Projectionist’s 
employee  projectionists. 


BETTER SHOWS USE “THE AUDIO-VISUAL 


PROJECTIONISTS HANDBOOK” 


manual contains step-by-step lessons on good show- 


manship; sells at only 
Order today 


$1.00 per copy, postpaid, 
from Business Screen, Chicago 26. 
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REALIST A 
Viewer only $950 


fompasy 


8250000 stock certificate trom 


winner of heatie contest 


* Film has been put to a new use 
a an emplovee communications 


tool by General Mills 


milling fim and manufacturer of 


nation-wide 


apphances and other prod. 
ucts. Highlights of company events 
are now dramatized in an employee 
newsreel which is shown at plants 
across the country 

The first of what is planned to be 
a twice year production has been 
completed and is now being shown 
te employees in small groups, Six 
months from now another film will 
he on the way so that the showings 


will always contain recent news 


Improves on Recent Trend 

While General Mille is not the 
first to use the newsreel technique 
a an employee communicaton de 
vier, it has adopted a style which is 
perhaps different from others. Each 
event gets approximately a minute 
if treatment and the reel itself runs 
10 minutes, Two-minute featurettes 
are planned for future issues, but 
the film itself will be confined to LO 
minutes 

Filmed in color the 


emphasis is placed upon the role 


picture s 


emplovees play in the overall com 


pany operation Company policy 
and problems are explained in some 
of the sequences so the film is a 
vehicle of communteation trom man 
mement to worker as well as an in 
formative piece 

bot example new constructbon 
New buildings 


other 


can mean new jobs 
mean expansion 


lithes and opportunity for prome 


tion, OF they can mean the com 

pany is leading competition and 

give assurance that pobs are secure, 
Here Ave Typ al Se quences 


The first reel « 
hiehliehts during the 
fall of 1951 and winter of 1952. I 


nlains sequences 


which were 


depicts 
1. The OMpany s president gi 
ing a new General Mills fag to em 


N. ¥ 
pienie which followed the ceremony 


Young New Ulm. Minn. bey 


plovees at Butlale and the 


“ENE shows Georgia housewmile re 


ompany & pre ident 


A BUSINESS SCREEN FEATURE 


reeeiving a horse after overe oming 
injuries to win company contest. 
His arm and hand had been badly 
burned earlier and to exercise in- 


jured muscles he entered the draw- 


General Mills Tells 
Events in Newsreel 


Colorful New Release Brings 


Company Story to Employees 


ing contest which resulted in his 
winning first prize. 

3. Former board chairman and 
veteran company executive John 
Crosby retires after 62 years with 


Your audience is bound to 


GET THE PICTURE 


GET UNIFILMS 


‘We wont to sell kids the idea thot the railroad is no 
place to play,” said the Baltimore and Ohio Railroad. 


“That should be as easy as making them wont to go to 
school Saturday,” we thought silently. 


But then we gave them The Happy Locomotive. This aword- 
winning slide motion film made sure that kids got the picture 
that a railroad is no playground. How do we know? 


The Happy Locomotive has been seen by over a million 
school children, Result. trespassing and vandalism now stands at 
an all-time low. No other factor con explain thot drop. 


When you put your story in the hands of Unifilms, you con 


count on picture-cleor results. 


Get the picture now! The name again? 


UNIFILMS, INC. 


146 East 47th Street, New York 17, New York, MU 8-9325 
225 South 15th Street, Philodelphia 2, Po., KI 5-8013 


BUSINESS 


Anotuen Typical Scene shows loading of Crusade for 
Freedom balloons made by General Mills and tlown 
behind the 


Iron Curtain trom Germany 


company. 

4. Scenes from Germany where 
company-made balloons were flown 
behind the Iron Curtain as part of 
Crusade for Freedom program to 
inspire satellite uprisings. 

5. Georgia housewife receives 
from company president certificate 
for $25,000 in stocks as first place 
winner of Wheaties contest. Pres- 
entation was made on steps of her 
home in tiny High Shoals. Ga. 

6. Company's Farm Service store 
manager at Watertown, S. D., 
awards calf to youth who captured 
animal in calf scramble. Film shows 
exciting scene as 20 youths attempt 
to round up 10 calfs. Boys who 
placed halters on the animals get to 
keep them for a year. 

7. Revolutionary Brown-N-Serve 
baking process, patented by Gen- 
eral Mills, dedicated to baking in- 
dustry on its second anniversary. 
Scene shows salesman giving St. 
Paul, Minn., baker a 
which says process now becomes 
property of nation’s bakers. 


certificate 


Appealing Product Promotion 

8. Colorvision, new type of eye- 
appeal cake, unveiled at food editors 
meeting in Chicago. Janette Kelley, 
director of Home Service, tells 
about development and cake and 
explains easy way the cake can be 
nade by housewives. 

The film was produced by the 
General Mills film department un- 
der the direction of Tom Hope, 
manager, and C. W. Plattes, man- 
ager of the Department of Public 
Services. Staff photographer. Mike 
Hosp, took most of the scenes but 
some were taken by regional photog- 
raphers. It is intended to stimulate 
thinking, inform employees and tie 
together the various company events 
which individually do not have the 
signific ance they do in an overall 
production, 

Interview Plant Employee 

Events which will be shown in 
the next film include an interview 
with a General Mills employee who 
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The Index 


of Sponsored Films 


(CONTINUED FROM PRECEDING PAGE FORTY-SEVEN) 
SPONSOR PICTURES No 
Textron, Inc. Mississippi Story 1 53 
Thompson Products, Inc. Working Together 1 62 
Town & Country Homes dround the Town 1 52 
Tracy Mig. Co. 4 Giant Aroused 1 #2 
Trailer Coach Mfrs. Assn. You Can Take It With You 4 41 
Trans World Airlines Food For Flying 1 57 
Twentieth Century Fund Working Together 3 43 
Union Gas Co Ontario Natural Gas 3 8 
Union Oil of California T-- ! 72 
Union Pacite RR. It Can Happen To You | 72 
Union Stock Yard & Transit Co. Chicago Market Report l 72 
United Aircraft Corp. The Power To Fly 3 22 
United Airlines Scotty Wins Her Wings 4 53 
United Auto Workers Cleveland -1951 l 57 
United Defense Fund Get Into The Act l 57 
United Fruit Co. Honduras 1 59 
United Gas Corp. Map of an Empire 4 4 
United Motors Corp. Moraine Bearings * 1 63 
U.S. Air Force Wings for Roger Windsack 2 24 
U.S. Army Reorientation Branch The Art Student's League 8° 53 
Japanese Bride in America 3 4 

Working Through College 53 
U.S. Brewer's Foundation Let's Keep It This Way 1 59 
U.S. Dept. of Defense Women in the Air Force 1 53 
LS. Electrical Motors Varidrive Sales 1 72 
U.S. Navy Human Plasma l 55 
U.S. Rubber Co. U.S. Kedettes 1 58 
LS. State Dept. Voice of a Choir l 57 
Veterans of Foreign Wars Something to Be Proud of 1 63 
Warner-Patterson Co Lucky Day 1 67 
Welch Grape Juice Co. Grape Juice—-An American Story 8° w 
Western Beet Sugar Prod, Assn. Sugar U.S.A. l 72 
Western Oil & Gas Assn Oi & Taxes l 72 
Western Pacite Destination America 8* 42 
Western Union Telegraph Co. Telegram for America 4 31 
Westinghouse Electrie Corp. Ellis in Freedomland 2 37 
Weyerhauser Forest Products The New Paul Bunyan 4 3» 
Whitlock Co. More Starts & Less Stops 1 6 
Willard Storage Battery Co. DeLuxe 1 62 
Woman's Home Companion Cinderella Kitchen 3 22 
Wood Conversion Co. Make Room for Tomorrow 1 70 
Worcester Poly Inst. Bridge to the Future 1 52 
The Wildroot Co. Vore Sales with Wildroot l 60 


Yale & Towne Mfg. Co. 
Yes Tissues 

York ¢ orp 

Yosemite Park 


Zurich-American Ins. Co. 


Epiror’s Norte: 
titles will also be publis 


Double Feature 8 
The Tender Touch 1 65 
Here's How 1 
Skiing Is Fun 1 


Close Shaves l 65 


The above listings of sponsor programs and film 


hed in complete form as a separate reference 


later this fall in response to popular demand for a ready listing of 


recent film titles. Reade 


rs are also referred to such useful references 


as the Cumulative Indices published on copyrighted films by the Li- 
brary of Congress, Washington 25, D. C. 


$5.00 postpaid from FILMFAX PRODUCTIONS, 10 East 43rd St., New York 17, NLY. 


You should own the McGraw-Hill book 


FILMS IN BUSINESS AND INDUSTRY 
b 


HENRY CLAY GIPSON 
President of 


FILMFAX PRODUCTIONS 


Filmfax produces motion pictures and slide- 
films for all business purposes but special- 
izes (with a production background of over 
250 titles) in color filmstrips for use in 
education. 
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use STEREO! 


... better for 
presenting & 
selling your 

products... 


use BRUMBERGER 


STEREO EQUIPMENT 
... better for viewing, 
protecting & carrying your 
valuable transparencies 


STEREO 
VIEWER 


Brilliant three dimensional pictures at your fingertips. Optic- 
ally ground and polished lenses, pin-point focusing . . 
battery operoted with push-button switch. Lightweight, hard- 
impact Polystyrene (practically unbreakable). Takes alll stand- 
ard 1%" x 4” stereo mounts. 


#1265 Viewer (less batteries) 


«List $9.95 


Completely portable all-stee! file, holds 50 metal or gloss 
binders (or 125 cardboard mounts), in groups. Has scratch- 
proof compartment that holds your Stereo Viewer. A hand- 
some, complete unit-in-one . . . designed especially for the 
salesman who needs a compact, lightweight soles kit. 

#1111 File . list $3.95 


convenient sizes 


The only all-stee! binders with gloss, that automatically center 
and align your transparencies. No kits, jigs, tope or masks 
required. Accurate prongs hold film correct for viewing in 
standord projectors or hand viewers. Simple snap assembly. 


bist $4.50 


#1166 Box of 24 sets... 
Pot. Pend. 


BRUMBERGER 


34 THIRTY-FOURTH STREET, BROOKLYN 32, N. Y. 
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See your Commercial Photographer, Ad- 
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4 4 


we 


afiliated with Transfilm 
is Richard de 


Rochemont 


Richard de Rochemont Joins 
Forces with Transfilm Inc., N. Y. 
and 


Rocnemont, former 


executive producer of MAncu oF 
Time, joined forces recently in a 
move which will bring de Roche 
monts current and future business 
him accounts to the New York pro 
dlucer. It im ¢ xpected that well over 
half a million dollars of commercial 
him production will be involved in 
the deal 

Mr. de Rochemont who resigned 
from Time Ine. when that company 
terminated the theatrical March of 
ittte filen at the end of last 
year, has recently completed plans 
for two topical television programs 
scheduled for fall release. At Trans 
film he will act as producer as well 
as consultant on new business mat 
ters 

Since 1943, Mr. de Rochemont 
has produced over thirty commer 
cial motion pictures as well as over 
a hundred March of Time films in- 
cluding three feature-length docu 
mentaries, He also plans to produce, 
m 1953 


based on a novel by Henry James 


a feature motion picture 


which will be filmed in Europe and 
the United States 

Klaeger and Rowles Take Over 
New Posts at Transfilm, Inc. 
® Two staff appointments were an 
TRANSFILM, 
Inconvoratep, New York City. 
Roserr has been appoint 


nounced recently by 


ed vue president in ¢ harge of pro- 
duction and Burton Row es, Jr., 
has been named director of creative 
planning for industrial and docu- 
mentary motion pictures, 

Mr. Klaeger previously was head 
of motion picture production, and in 
this capacity supervised production 
of over 1,000 television commercials 
and a score of documentary motion 
pretures 

Before his association with Trans- 
. he was 
supervising editor for the U.S, Army 
Signal Corps, editing over 150 films. 
Included among this group were the 


him and while in Service 


three public morale documentaries, 


te 


PEOPLE WHO MAKE PICTURES 


The Earth- 


movers, and The Enemy Strikes. 


Conference, 


Transfilm's new director of cre- 
ative planning for industrial and 


Rosert Kiarcer (see above) 


documentary films, Burton Rowles, 
Jr., returns to the company after a 
leave of absence, during which he 
wrote and supervised final produc- 
tion .of the first film on the new 
“Krilium.” 
He also wrote a four-reel institu- 
tional film on the chemical indus- 
try for Monsanto Cuemicat Com- 
PANY. 


miracle soil conditioner, 


Mr. Rowles in his previous asso- 
ciation with Transfilm wrote Ford 
Motor Company’s first three “Amer- 
icans at Home” documentaries. Two 
of these received “Films of the 
World Festival” awards. He also 
directed Conway Boy for the State 
Department and produced six 15- 
minute television films for the A. C. 
GiLpert Co. 


GREAT PICTURES CAN NOW 
SERVE A GREATER AUDIENCE 


TODAY'S EVER-WIDENING AUDIENCE for good sponsored 
motion pictures is a tribute to the high standards of produc- 
tion quality and the popular interest in the useful subject 
matter provided by sponsors and achieved for them by the 
experienced producers in this field. 


A single color motion picture, currently showing, has alread 
reached more than 30,000,000 Americans, young and old. 
Other films are rapidly accumulating similar evidence of their 
appeal and establishing proof of the potent force of this 

OMPLETE medium of idea communication. 


Modern is proud to be a member of the sponsor-producer- 
distributor team in which our nationwide network of 27 regional 
film exchanges completes the cycle from “script to screen.” 
More than that, Modern's unequalled and exclusive system 
of controls has changed the entire aspect of 16mm distribution 
into an economical, efficient, and certified pattern of measur- 


able results for the sponsor. 


Because it is less expensive to reach more people via this 
efficient film distribution network, top-flight producers unhesi- 
tatingly recommend Modern Talking Picture Service to their 
clients. We will continue to merit such good faith by keeping 
pace with the quality of their product and the scope of its 
potential and constantly increasing audience. 


4 Modern Talking Picture Service representative 
is conveniently located near you for consultation 
and assistance on your sponsored film program. 


MODERN TALKING PICTURE SERVICE, inc. 


45 Rockefeller Plaza - New York City 20 


IN PHILADELPHIA: 243 
IN CHICAGO: 140 EAST ONTARI 


IN LOS ANGELES: 6/2 


SOUTH BROAD STREET 
STREET 
SOUTH FLOWER STREET 


ve 


. representing Wolff Stu- 


dios us Harold Trov. 


Wolff Studios Names Harold Troy 
Michigan-Ohio Representative 

Troy has been appoint- 
ed Michigan-Ohio representative for 
G. Wo irr Studios. His 
territory also includes Kentucky and 
West Virginia. 

Mr. Troy is a native Detroiter 
and has been connected with the 
graphic arts industry since 1934. 
Long interested in the production 
and use of industrial sponsored 
films, he recently made a detailed 
study of the latest developments and 
production methods in a week-long 
visit to the Wolff Studios and gen- 
eral offices in Hollywood. 

Mr. Troy's office is located at 
16852 Meyers Road, Detroit 35. 

Air Force Names Paul Cherney 
Special Technical Consultant 
Paut Cuerney, president of 
CINEFOT INTERNATIONAL Corp., New 
York City, has been certified as 
special technical consultant to the 
Air Photographic and Charting 
Service of the Air Force's Transport 
Service. 

Originally activated early last 
Spring. Air Photographic and 
Charting is responsible for the Air 
Force’s global needs in the field of 
military photography, which in- 
cludes cinematography, cartogra- 
phy, and television. 

Mr. Cherney is chairman of the 
Foreign Trade Development Com- 
mittee of the Photographic Manu- 
facturers and Distributors Associa- 
tion and also active in the affairs of 
the Society of Photographic En- 
gineers and the Society of Motion 
Picture and Television Engineers. 

New Studios for Chicago Producer 
* The new location of Propucers 
Struptos is 540 Lake Shore 
Drive, Chicago 11. Telephone num- 
ber is WHitehall 3-1440, 

Under the direction of Jack Lieb, 
the new location will provide pro- 
duction facilities for L6mm and 
35mm films. 
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New Propucer Executive Lineup at Leslie Roush Productions, New York 


includes (1. to r. above) John Fox; Leslie Roush, president; Jules Sindic; 


and Charles Elms (story below). 


Leslie Roush Productions Take 
Over Special Purpose Films 
Asa spec step in a continuing 
expansion program Lesiie Rovusn, 
president of Leste Pro- 
pucTions, INc., has announced the 
absorption of Special Purpose 
Films, Inc., its business, properties 
and facilities. Joun Fox, former 
president of Special Purpose Films, 
Inc. will become executive 
ant to Mr. Roush in the manage- 
ment of the enlarged operation and 
will also handle new business and 


assist- 


promotion. 

Due to the pressure of business, 
has been moved in- 
to the job of associate producer. He 
will, however, continue to service a 
wide variety of accounts previously 
developed by him in his former ca- 
pacity as head of sales and promo- 
tion. 

JULEs Sinpic, partner and tech- 
nical director of the Roush organ- 
ization, advised that productions 
recently completed at the Roush Stu- 
dios, in Mineola, Long Island in- 
clude a four-reel color film for the 
Bethlehem Steel Company, called 
Ropes of Steel and a two reeler for 
the National Tuberculosis Associa- 
tion. 

“Current production activity con- 
sists of a two reel Kodachrome film 
for Crown Cork and Seal Company, 
television commercials for the Ben- 
rus Watch Company and White Ross 
Coffee, plus four ‘jobs in process’ 
for the U. S. Navy Department,” 
Sindic said. 


U.S. Sues 12 Producers for 
Restraining Sales of 16mm Films 


* The Justice Department filed suit 


FOR SALE 
Three Cine Special outfits, profes- 
sionally used; condition guaranteed; 
write for details; many special 
features. 


PRINCETON FILM CENTER 


Princeton, New Jersey | 


1 


twelve big film producers and dis- 
tributors with conspiring to prevent 
the sale of up-to-date 16mm films 
that would compete with theatres. It 
said the companies bar certain 
films from television, the 
armed forces, private clubs, indus- 
trial organizations, hospitals, schools 
and churches. 

Cited in the government 
plaint were 20th Century-Fox Film 
Corp.. Warner Brothers Pictures, 
Inc., Warner Brothers Pictures Dis- 
tributing Corp., RKO Radio Pic- 
tures, Inc., Republic Pictures Corp., 
Columbia Pictures Corp., Sereen 
Gems, Inc., Universal Pictures Com- 
pany, Ine., United World Films, 
Inc., Films, Inc., Pictorial, Inc. and 
Republic Productions, Inc. All are 
New York firms except Republic 
Productions which has a main office 
in North Hollywood. 


Ross Roy Acquires Servel Account 

* Henry A. Houston, Ross Roy 
account executive, has been named 
to handle the agency's newly- 
acquired account of the air condi- 
tioning division of Servet, Inc. For 
the past year, Houston has been 
serving as account executive for 
Dodge passenger car programs, 
which include merchandising, train- 
ing, and sales promotion. 


l6omm 


com 


for TV, animation, 
commercials. 


*% CAMART TY MIKE BOOM 


Rear handle for directional mite 
control. Sturdy 13° extension arm. 
Entire unit folds to fit in your car, 


OPTICAL PX UNIT ond PRISMS 


For témm, 35mm, and TY com- 
eras. Will reproduce multiple 
images in rotation. Excellent 
er film 


CAMART TRIPOD 


Lightweight friction heed 
trpod for semi professionel 
16-35mm cameras. Smooth 
well-belenced pan and tilt 
ection, Rigid leg locks. 


STUDIO AND 


%& CAMART BLIMP for ARRIFLEX 35mm CAMERA 


Geered follow focus control. 
Reflex viewing through the 
bimp eliminates peretles 
problem. 110 volt 60 
cycle single phase sync 
motor Geered footege 
counter, Accepts 
ore with 400° magarines. 


New advanced glide steering. Plet- 
form for eumistent and sccessories. 
Adjustable swivel seat. Rigid clamps 
for tripod legs. For tripod, beby 


inches, it comes epert. 


and hihets, Sie 15 46 


*® CAMART CAMERA DOLLY 

Professional motion picture or TV comers 

Two seats for operator and assistant, Geored 

for smooth eperetion of boom arm from 26” te 
seven feet. 30° width wil go through standard 
door, Weight 3150 pounds. Easily transported. 


Lee R. BLevins, named re- 

cently to head new Holly- | 
wood facilities for Kling Stu- 
dios of Chicago. 
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SALES -+- RENTALS 


1845 BROADWAY 
NEW YORK 23. 


“PRODUCTION EQUIPMEN’ 


Phone: Circle 6-0930 
Cable Address CAMERAMART 


REPAIRS 
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CAMART PRODUCTS | 
| @ 2 
— 
CAMART 
hs 
Above equipment 
| 4 available for 
in Los Angeles last month charging | 
| | 
| CAMERA @ MART 
|_| 


State Department Official Cites 
Measurable Success of U.S. Films 
# Motion pictures are a measurably 
eflertive 


medium for carrying on 


the “campaign of truth” and for 
building attitudes that will support 
LS. foreign poley on foreign coun 
That was the essence of a talk 
William Grenoble 
meistant administrator for the mo 
‘Voice of 
program, before the 1952 
Nudie Visual Institute 
meeting in August on the University 
of Wisconsin « 

Mr. Grenoble that 
bey w hiv h the Hectiveness of 


the tos 


given by deputy 
tien peture service of the 
tua 


bducation 


pornte d out 


motion picture program 


abroad tan be measured itm lude 
actual audience count, listening to 
reactions to 


comments and vowed 


the pictures, and even watching to 
we whether an audience laughs at 
the right point 

About half of the films used in 
the Vow e of 


produced originally for 


America” program 
are these 
other purposes and acquired by the 
department and converted to pro 
half are 
produced especially for the program 
with 


gram use, but the other 


through arrangement private 
contractors 

Three kinds of pictures were list- 
ed by Grenoble as constituting the 
bulk of the “Voice of America” mo- 
tion picture projects: documentaries, 


kinds of 


and spot news filmes 


dramatic shows, 
Of these three 


documentaries 


it was pointed out 
were the most frequent 

The films are shown theatrically 
as non-theatrically, Grenoble 
stated, and said that the non-theatri 


cal showings were accomplished 
either by having a State Department 
employe exhibit the film to a group 
filin 


propectors as well, to local organiza. 


or by loaning the and often 
tions which make their own show 


ings 


Kodak Sales Service Leaflet 
Gives Tips on Good Projection 
® leaflet entitled “Effective Pro- 


jection of Movies, Slides, and Slide 
films’ is available without charge 
from the Sales Service Division, 
FastMan Kopak Rochester 4, 
New York. It represents an exten 
sive revision of the publication the 
eompany formerly offered on this 


subject 

In addition to listing basic equip 
ment required for a successful show 
the leaflet gives suggestions on 
that 


and lists in considerable detail the 


extra equipment is desirable, 


advance preparations that should be 


made. It then provides data on 


“Treen picture size and desirable 


screen size depending on the 


audien« 


Diagrams showing ideal 


Audio-Visual Trade Fare 


NATIONAL 


Avpro-Visuat Convention delegates and visitors at Chicago's 
Hotel Sherman in August were greeted by this colorful display of Business 
SCREEN publications presided over by staffer Lois Shick from the Chicago 
headquarters ofc 


The American Supervisor 


WHO is he.... 
WHAT is his job.... 
HOW does he doit.... 


WHY is it so important? 


Show him the important role he plays 
with 
“THE SUPERVISOR’S JOB” 
One of the sound slide films in the outstand- 
ing 8 part visual course “SUPERVISOR 
TRAINING ON HUMAN RELATIONS.” 
\ program designed to develop Leadership 


at all levels of management responsibility 


and authority. 


ADDRESS REQUESTS TO: 


Racket Pictures, Juc. 
61086 SANTA MONICA BLVD. Ko HOLLYWOOD 38, CALIFORNIA 


BUSINESS 


audience and screen 


arrangement 
are included in the leaflet. 

How to set up and check perform- 
ance of all equipment before the 
meeting is outlined and how to ob- 
tain best sound quality with sound 
motion pictures or records is also 
covered. 

Suggestions for putting on the 
show, concluding effectively, break- 
ing down equipment after the meet- 
ing, and care of the projector, film, 
and screen, are also incorporated in 
the booklet. 

A picture section on the back of 
the leaflet illustrates projection difh- 
culties and their remedies. These in- 
clude pictures which are too dark on 
the screen, pictures too light on the 
screen, distorted pictures on the 
screen, and blurred images. 

Trade Association Publishes 
Guide to 16mm Motion Pictures 
® Continuing the trend toward film 
interest among national trade 
groups, the National Electrical Man- 
ufacturers Association has just re- 
leased a film guide titled “NEMA 
Movie Guide to l6mm Films of 
Electrical Significance.” 409 l6mm 
films, both sound and silent, were 
selected for their educational value 
in the electrical field. Only one 
film, Installing Armored Cable, is 
distributed by NEMA. 

Other trade organizations to issue 
film catalogs in the recent past in- 
clude the American Restaurant As- 
sociation, American Association of 
Railroads, American Petroleum In- 
stitute, the Air Transportation As- 
sociation, and the Civil Aeronautics 
Authority. 

Business Week Sponsors Film 

* Authority for Action is the title 
of a sound and color film sponsored 
by Business Week Macazine. It 
was recently given a preview screen- 
ing at New York's Stork Club. 
Kroehler Sponsor's TV Sales Skit 

* New York and Chicago TV news 
telecasts sponsored by the Kroen- 
LER Manuracturine Co. are cur- 


rently carrying dramatized sales 
messages filmed by Sarra, Inc. 


Featuring the Kroehler Sleep-Or- 
Lounge, the series of six 90-second 
films is being used on the Clifton 
Utley news telecast over WNBQ- 
TV Chicago, Monday and Wednes- 
day, and on John K. M. McCaffrey’s 
Eleventh Hour News program on 
WNBT-TV New York, Tuesday, 
Thursday, and Friday. 

Jim and Edie Dexter, Chicago 
husband-wife acting team, star in 
the playlets which demonstrate the 
Kroehler Sleep-Or-Lounge through 
a combination of 60 seconds of live 
action photography and 30 seconds 
for a stop motion close. 


SCREEN MAGAZINE 


— 
= 


Labor Legislation Clarified 

in New Transfilm Production 

® You and Labor Law is a new 
color slidefilm presentation which 
traces the development of federal 
labor legislation from its origin 
down through the Wagner Act, then 
takes up the present Taft-Hartley 
Act point by point. Produced by 
TRANSFILM INCORPORATED and dis- 
tributed by Seminar Fits, the 
series uses cartoons to draw the pic- 
ture, and a commentary on 33! 
RPM records to spell out the essen- 
tial facts in simple, effective lan- 
guage. 

Part I tells why we have labor 
laws at all and shows how they 
evolved. Parts II] and III explain 
each provision of the Taft-Hartley 
Act, tighten up loose terms like “un- 
fair practice,” “coercion,” “threat,” 
‘discrimination,’ “compulsory 
unionism,” “good faith,” “feather- 
bedding,” and clarify the sections 
regarding strikes, boycotts, and in- 
junctions. 

The whole series views labor reg- 
ulations as they apply equally to 
employers and to unions, and the 
final review puts it up to each 
person in the audience to make his 
own definition of what a good labor 
law should be, and to consider the 
Taft-Hartley Act in the light of this 
criterion. 

Each strip lasts 15 minutes and 
can be used separately or in one 
The complete 
package of three slidefilms and rec- 
ords is available at $37.50 per set, 
plus postage from Seminar Films, 
Inc.. 347 Madison Ave., New 
York 17. 


continuous session. 


Wartime Photographer Is 

Subject of Defense Dept. Film 

* Role of the Combat Cameraman 
is the title of a new Department of 
Defense release which documents 
the role played by the combat pho- 
tographer from World War I to 
Korea. Cameramen in the services 
have recorded a partial history of 
our times: Americans fighting the 
world over, the atomic blast, the sur- 
render of the Japanese. This film 
covers the events, showing what the 
photographer goes through to pre- 
serve history on film. 

To obtain Combat Cameraman on 
free loan, write the commanding 
general at the following headquar- 
ters’ posts: First Army, Governors 
Island. New York 4: Second Army, 
Fort G. Meade, Maryland: 
Third Army, Fort MePherson, 
Georgia: Fourth Army, An- 
tonio, Texas: Fifth Army, Chicago: 
Sixth Army. San Francisco, Calif. 

Prints in l6mm may be purchased 
from Unrrep Wortp Firms, Inc.. 
1445 Park Avenue. New York. 
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Fifty-Five Pictures Listed in 

ideal Pictures’ Free Brochure 

* Latest listing of free-loan films 
available from IpeaL Pictures was 
published recently, Containing brief 
descriptions of 55 films, the folder 
lists 18 films which carry a service 
charge that ranges from $1.85 to 
$3.50. 

Also set forth are restrictions in 
force on certain films. Nine titles 
listed are not available to groups 
of less than 25 persons: 13 are not 
available to groups of less than 20 
persons; and 15 are not available 
to groups below junior high school. 

Among the films listed are such 
recent productions as That the Deaj 
May Speak and The Story of Stain- 
less. Air travel is promoted through 
the availability of 12 films spon- 
sored by Pan American while the 
railroads promote rail transporta- 
tion with three films. 


Other sponsors include Wagner 
College, Douglas D. Rothacker, 
Dodge Division of Chrysler Corp. 
American Bakers Association, Na- 
tional Rifle Association, Western 
Pine Association, Western Golf As- 
sociation, Champion Spark Plug 
Co., Hotpoint, Inc., Watchmakers 
of Switzerland, E. R. Squibb & 
Sons, Baker Furniture, Inc., Repub- 
lic Steel, Denver Union Stockyards 
Co., Ohio Oil Co., and Mido Watch 
Company of America. 

For a copy of the folder, write 
Ideal Pictures, 65 E. South Water 
St., Chicago 1. 


* GREAT MOTION PICTURES ARE PROCESSED BY PATHE 


Pioneer TV Film Producer 
FRANK WISBAR says: 


“Our TT film specifications are 
the most exacting in the field. Pathé 
Labs always give us what we want.” 


Frank Wisbar’s famous pioneering 
TV venture is Procter & Gamble’s 
“PIRESIDE THEATRE” which is 
processed by Pathé. Can we be of 
service to your TV department? 


Both New York 
35MM 


and Hollyw i tte 


16MM . COLOR . 


Pathe 


BLACK 


Comples Laboratory Facilities 
AND WHITE 


Pathe Laboratories, “nc. is a subsidiary of Chesapeake Industries, Inc. 


A FUNCTIONAL MAGAZINE FOR BUSINESS FILM USERS 
@ Film sources, projection helps, 
distribution data are all provid- 
ed in the pages of Business 
SCREEN, published 8 times an- 


nually at 6-week intervals. Sub- 
scribe now at only $3.00 an- 
nually; $5 foreign. Order now 
at 7064 Sheridan, Chicago 26. 


c 


94 It An “Oscar” you want?... 


If it's an “‘Oscar" you want, your film will need top-notch planning and 
writing. 

Our staff has written films that have won national or international awards 
every one of the six years we have been in business. Most recent is ‘'Har- 
nessed For Horsepower,’’ awarded First Prize in the 1952 nation-wide 


ontest of the Public Utilities Advertising Association. 


We're proud of these awards. But we're prouder still that films produced 
from our scripts consistently win the award that's most important of all — 
RESULTS. 


That is why more than 90 American institutions have employed us to write 
277 motion pictures. 


That is why we believe you should employ us to write your films. 


Scripts by Ocuedle Granducei 


709 ATLANTIC BLDG. * 


THE COMPLETE FILM PLANNING SERVICE 
GUARANTEED ACCEPTABILITY 


930 F STREET NW * WASHINGTON 4, D. C. * EXECUTIVE 5941 
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Bert Johnston Productions Builds 
Lake Front in Cincinnati Studio 

Two tons of 
ported to make a lake shore scene 


red mud were im 
at the Cincinnati studios of Bent 
Jounston Propuctions, Inc. The 
mud was built up two feet from the 
floor during the filming of An Ap- 
potntment with Tomorrow, 30-min 
ute personnel recruiting film spon 
sored by the Kroger Company 
Other production details included 
a truck load of flowers 
other 
blorida 


kept burning on the set throughout 


ferns, and 
greenery” shipped in from 


and a wood fire which was 


an entire day and evening of shoot- 
ing. The was cut into actual 


lake shots filmed in North Carolina. 
> 


> 

Princeton Film Center Completes 
Twenty-Fifth Air Training Film 
Prueceron Fitm Center's 
twenty-fifth aireraft§ training 
will have been made when the pro 
ducer completes a series of ten films 
commissioned reeently by the U.S 
Navy. Location shooting will in- 
clude ¢ orpus Christi Pensacola, 
Memphis, Norfolk, Bermuda, Puerto 
Rico and Tampa 

Contracts were also awarded to 
Princeton by the S. Air 


which call for the production of two 


training filmes 


Kling Studios Produces ‘Progress 
Report’ for Tennessee Company 
® “There's a littl of 
everything” is the theme of a l6mm 
film entitled The 
Tennessee Story, completed ree ently 
by 
Sponser af the 


is the 


Tennessee in 


sound and color 


Srupios, Inc., Chicago. 
motion 
picture Tennessee Propucts 
AND CHEMICAL 

Dramatizing the varied industries 
manufac 
that make 


activities of the sponsor, the 


coal mining, chemical 


turing, steel production 
up the 
film is a progress story told to the 
corporation s stockholders 


the public at large. It is the first in 


and to 
a series of four films to be pro 
duced by Kling Studios for the Ten 


nessee ( orporation 


filen’ 


ON THE PRODUCTION LINE 


CCNY's A-V Unit Makes Training 
Films for Drug Store Personnel 

® New York's City College makes 
its audio-visual 


extension service 


available to institutions and busi- 
ness organizations as well as other 
departments of the school itself. The 
school's latest published catalogue 
of motion pictures, slidefilms, and 
slides on business subjects numbers 
700 Services 
counseling with 
training directors on use of audio- 


some items. range 


from company 
visual materials up to the complete 
production of special films. 

The audio-visual unit is at pres- 
ent engaged in producing the 
American Drug Store Business 
Training Series, which consists of 
sound slidefilms and supplementary 
materials for training drug store 
personnel in various phases of 
store operations, Funds for the first 
five films in the series have been 


provided by leading companies in 


“eye 


. .» says a college film 
library, of “our experience 


with Peerless Film 
Treatment. Peerless 


protection keeps our films 
in good condition, enables 


us to show them more 
frequently without 
replacing — and thus 
has resulted in 
appreciable economy.” 


Yes, Peerless Film 


Treatment starts new prints 


off right, keeps them in 


good condition longer. So, 


specify “Peerless Film 
Treatment” in your 


purchase orders for films. 
Send your untreated prints to 
Peerless licensee nearest you. 
Write for list of licensees. 


EERLESS 


the field, including the Bayer Com- 
pany, Division of Sterling Drug, 
Inc., Schering Corporation; Becton, 
Dickenson Company: Bristol-Myers 
Company; and E. R. Squibb & 
Sons. 

The films are produced by the 
Audio-Visual Extension Service in 
cooperation with the Brooklyn Col- 
lege of Pharmacy and a national ad- 
visory board composed of the execu- 
tive secretaries of the state pharma- 
ceutical associations and other in- 
dustry leaders. It is estimated that 
in the first six months of distribu- 
tion, the films so far produced 
were shown before 50,000 pharma- 
cists, pharmacy clerks or pharmacy 
students throughout the country, 


Joop Geesink and Transfilm Inc. 
Discuss New Series of Films 


* Joop Geesink, Dutch co-producer 
of TRANSFILM INCORPORATED, ar- 


FILM PROCESSING CORPORATION 
165 WEST 46TH STREET, NEW YORK 36, N. Y. 
959 SEWARD STREET, HOLLYWOOD 38, CALIF. 


BUSINESS 


rived in New York last month to 


confer with Transfilm executives 
about several new series of films to 
be produced at Geesink’s Dollywood 
studios in Amsterdam. 

Two puppet films 
have won the Grand Prix d’Hon- 
neur of the Brussels Film Festival 
and the Grand Prix d'Honneur of 
the World Film Festival. He has 
just completed a series of television 
commercials for tse INTERNATIONAL 
SaLt CoMPANY, introducing new 
advertising techniques to American 
audiences. 


Cincinnati Citizen's Group 
Sponsors Civic Promotion Film 

* Cincinnati is now distributing its 
own motion picture. Entitled This 
Is Our City, the 16mm color and 
sound film was commissioned by 
the Citizens’ Development Commit- 
tee and Cincinnati Junior Chamber 
of Commerce. Producer was Bert 
Jounston PRopUcTIONS, INc., 
whose main offices are at 8204 Blue 
Ash Road, Cincinnati. 

This 1s Our City was designed to 
stimulate participation in civic af- 
fairs. It dramatizes Cincinnati's 
trafic problems, duplication of pub- 
lic services in adjoining communi- 
ties, and takes a realistic look into 
the city’s slums. Sequences in the 
film include a tenement fire scene, 
trafic incidents, and over 150 loca- 
tion shots throughout Cincinnati. 

The film will be shown to civies 
classes at Cincinnati public and 
parochial schools and also will be 
made available for local group 
screenings. Plans include a train- 
ing program for speakers who will 
accompany the picture when it is 
scheduled in the schools. A series 
of Junior Chamber of Commerce 
programs to implement the train- 
ing program began July 29. 

Yorke Produces Filmstrip Aid 

for Little League Baseball 

* The biggest baseball league in the 
world has just released the latest in 


of Geesink’s 


its series of visual training aids for 
players. Little League Baseball, com- 
prised of boys all over the country 
playing in organized competition 
leading to the annual World Series 
in Williamsport, Pa., is distribut- 
ing Training Tips for Little 
Leaguers, a 75 frame silent film- 
strip, based on and co-relating the 
1951 official Littke League movie, 
Little League Baseball Basics. 

The new filmstrip was produced 
by Emerson Yorke Stupio, which 
has turned out four motion pictures 
for the Little League big-leaguers 
thus far. Shooting took place at the 
Little League field in Englewood, 
New Jersey, with some of the hot- 
test small-fry Rizzutos in the East 
as the cast. 


SCREEN MAGAZINE 


mer 
Johnston Production jor new Kroger 
personnel ture 
7 
— 
56 


Exsie, THe Borpen Cow talks and moves 
in this Audio Vendor display developed 
Company of Toledo, 
typical of enterprising new audio-visual 
equipment developments now current. 


NAVA Trade Show Reveals Many 
Improvements in A-V Equipment 

® The recent National Audio-Visual 
trade show. held in Chicago in early 
August, featured an unusual num- 
ber of tape recorders and playbacks, 
new display projectors and a num- 
ber of magnetic recording lL6mm 


by the Cousino 


sound projectors. 

Anticipating the needs of busi- 
ness, makers of these devices have 
simplified and improved tape equip- 
ment. They also showed such useful 
ideas as the Message Repeater for 
audio attraction of customers. 

* 

Anti-Static Film Cleaning Fluid 
Now Part of Inspecting Machine 

Evecrro-CuemicaL Propucts 
Corp., makers of ECCO No. 1500 
anti-static film cleaner, has released 
a film cleaning machine designed to 
speed the application of the com- 
pany’s cleaning fluid with maximum 
efficiency and economy of fluid. 

Called SprEpROL, the new device 
cleans and inspects film at the same 
time. Film can be cranked through 
the spring loaded jaws of the unit 
at any desired speed, the operator 
inspecting the film either before or 
after it has been cleaned. A glass 
fluid-feed reservoir and valve per- 
mits an accurate, unattended flow of 
cleaning fluid to the wiping pads. 

Complete cost of the Speedrol is 
$29.50, complete with an extra roll 
of wiping cloth. 

Ecco No 


1500 anti-static film cleaner as 


set up in the maker's new Speedrol de- 


vice described in the article above. 
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AUDIO-VISUAL EQUIPMENT FOR PRODUCTION & PROJECTION 


New Device Synchronizes Two 
Projectors for Three Dimension 
* A product recently developed by 
the Century Proyector Corp. for 
theatrical use has a possible appli- 
cation for industrial exhibits where 
the use of large equipment is neces- 
sary. A new synchronizer used to 
synchronize two Century projector 
mechanisms, the new product con- 
sists of an interlocking device 
which insures that the shutters of 
the two mechanisms are in exact 
synchronism, opening and closing 
in exact time relation 

A feature of the Century synchro- 
nizer provides that Century projec- 
tors may be changed from regular 
theatre, single film operation, to 
third dimension, two film operation, 
in a matter of seconds. This is im- 
portant in theatres having only two 
projector mechanisms. 

Further information may be ob- 
tained from the manufacturer at 729 
Seventh Ave., New York 19, N. Y. 


Redesign of Wall Camera System 
Announced by Telenews-Douglas 

TeELENEWs Propuctions, INc., in 
cooperation with Douglas Electron- 
ics Laboratories, has redesigned its 
Wall camera system to permit syn- 
chronization of sound and picture 
in the camera. Normally, sound and 
picture are about 12 frames apart 
in the Wall camera system and need 
to be 20 frames apart for projection 
The redesigned cameras now pro- 
duce a perfectly synchronized nega- 
tive for projection, allowing rapid 
development, and screening with 
electronic reversal television, 
thus saving hours of laboratory 
time. 

Califone Corp. Releases 

Portable Transcription Player 

* High fidelity reproduction is fea- 
tured in a new portable transcrip- 
tion player now being distributed 
by Catirone Corp., of Hollywood. 
Model 10P2 will piay all types of 
recordings, including 16”  trans- 
scriptions. It offers a wrist-action 
pickup arm with adjustable needle 
pressure, all steel player base for 
rigid construction, and typewriter- 
style case for maximum speaker 
baffling, along with a new 6-watt 
amplifier. 

Producing enough volume for an 
audience of 500 persons with mini- 
mum distortion and wide frequency 
range, the new player weighs 16 
pounds and may be carried as 
though it were a portable typewriter. 
Price is $89.50 plus excise tax. 


New Stereo Cabinet Now Available 
From Brumberger Sales Corp. 

BrumMBercer Sates Corp. is man- 
ufacturing a six-drawer stereo cab- 
inet, each drawer hdlding 75 glass 
or metal binders in individual par- 
titions, with a total capacity of 450 
stereo binders (900 readymounts)}. 

Designated 31096, the new cab- 
inet is all steel, is finished in plati- 
num grey enamel, and permits nest- 
ing one on top of another. Retail 
price is $24.95. 

The complete Brumberger catalog 
of stereo, slide, film, and darkroom 
items may be obtained by writing 
to Brumberger Sales Corp., 34 
Thirty-Fourth Brooklyn. 


Par Products Shows Rear-Projection 
Lens Minimizing the ‘‘Hot-Spot" 

Par Propucts Corp., of Holly- 
wood, recently introduced a rear- 
projection lens which incorporates 
features available in both 35mm 
and l6mm projection, Called Par 
Vertar, the new lens uses an optical 
which the image 
properly on the screen. By reversing 
the image side-to-side without aux- 
iliary optics, the Vertar allows nor- 
mal threading of both projectors 
with each facing the screen in the 
conventional manner. 

The Vertar minimizes one of 
rear-projection’s biggest problems: 
“hot spot” in the projected picture 
because it is optically compensated 
to provide approximately 90% cen- 
ter-to-side distribution of the light 
incident on from an 


design orients 


the screen 
evenly illuminated gate. 

Throw of the Vertar for 35mm 
projection is 14 
width. A fast lens—true aperture 
ratio £:2.0—the Vertar for 35mm 
projection is 1.2 inch equivalent 
focal length. 

For 35mm projection the lens is 
designed for use in projectors with 
4inch diameter lens holders, and 
can be clamped directly into the 
holder without spacers or adapters. 
The lens mount is specially con- 
structed to prevent oil or moisture 
from impairing lens efficiency, and 
the lens need not be disassembled 
for cleaning under normal condi- 
tions, 

For 16mm projection, the model 
is an £:1.5 lens with equivalent focal 
length of 0.6 inch and throw 1.5 
times picture width. 

For further information write to 
Par Products Corp., 926 No. Citrus 
Ave.. Hollywood 38. 


times picture 


Advertising Slide Projector 
Distributed by Cleveland Mfgr. 

* A new automatic advertising slide 
projector, for use in sales rooms, 
banks, trade shows, hotel lobbies, 
and air, rail, and bus stations was 
developed recently by WiLson Pro- 
gectror Co,, Cleveland. 

Providing light, color, and mo- 
tion, the SaLe-O-Matic gives pro- 
jection of 24 standard 2” x 2”, 
black and white or color, glass or 
paper mounted slides, at a rate of 
5 or 10 changes per minute to a 0” 
x 1249” rear projection-type day- 
light screen. 

The screen is dark while the slides 
change. Remote control also per- 
mits changes at will. The Sale-O- 
Matic operates on 105 120 V. 60 
cycle current and comes complete 
with 9” x 1644” x 24” carrying 
case, cord, plug, bulb, and switch. 
It weighs 35 pounds, 

An illustrated brochure is avail- 
able from the manufacturer at 10511 
Western Ave., Cleveland 11, 

Houston-Fearless Camera Pedestal 
Designed for TV Studio Needs 
* An entirely new Television Cam- 
era Pedestal with many new features 
has been announced by the Houston- 
Fearless Corporation. Model PD-.3 
now makes possible smooth, run- 
ning dolly shots; raising and lower- 
ing of the camera while on the air, 
and smoother horizontal and verti- 
cal panning when used with the 
Houston-Fearless Friction Head. 

The new pedestal also provides a 
firm, stable mount for the camera 
for better, steadier pictures. Write 
Houston-Fearless, Los Angeles 64, 
for details. 
Camera Pepestat. re- 


cently announced embodies 
features for TV 


many 
studio operation 


new 
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Fowler Cabinet Slide Projector 
Combines Color, Motion and Time 
® Visual advertising via the fool- 
proof cabinet-type continuous slide 
projector has been carried one step 
ahead by the Fowner Company 
with a new 67” unit on which the 
21’ screen carries Ll indiv idual 
color slides plus a constantly -revoly- 
ing message element above these 
scenes with text 

Slide combination remains on 
sereen for 17 seconds each, followed 
by projection of the cor 
then 


rect time for three seconds 


continuously repeating on a day 
and night basis. The moving text 
above each scene adds constant eve 


attraction and deseriptive punch, 
Already in use by travel advertisers 
and other firms it) is 


trath 


proving a 
with a mini 
mum «of Write 
the 1432 N. Or 


leans Mreet in Chicago for prices. 


strong builder 


uphe proble 


wler Company 


Three Di ion Company Offers 
Dealer Tie-In on Projectors 
Tiree Diwenstons Company has 


offered six custom selectravs to be 
each TIM 
projector purchased from one of its 
The offer ends August 31 
The six gift 


given away free with 
deale tT 
(retail 
value, 89) come with each 2” x 2” 
model rin pro 
jectors to be featured on this offer 
Mainliner 300 with Selec 

tron-Semimatic at $62.50: the model 
D with Seleetron-Semimatic at 
$69.50; and the Streamliner 500 
with Selectron-Semimatic at 884.50 


Selectrays 


blower-cooled 


are the 


NEW PRODUCTS 


Projection and Production Equipment in the News 


Electronics System Synchronizes 
Slides with Taped Commentary 
® To synchronize recorded com- 
with 
SYNC HROMATIC 


mentary projection — slides, 
Propucts of 
Bayonne, N. J., has developed an 
electric eve which is 
triggered electronically, and results 
in an automatic change of slides. 
With this system, called SYncuro- 


SLipe, the taped commentary may 


mechanism 


be “cued” for slide changing. using 
white “« ueing pat hes” applied to 
the back of the magnetic tape. 
When the “cued” portion of the tape 
passes through the electric eye, the 
slide projector's changing apparatus 
is set into operation, resulting in an 
automatic, accurate change of slides. 
The white cueing patches-— ordinary 
white cellophane tape—may be re- 
moved and switched about as de- 
sired without harming either the 
tape or the sound quality. Thus the 
user may experiment until he gets 
the accuracy he desires. 

As many as three automatic syn- 
chronized slide changes per second 
are attainable with the system, en- 
abling the demonstration of “explo- 
sion” views and “stop motion” ac- 
tion, Any tape recorder and most 


45mm, or 2 x 2 slide pro- 


l6mm, 
jectors can be adapted for auto- 
matic synchronization. 

Synchroslide is available in two 
models. The portable, Model 10, 
can be used with any tape recorder 
and slide projector already equip- 
ped with remote control. The model 
is self-powered, consisting of a ma- 
gic eve head, an amplifier which 
comes in a leatherette case with 
shoulder-strap, and a power sup- 
ply. 

Model 200 is a factory-installed 
unit, and can be used with any tape 
recorder slide projector. The magic 
eye and the amplifier are perma- 
nently integrated at the factory into 
the playback unit of the recorder 
without affecting the audio circuits. 
Also, if necessary, a solenoid-actu- 
ated changer is installed on the slide 
projector, 

To obtain more detailed informa- 
tion, write Svnchromatic Products 
Co., 776 Broadway, Bayonne, N. J. 

Reeves Soundcroft Releases 
“Magna-Stripe” for 8mm Use 

® Reeves Sounperarr Corp. an- 
nounced recently that magnetic 
sound for 8mm film is now avail- 
able. This coincides with the re- 
lease by the Movie Mire Corp., 
Kansas City, Missouri, of a mag- 


net for the 


projec tor 


consumer 


market. The innovation of bonding 
Magna-Stripe to 8mm film will en- 
able home movie fans to add sound 
tracks to their silent films at a cost 
of 3%c a foot. Further information 
may he obtained from Reeves 
Sounderaft Corp., Electronic Divi- 
sion, 10 East 52nd St.. New York 
City. 

Table Top Projection Screen 
Introduced by Radiant Mfg. Co. 
* A six pound projection screen, 
measuring 36” x 36”, was intro- 
duced recently by Rapiant Manvu- 
FAcTURING Corp., of Chicago. De- 
signed for use on tables or desks, 
the Jirry is also equipped with a 
hanger for use as a wall screen. 

Special feature is Radiant’s new 
Perma-White Matte Surface, which 
is washable, and is guaranteed not 
to peel, crack, or rot. The screen is 
equipped with a collapsible support- 
ing arm which facilitates opening 
and closing. The feet are rubber tip- 
ped to protect table finishes and 
can be swiveled to a horizontal po- 
sition when the sereen is used on 
the wall. 

The Jiffy sells for $7.95. For 
further information, write the 
manufacturer at 2627 W. Roosevelt 
Road, Chicago 8. 

Studio Spotlight and Stand 
Distributed by Sun Ray Photo 
* A new No. 16 spotlight featuring 
a controlled light source was intro- 
duced recently by the Sun Ray 
Puotro Co., of New York City. A 
No. 9 studio 
leased for distribution. 

The spotlight is equipped with 
a Bi-Post base porcelain socket, 
which keeps the bulb filament in 
alignment. The yoke bracket allows 
the spot to be tilted and held in any 
desired position. The light is well 
ventilated and the interior is spray- 
ed with a heat resistant paint. Ex- 
terior finish is black wrinkle. 

Operating on any A/C or D/C 
110 to 120 volt receptacle, the spot- 
light takes 500 or 750 watt T-20 or 

-24 Bi-Post bulb. Price is $55. 

The studio stand is constructed so 
that a twist of the thumb lock will 
cause the three legs to fall into 
open position and lock in one opera- 
tion. It locks in place at any desired 
height from 40-inches to 844 feet. 
It folds to 39-inches: the legs spread 
28-inches. Price is $30. 


stand was also re- 


Detailed information may be ob- 
tained from the manufacturer at 
295 Lafavette St.. New York City. 
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large Screen image Possible 

With “Smallest” Slide Projector 

® A 2” x 2” slide projector small 
enough to be carried in a topcoat 
pocket and capable of achieving a 
projection area of 10 feet wide was 
introduced recently by WiLLoucu- 
nys, New York City. Designated as 
the Zett 35, and claimed to be the 
“world’s smallest,” the new pro- 
jector measures 41, x 2%) x 5 inches, 
and weighs 1%, pounds. 

The Zett 35 is equipped with a 
multiple lens condenser system and 
specially Voigtlander 
{2.8, coated, color-corrected 
anastigmat lens. It permits effective 
projection at short distances at any 
time of the day in an ordinary sub- 
dued room or darkish corner. 

Priced at $76.50, the Zett 35 may 
be obtained from Willoughbys, 110 
W. 32nd St., New York 1. 


Barnett & Jaffe Now Distributing 
Three New Projector Cases 

* Three new projector cases have 
been put on the market by Barnett 
& Jarre, Philadelphia manufactur- 
ers of projector and slide file cases. 

For ViEWLEX projectors 22, 33, 
and 44, the company has designed a 
two-toned diagonal tweed case with 
built-in protective blocking. Desig- 
nated as Model DX-111. the case 
lists at $10.50. 

Model RT-LOSX, a Basa Royal 
case for TDC projectors, features a 
miniature screen in the lid, provi- 
sions for mounting projector on 
board, and a two-toned tweed ex- 
terior. The RT-105Z, designed for 
TDC Duo and Streamliner models, 
also includes two unit drawers for 
Four TDC Selectrays. List price is 
$15.50. 

The Baja RG-303AX is a custom- 
built case for the GoLpE 300 pro- 
jector featuring a felt-lined com- 
partment for four index files, space 
for a GoldE index changer, pro- 
jector mounting provisions, space 
for eight Airequipt magazines, a 
miniature screen in the lid, and lug- 
gage-type exterior styling. List 
price is $14.65. 

For a catalog describing the new 
Baja cases in detail, write to Bar- 
nett & Jaffe, 6100 N. 21st Street, 
Philadelphia, Pa. 


Sarra Makes TV Convention Spots 
* ABC's coverage of the Democra- 
tic National Convention, televised 
from Chicago during the week of 
July 21, was introduced with a 
special convention program opener 
on film produced for the Philco 
Corp. by Sarra, Ine. 

Also used to open television show- 
ings of the previous Republican Na- 
tional Convention, the special film 
was designed to tie-in with Philco’s 
60th anniversary. 
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BUSINES 


D. Oftedah! Joins SVE 

Vernon D. Orrevant has been 
appointed director of purchasing 
by the Society ror VisuaL Epuca- 
tion, Inc., Chicago. He was for- 
merly western sales manager for R. 
W. Snyder Co., Inc., Battle Creek, 
Mich., and purchasing agent for 
Whittier Laboratories, Chicago. 


Watland Brothers Extends Sales 


Coverage Throughout Illinois 
® Brotuers, 13039 
South Western Ave. Blue Island, 
announces expansion of its 
audio-visual organization to extend 
coverage throughout Illinois. 

James E. Dorcan, recently ap- 
pointed representative for the south- 
ern territory, will make his head- 
quarters at 1624 Noble Ave., 
Springfield. Until recently, he was 
supervisor of the Brown Stores, 
Inc.. Cleveland, Ohio. 

In the central-north counties, 
Georce will continue 
coverage from his Park Forest ad- 
dress at 343 Nokomis Ave. 

Cart J. Ross, sales promotion 
manager of the company, will ex- 
tend duties to include representa- 
tion in the northern counties of the 
state with headquarters at 1160 
Chestnut St., Deerfield. Mr. Ross 
was formerly associated with the 
United World Films Educational 
Division, and for many years was 
midwest division manager in Chi- 
cago for Films Incorporated. 


FCA Names Horace A. Tollefson 
Ass't Director Library Services 

* To coordinate the activities of 
500 film preview centers which the 
Firm CounciL OF AMERICA is now 
in the process of setting up, the 
organization recently appointed 


Horace A. TOLLEPSON assistant di- 
rector in charge of library services. 

A graduate of the University of 
Wisconsin where he received his 
A.B. and A.M. degrees, and the Uni- 
versity of Michigan where he re- 
ceived his library science degree, 
Mr. Tollefson has had extensive ex- 
perience in film utilization as part of 
his library service. 


L. J. McGinley Heads New Portland 
Office for United World Films 

Unrrep Wortp Firms, Inc., re- 
cently opened a new office in Port- 
land, Oregon, which will service the 
entire Northwest and Alaska. Larry 
J. MeGinley has been appointed 
manager of the new operation. 

Mr. McGinley will supervise dis- 
tribution of United's products 
which include instructional films 
for schools and churches, Universal- 
International and J. Arthur Rank 
films for non-theatrical screenings, 
and the Castle home film line sold 
through photographic and depart- 
ment stores. 


Kodak Industrial Relations Head 
Announces Executive Appointments 
* Five executive appointments at 
EastMAN Kopak Co. were an- 
nounced recently by Craic P. Cocn- 
RANE, Kodak director of industrial 
relations. 

The executives and their new ti- 
tles are: Donald E. McConville, su- 
pervisor of industrial relations plans 
and procedures; Thomas H. Miller, 
assistant to the director of indus- 
trial relations; Howard L. Miller, 
general supervisor, wage and salary 
administration; Paul A. Gerhard, 
assistant general supervisor, wage 
and salary administration: and 
Frank J. Fessenden, as*istant direc- 
tor of industrial training. 


Control. 


SEE the Selectroslide 


Fully automatic projector * * * 48 2x2 slide 
capacity 750-1000 watt projector * * * Remote 


SCREEN EXECUTIVE Process Your Film with BRIDGAMATIC 


for less than ‘2c per ff. 


AWARDED FEDERAL SUPPLY SERVICE 
CONTRACT 2nd STRAIGHT YEAR FOR 
ALL U.S. GOV'T AGENCIES 


Producers, TV stotions, small lebs., 
colleges, photo finishers, microfilm- 
ers—do if on your own premises— 
control your production from the 
stort. 


Recent BRIDGAMATIC buyers are Sta 
tion WTV], Miami (2); U. S. Treasury 
Dept. (6); Civil Aeronautic Authority 
(2); General Electric Co; Siamese 
Govt.; Barksdale Studios; Ryerson 
Technical Institute, Canada; La Val 
University, Canada 


BRIDGAMATIC costs little more than 
old-fashioned cumbersome, slow acting 
rack and tank methods. BRIDGAMATIC 
film developing machines remove the 
guess, save valuable time, protect 
precious negatives. Straight 16mm or 
16/35mm NEGATIVE, POSITIVE or 
REVERSAL Models from $1095 to 
$9950. Develop and dry ready for 
showing same day events occur. 
COMPLETELY SELF CONTAINED 
with patented overdrive, air squee- 
gees, built-in drybox and heating 
elements. STAINLESS STEEL TANKS. 
No special skill required for operat. 
ing--attach rubber hose and plug in. 


BRIDGAMATIC TV SPECIAL, Reverso! Film 
Speed, 720 per hour $3495 (without ex 
tras) 


BRIDGAMATIC JR. *1095 


AGENTS FOR: Acme Animation, Blue Seo! Recorders, Depue Printers, Fearless Dollies, Auricon 


Super 1200 Comeras, Bordwell & McAllister Spots, 


Lighting Bedde Background 
many “TEMS AVAILABLE ON TIME PAYMENTS. 


5.0.5. CINEMA SUPPLY CORP. 


THE ONLY 
GUARANTEED 
SCRATCH 
REMOVAL 
PROCESS! 


Magnecorders, Movielos, Colertran Lites, 
Hollywood Printers, Studie Synchronizers, 
y Blimps & Dollies, Mole Richardson Lights 


DEPT. 
602 Ww. 19 
Cable: SOSOUND 


Don't fool around with half-way 
measures. Rapid Film Technique 
will toke that rain” out of your film. 
For over a decade, leaders in scratch 
removal, preservation, and rejuvena- 
tion of old and new film. 

lémm, 35mm, Originals, Koda- 
chromes, Negatives, and Prints. For 


full information write for Booklet BS. 


RAPID FILM TECHNIQUE INC, + 21 West 46th St., New York 36, N.Y. 


March of Time. 


SCRIPTS... 


+ +. expertly prepared by former 
Chairman of Editorial Board, The 
Credits include over 
forty theatrical, educational and spon- 
sored films. Highest professional 
quality guaranteed. Inquiries invited. 


KODACHROME REPRODUCTION 
te 16; 16 te 16 


On our modern automatic processing 
ch with 


© reversal prints 
vp to 4-hovur service 


© negative developing 
© lémm dolly printing (up to 6 hr. service 


© BAW reductions (sound & silent) 35 to 16 
16108 


© BAW 35 to 16 optical reduction, negative 
with pin registration 


DONALD HIGGINS 
369 Lexington Avenue 
New York 17, N. Y. 


For personnel instruction, sales meetings, show- 
rooms and Customer Service presentations. 
Ask for a demonstration and be convinced. 


Write jor SPINDLER & SAUPPE 


9 2201 BEVERLY BOULEVARD 
formation ANGELES 4, CALIFORNIA 


Tom Emmett 


Phone Wibster 65171 


Emmett-Vail Enterprises, Inc. 


6926 Melrose Avenve Hollywood 38, Colif 
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FOWLER’S 
2'n1 PROJECTOR 


The Most Amazing Projector Ever 
Developed — it Is All Automatic 


Roof Top Projector No. 11: Outdoor 
Screen 10 « 10 Ft. tron Frame Ready to 


Install $637 
Convention Type: 26 « 28 « 67° Dual 
Projector $396 
Window & Counter Type: 15 « 18 x 
30° A Real Stopper $168 
Small Demonstrator: long 


Diameter with Handle Will Set On Any 
Desk $89 
Write for free, Illustrated Brochure 
Subject to Dealers Discount 


NATIONAL DISTRIBUTOR WANTED 
(Must be fAnencially responsible! 


FOWLER COMPANY 
1432 N. Orleans St. . Chicago 10 
Phone: Michigan 2-8789 


KLEARCITE 


TRANSLUCENT SCREENS 
FOR REAR PROJECTION 


Specializing in Outdoor 
Screens for Rooftop Advertising 
(Sizes up to 50 x 100 feet) 


indoor Screens in Sizes 
Up to 17 x 24 feet 


ALL SCREENS MADE TO ORDER 
Write today for brochure 


KLEARCITE SCREEN COMPANY 
1428 N. Orleans St. Chicago 10, Ill. 


IMMEDIATE CASH 
CAMERA EQUIPMENT 


NEED EYEMOS (SINGLE LENS AND TURRET), 
MITCHELLS, ARRIPLEX, DE BRIES, BAH STAND 
ARDS AND HI.SPEEDS. WALLS. AKELEYS, CINE 
SPECIALS, AURICONS, MAURERS. FILMOS 
ALSO BALTARS, COOKES AND OTHER LENSES 
SOUND STAGE, LABORATORY AND EDITING 
EQUIPMENT OF ALL TYPES REQUIRED. PLEASE 
SHIP INSURED OR FORWARD DESCRIPTIONS 
AIRMAIL. IMMEDIATE PAYMENT 


GORDON ENTERPRISES 


$362 N. CAHUENGA + NORTH HOLLYWOOD, CAL. 
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ADDITIONAL 


® Listings below supplement the Annual Produe- 
tion Review of Business Screen, published in 
February, 1952: 


Aut-Score Pictures Inc. 

7525 Beverly Boulevard 
Hollywood 36, California 
Telephone: WYoming 1128 
OFFICERS AND DEPARTMENT HEADs 
Gordon S. Mitchell, Pres.-Producer 
C. D. Owens, Vice President 
Norval D. Crutcher, Jr.. Prod. Mer. 
Services: Industrial, public relations, education- 
al home economics, indoctrination, and training 


films; TV commercials and theatre advertising 
films. Techniques: live action, animation, stop- 
motion, 


FACILITIES: Stage. 

RECENT PRODUCTIONS AND SPONSORS 
TV commercials for Sunsweet Prunes, 5.0.5. 
Company, Interstate Bakeries, Skippy Peanut 
Butter, Theatre advertising films for Safeway 
Mores; 20-minute 
film for the California Prune and Apricot Grow- 
training films for the U.S. Air 


Technicolor home economics 


ers Association: 
For 2. 


Rivers & Associates 
28 Geary Street 
San Francisco, Calif. 
Phone: SUtter 1-1284 
Studio at 60 Market Street, 
San Franciseo, Calif. 
Date of Organization: 1949 

OFFICERS AND DEPARTMENT HEADS 

Walter A. Rivers, President 

Don Rivers, Exec. V. P. 
Services: General motion picture production, 
specializing in films for industry and television. 
Facuuities: Auricon sound cameras; recording 
systems, film and tape; titles and animation; 
complete lighting equipment, writing and edit- 
ing staff. 

RECENT PRODUCTIONS AND SPONSORS 
Maimonides (Maimonides Health Center); A 
Hospital Is People (Mt. Zion Hospital); High- 
lights of 49° ers 1951 Season (Goebel of Calli- 
fornia). 


Forovox 
286 Monroe Ave. 
Memphis, Tenn. 
Phone: 37-4127 
Date of Organization: 1950 
OFFICERS AND DEPARTMENT HEADS 
W. B. Campbell, President 
W. R. Brazzil, Exec. V. P. 
L. B. Abernathy, Dir. of Photog. 
R. E. Rogers, Prod. Supervisor 


H. H. Highfill, Jr., 


{nimation Dir. 


SPECIAL OPTICAL EFFECTS 
AND TITLES 
"Fireside Theatre” 


On the TV Series 


by 
RAY MERCER & COMPANY 
424) Normal Ave. + Hollywood 29, Calif 
Free Optical Effects Chart 


Send for 


LISTINGS OF PRODUCERS FROM NATIONWIDE SOURCES 


Services: All types of l6mm production-—full- 
cell animation to straight production. 
Factuities: Sound stage, recording equipment 
and facilities, and Mitchell camera equipment. 

(Reference details on recent productions & 
sponsors not submitted.) 


Empme Puorosounn, 
490 North Snelling Avenue 
St. Paul 4, Minnesota 

Date of Organization: 1945 
OFFICERS AND DEPARTMENT HEADS 

William S. Yale, President 
Charles B. Woehrle, .P., Treasurer 

Catherine Running, Secretary 
Truman Bjorklund, Production Mgr. 

Arthur Nicol, Camera Dept. 

Warren Rose, Sound Dept. 

Roy Newquist, Script Dept. 
Services: Motion pictures for industry, sales 
training and television; sound slidefilms. 
Facitities: Permanent creative staff, script writ- 
ing, storyboard and artwork. Maurer and Bell & 
Howell cameras. Complete film editing facilities; 
animation stand for 16mm and 35mm color and 
black and white, and slide films. Ampex syn- 
chronous recording in studio or on location. 
Maurer six line tracks. Time lapse and slow 
motion equipment. Sound stage and location 
equipment. 

RECENT PRODUCTIONS AND SPONSORS 
Story of Insulite & Double Profits (M & O Paper 
Company); Newsreels No. 1 and No. 2 (Gener- 
al Mills); Annual Report 1951, Color in Stone, 
(Minnesota Mining & Mfg. Company); Three 
Eight Three Makes Money for Me; Profits 
Through Preference; Preference with Perma- 
nence (Brown & Bigelow); Man of the Hour, 
Seven Steps, Futuramic, (Minneapolis-Honey- 
well); Keep Your Customer in Business (Pako 
Corp.) ; More Power to You (Superior Separator 
Company); Tomorrow's Tractor Today (Farm- 
ers Union Central Exchange). TV commercials 
for B. F. Goodrich Company, Scott-Atwater, Toro 
Mfg. Corp., Dayton’s Department Store, Pays- 
well Sprayer, Minneapolis Brewing Co. 


VACUUMATE 


Business Firms, Librories, Advertising Com- 
ponies, Film Distributors, etc., Vocuumate 
Corporation offers quick relief for film heod- 
aches. 


BY TAKING OVER COMPLETE 
FILM HANDLING PROBLEMS 


PROCESSING 
CLEANING 
Vecconetes @ REPAIRING 
will serve yee SHIPPING 
we! vite 
STORAGE 
Now. All bookings promptly 
filled. 


UMATE 446 St NEW YORK] 
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For |émm. Film — 400” to 2000’ Reels 
Protect your films 


Ship in FIBERBILT CASES 
Sold at leading dealers 
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Insurance and the Film 


(CONTINUED FROM PAGE THIRTY-SEVEN) 


was produced under the general supervision of 
the company’s Public Relations Department. 
From Every Mountainside will be released ex- 
clusively to the agents for use in their com- 
munities about the middle of September. At 
least one print will be in each branch office by 
that time. (A review of the new film will appear 
in Business SCREEN when it is officially re- 


leased. 


Metropolitan Life: a Health Film 
Pioneer Continues Educational Effort 


* Metropolitan Life Insurance Company has 
made health films its special province and has 
done some outstanding work in this field. Its 
new film, for instance, Losing To Win (pro- 
duced by Jerry Fairbanks Productions and dis- 
tributed by Association Films, a new version of 
an older picture, Tubby’s Trouble) is an amusing 
cartoon of the adventures of a nice couple who 
eat too much. It demonstrates the fallacies of 
obesity—-that exercise, massage, pills, or any- 
thing but will power and reduced food consump- 
tion will take off weight. Lose weight and you 
win in the battle against diabetes, heart trouble 
and a dozen or so other ailments, the film says. 

Other Metropolitan Life health films caution 
against middle-aged people overtaxing them- 
selves, tell how to live with heart trouble and ex- 
plain how to eat nutritious food. 

Metropolitan Life has a natural interest in 
health and welfare campaigns. Obviously, the 
more people who properly care for sick hearts, 
the more live policyholders, and of each five 
insurance policyholders in the United States and 
Canada, one is an owner of a Metro Life life 
policy. And far more important than that, the 
company feels that with each policy the holder 
should get not only protection but service, serv- 
ice consisting of information on ways and means 
of preserving his life and well-being. 

Within the company this activity is undertaken 
by the Health and Welfare Division. Films play 
an important part of the Division's responsibility. 
They are offered primarily to the general public 
on free loan from New York, San Francisco and 
Ottawa offices, and through such distributors as 
Association Films. Motion pictures are usually 
offered first, on a protected territory basis, to 
theatres. and following theatrical runs in each 
state, to L6mm audiences. 


Report on Insurance Film Programs 
to Be Concluded in Next Edition 


* The historical development of Metropolitan 
Life’s important film contribution; new reports 
on other important insurance film programs in- 
cluding the Institute of Life Insurance; John 
Hancock, Lumbermens Mutual, Penn, Pruden- 
tial, Pacific Mutual and Zurich-American 
(among others) will conclude this fairly compre- 
hensive report on film production and utilization 
in the insurance field in your next Business 
SCREEN due out after mid-September. 4 


Complete Technical and Editerial 
Services to 16 mm Business, Educa- 
tional and Religious Film Producers. 


| SCRIPT PREPARATION 
TITLES AND ANIMATION 
| PHOTOGRAPHY 

| SOUND RECORDING 


RE-RECORDING 
from magnetic tape or film 


MUSIC LIBRARY 
EDITING AND CONFORMING 


20 


GEO. W. COLBURN 
= LABORATORY, INC. 


164 NORTH WACKER DRIVE, CHICAGO 6, ILLINOIS 


Edge-Numbered Work Prints—Color Masters— 
Duplicate Negatives—Release Prints 


SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 

gueranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 


ESCAR 
MOTION PICTURE SERVICE, 


7315 Carnegie Ave., Cleveland 3, Ohio 


Animation — Titles 
Metion Pice 
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EASTERN STATES 


CONNECTICUT 


Rockwell Film & Projection 
Service, 182 High St., Hartford 5. 


DISTRICT OF COLUMBIA 
Jam Handy Organization, Inc., 
1730 H Street, Washington 6, 


The Film Center, 915 12th St 
N.W., Washington 


MARYLAND 


Howard E. Thompson, Box 204, 
Mt. Airy 


MASSACHUSETTS 
Cinema, Inc., 254 Clarendon St, 
Boston 16 


NEW HAMPSHIRE 


A. H. Rice Co., Ine., 78 West Cen- 
tral Street, Manchester. 


NEW JERSEY 
Slideeraft Co., 142 Morris Ave., 
Mountain Lakes, N J 


NEW YORK 
Association Films, Inc., 35 West 
5th Street, New York 19. 


Buchan Pictures, 79 Allen St. 


Buffalo 

Charles J. Giegerich, 42-20 Kis. 
sena Blvd., Flushing. 

Comprehensive Service Co., 245 
th St New York 19, 

Crawford & Immig, Ine., 265 W. 
l4th St., New York City 11. 

The Jam Handy Organization, 
Inc., 1775 Broadway, New York. 

Ken hillian Sd. & Vis. Pats. 
P.O. Box 364 Hempstead, N. Y. 


Mogull, Film and Camera Com- 
pany, 112-114 W. 48th St., New 
York 19, 


5. O. S. Cinema Supply Corp., 
602 W. S2nd St., New York 19, 
Specialized Sound Products Co., 

551 Fifth Ave., New York 17. 
United Specialists, Inc., Pawling. 
Visual Sciences, 599BS Suffern. 


PENNSYLVANIA 
Jam Handy Organization, Inc., 
930 Penn Ave., Pittsburgh 22. 

J. P. Lilley & Son, 277 Boas St. 

Harrisburg 


Lippincott Pictures, Inc., 4729 
Ludlow St. Philadelphia 39 


RHODE ISLAND 
Westcott, Slade & Baleom Co., 


95-99 Empire St., Providence 3. 


WEST VIRGINIA 


Haley Audio-Visual Service, 
Box 703, Charleston 23. 


Pavis, Inc., 427 W. Washington St., 
Phone 2-5311, Box 6095, Station 
A, Charleston 2. 


B. S. Simpson, 418 Virginia St., 
W., Charleston 2. 


Theatre Service & Supply Co., 
Phone 24043, Box 1389, Hunting- 


ton, 


SOUTHERN STATES 


ALABAMA 


Stevens Pictures, Inc., 506 Eight- 
eenth St., North, Birmingham. 


FLORIDA 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


GEORGIA ¢ 


Colonial Films, 1118 W. Peachtree 
N.W., ATwood 7588, Atlanta. 


Stevens Pictures, Inc., 101 Walton 
N. W., Atlanta 3. 


LOUISIANA 


Stanley Projection Company, 
21144 Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Ta- 
lane Ave., New Orleans. 


Stirling Visual Education Co., 
1052 Florida St., Baton Rouge. 


Delta Visual Service, Inc., 815 
Povdras St., New Orleans 13. 


MISSISSIPPI 
Herschel Smith Company, 119 
Roach St., Jackson 110. 
Jasper Ewing & Sons, 227 S. State 
Jac kson 2. 


TENNESSEE ¢ 
Southern Visual Films, 687 
Shrine Bldg., Memphis. 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 
ville. 


VIRGINIA 


Tidewater Audio-Visual Center, 
617 W. 35th St., Norfolk 8, Phone 
51371 


A NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


* ARKANSAS 


Grimm-Williams Co., 115 W. 
Sixth Street, Little Rock. 


MIDWESTERN STATES 


ILLINOIS 


American Film Registry, 24 E. 
Eighth Street, Chicago 5. 


Association Films, Inc., 79 East 
Adams St., Chicago 3. 


Atlas Film Corporation, 1111 
South Boulevard, Oak Park. 


Jam Handy Organization, Inc., 
280 N. Michigan Ave., Chicago 1. 


Midwest Visual Equipment Co., 
6961 N. Clark St., Chicago 26. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 


INDIANA 


Burke's Motion Picture Co., 434 
Lincoln Way West, South Bend 5. 


IOWA 


Pratt Sound Films, Inc., 720 3rd 
Ave., S.E., Cedar Rapids, lowa. 


Ryan Visual Aids Service, 517 
Main St., Davenport. 


* KANSAS-MISSOURI ¢ 
Kansas City Sound Service, 1402 
Locust St., Kansas City 6, Mo. 
Erker Bros. Optical Co., 610 


Olive St., St. Louis 1. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


MICHIGAN 


Engleman Visual Education 
Service, 4754-56 Woodward Ave., 
Detroit 1. 

Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 11. 

Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


OHIO 


Ralph V. Haile & Associates, 
215 Walnut St., Cincinnati, 

Academy Film Service Inc., 2300 
Payne Ave., Cleveland 14. 


Fryan Film Service, 3228 Euclid 
Ave., Cleveland 15. 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 

Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 
Twyman Films Inc., 400 West 

First Street, Dayton. 
M. H. Martin Company, 1118 
Lincoln Way E., Massillon. 


WISCONSIN 


R. H. Flath Company, 2410 N. 3d 
St., Milwaukee 12. 


__ WESTERN STATES 


CALIFORNIA 

Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena. 

Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 
Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 

wood 28. 

Jam Handy Organization, Inc., 
7046 Hollywood Blvd., Los An- 
geles 28. 

Ralke Company, 829 S. Flower St., 
Los Angeles 17. 

Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 4. 

Association Films, Inc., 35] Turk 
St., San Francisco 2. 

C. R. Skinner Manufacturing 
Co., 292-294 Turk St., San Fran- 


cisco 2. 


¢ COLORADO « 
Dale Deane’s Home Movie Sales 
Agency, 28 E. Ninth Ave., Den- 
ver 3. 


OKLAHOMA 
Vaseco, 2301 Classen, Oklahoma 
City 6. 
H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 


Kirkpatrick, Inc., 1634 S. Boston 
Ave., Tulsa 5. 


OREGON 


Moore’s Motion Picture Service, 
306 S. W. Ninth Ave., Portland 5. 


e TEXAS 

Association Films, Inc., 1915 Live 
Oak St., Dallas 1. 

George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 

Capitol Photo — 2428 
Guadalupe St., Phone 68-5717, 
Austin. 


UTAH 


Deseret Book Company, 44 E. So. 
Temple St., Salt Lake City 10. 


_CANADA - FOREIGN 

Audio-Visual Supply Company, 
Toronto General Trasts Building, 
Winnipeg, Man. 

Distribuidora Filmica Venezo- 
lana De 16MM., S.A., Apartado 
706 Caracas, Venezuela, S.A. 


USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION SERVICE 
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REFERENCE SHELF 


Association Films Lists 120 Free 
Loan Subjects in New Catalog 

Association Fitms’ new 1952-53 
catalog of l6mm sound motion pic- 
tures was recently published. The 
64+-page publication, entitled “Se- 
lected Motion Pictures,” describes 
more than 1.400 different subjects, 
including 120 free films. 

Among the many film categories 
listed are: agriculture, home eco- 
nomics, health and safety, manufac- 
turing. social studies, literature, com- 
munications, sports, religion, and 
entertainment. Over LOO new = sub- 
jects have been acquired since last 
year’s catalog. These films are iden- 
tified in the index. 

Free copies of “Selected Motion 
Pictures” may be had by writing 
Public Relations Department, As- 
sociation Films, Ine., 347 Madison 


Ave., New York 17. 


Three Booklets Describe RCA's 
Projectors, Sound Products 

* RCA recently published three 
booklets which describe the com- 
pany's l6mm sound film projectors, 
the 16mm magnetic recorder-projec- 
tor, and a variety of RCA sound 
products. The brochure on the mag- 
netic recorder-projector tells the 
story of magnetic striping of films, 
stressing the many commercial pos- 
sibilities of this new sound record- 
ing medium. 

A 20-page catalogue describes 
more than 50 items of equipment in 
the company’s sound products line. 
Items covered include representative 
microphones, amplifiers, speakers, 
baffles. horns, intercoms, unit-built 
cabinets and racks, ete. 

Describing RCA’s “400” Senior 
and Junior 16mm sound film projec- 
tors and accessories, a 12-page 
pamphlet outlines features of this 
equipment through the use of car- 
toons and animated line cuts. 

The brechure on the magnetic ree- 
(Form 2R-8330) 
and the one on the RCA “400” 
l6mm sound film projectors (Form 
2R-8305) may be obtained from 
the Visual Products Section, RCA 
Victor. Camden 2, N. J. Requests 
for the sound booklet (Form 2R- 
8348) may be addressed to the 
Sound Products Section, RCA Vic- 
tor, Camden 2, N. J. 


Chartmokers Issues Slide Reprint 

® THe CHARTMAKERS, INC. is dis- 
tributing to customers, and others 
interested in the subject, reprints of 
an article. How and Why to Use 
Slides in Sales Presentations. writ- 


order-projector 


ten by staff member Charles J. 
Hauk. and which appeared in Print- 
ER's INK. 
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Modern's New Catalog Lists 
Ninety Free Loan 16mm Films 

* Mopern TALKING PicTURE SERV- 
1ce’s “Index and Guide to Free Edu- 
cational and Classroom Films from 
Industry,” containing a list of 90 
free loan l6mm sound films, will 
be mailed late in August to junior 
and senior high schools and colleges 
in all parts of the country. All films 
are rental free and users pay only 
parcel postage to and from the near- 
est of 27 film libraries. 

A valuable feature of the new “In- 
dex and Guide” will be the careful 
indexing of each film by subject 
matter, age level, and degree of cor- 
relation to various subject curricula. 
Requests for the catalog may be ad- 
dressed to Modern at 140 East On- 
tario St., Chicago 11. 


New York Producer Issues Book 
on Business Film Techniques 
* Charles W. Curran, president of 
Times Propuctions, has 
published a 53-page book titled The 
Handbook of Motion Picture Tech- 
nique for Business Men. It can be 
obtained by sending a dollar to 
Times Square Productions’ office at 
145 West 45th Street, New York. 
The Hendbook, though made up 
as a “legitimate” book, can more 
properly be termed a promotion 
piece, for it is strongly commercial, 
and frankly opposed to “estab- 
lished” producers and those main- 
taining production facilities. It is 
slanted toward a particular type of 
producer, and, of course, the au- 
thor’s own firm. Still, with these 
exceptions, it is a useful and unique 
compendium of facts about business 
film production, embodying sections 
on different types of film, 16mm and 
35mm, color and b/w, printing 
methods, a detailed analysis of 
costs, including wage and salary 
scales of technicians, writers, actors 
and extras, laboratory costs, a de- 
scription of sound recording tech- 
niques, editing, opticals, common 
film nomenclature, ete. 


Two New Ampro Publications 

* Ampro Corporation, Chicago is 
releasing a new booklet on Tape 
Recording Techniques and another 
on School Film Utilization. Both are 
available free. 


il 
Film Libraries- 
Now is the time to CHECK your prints 


if the answer is “Yes” to any of these questions, 
your next step is to have such films 


PEERLESS - Serviced 


Are some of your old films 
Dirty? 
Oily? 
Dried out? 

Are some of your new films 
Tacky? 
Scratched? 
“Rainy”? 


Services include cleaning ... repairs... rehumidification ... scratch removal... 
and the famous Peerless- Treatment that guards against future damage, 
makes your films screen better and last longer. 


When you write, please mention 
size of your library and maximum 
number of prints you could spare at 
one time, for cleaning and treatment. 


EERLESS 


FILM PROCESSING CORPORATION 


165 WEST 46th STREET, NEW YORK 36, NEW YORK 
959 SEWARD STREET; HOLLYWOOD 38, CALIF. 


We Sell 
We Kent 
We Service 


A complete line of 
35mm—l6mm Mitchell, Bell 
& Howell, Maurer cameras 


TV GROUND GLASS... 
for Mitchell Standard, C., Bell & Howell 
35mm cameras. Shows TV alignment. 
Outlines active receiving area and 
Academy (sound) operture. 


CAMERAS 
MOVIOLAS 
DOLLIES 


Griswold 
HOT SPLICERS! ... $65. 


Your Griswold Splicer, Models R2 and R3, 
converted to hot splicer 


Expert factory repairs. We mount lenses. 


FRANK C. ZUCKER 


Camera CQuipment 


1600 BROADWAY 


YORK CITY 


A REFERENCE LIBRARY FOR BUSINESS FILM USERS 


Write for your free list of useful 
film guides, handbooks and other 
useful reference publications 


available at low-cost from the 


Business SCREEN BOOKSHELF. 
Address inquiries to our Chicago 
headquarters at 7064 Sheridan 
Road, Chicago 26. 


1161 NORTH HIGHLAND AVE. 


—Hiliside 7471 


HOLLYWOOD 38, CALIFORNIA 
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established in airline films, Wings also goes into 
TRENDS itl business films: some detail about precautionary measures taken 


CONTINT ED PAGE 


eflorts « mployed 


In addition to the m 


by thi airline co 


in maintaining the company's fleet of DC-6A 
freighters 
The film has a running time of 14minutes 


mpany and is in color. It will be shown to service clubs, 


any screenings witnessed trade groups, and schools, 


by Capital employees, for whom the him was 
originally made, prints are stocked in cities Large and Favorable Audience Response 
served by Capital for use by interested groups Refutes Critics of Savings Bank Film 


afew university 


part of ulvertising 


tir Preaght Operations and Economics 


Deyrcted in New Slick 


s have also used the film 


sales, and transportation 


firways Film 


* About a year ago, there was some comment 
in these pages about a folksy drama called 
Career jor Two put out by the Savings Banks 
Association of New York. It was deseribed at 
the time as being not quite the vehicle for selling 
the Savings Banks’ story to New York school 


# One film not covered in Business SCKEEN's children too much of an excruciatingly corny 
July airline feature was the field's most recent plot, too many cartooned gargoyles. 

addition. Premiered in Los Angeles in late July Comes now a report from the Banks which 
with full-blown Hollywood treatment, Wings for shows that audiences, in faet, did not turn up 
Industry casts a promotional eye at the opera their noses at Career for Two they ate it up, 
tions of Slick Airways, air-cargo hauler (and 187,000 of them in 1.496 groups throughout the 
sponsor), not neglecting to take a deep look at state, and they even want more of the same. 


sitfreight economies of interest to potential “Best one to date. We want a return date,” 

Customers says an Oneida bank. “Excellent for introduction 
Slick Airways and the air cargo industry start to business management.” says a teacher in 

ed out about the same time. The film reeords Horseheads. And so on, in what the Savings 

Slick’s wobbly beginning and contrasts it with Banks call typical reactions, the adverse being 

1 croseecountry flight which now has become negligible. 

routine for the young company The New York Savings Banks think that this 
In line with a technique that seems to be is a good time for early critics to get down off 


(Letterheod of iseving Advertising Agency or Film Producer) 


ADVERTISING, INCORPORATED ATS’ STANDARD 


1000 MAIN BOULEVARD 
ANYTOWN, State 


PRODUCTION SPECIFICATIONS 


film commercials by 


their high horses and string along with what 
people say and prove they like, rather than in 
what some might think they like. Seems like the 
only thing to do, all reported reports being con- 
sidered, the adverse being negligible. Wa 


imerican Television Society Report 
on Commercials Aids Sponsor Relations 
* Advertising agency people and_ television 
commercial producers have not always seen eye 
to eve on the mechanics of dealing with each 
other. The agencies complain, among other 
things, that producers’ sales representatives are 
merely persistent order takers and have not the 
slightest concept of technical or creative film pro- 
duction. Producers, on the other hand, can’t un- 
derstand why agencies don’t give the producer's 
qualified production staff enough time to pre- 
pare bids or do a really good job, They main- 
tain that no salesman of such a complex com- 
modity as a film can figure all the angles or 
make lightning cost quotations on his own hook. 
An analysis of these gripes, and suggested 
remedies, is contained in a 16 page brochure 
just issued by the Committee on TV Film Com- 
mercials of the American Television Society. Al- 
so featured in the report is a suggested standard 
specification form for agency film orders. 
Copies of the report may be obtained from 
the American Television Society, 25 Vanderbilt 
Avenue. New York City (see illustration). Wm 


PRODUCTION SPECIFICATIONS FORM 
intended for use by (a) advertising agencies or (b) by film 
producer. Form was developed specifically for television 


ATS Committee on TV Film Commer- 


cials (see article in column three above}. 


AGENCY AUTHORIZED REPRESENTATIVE 
Famous Products, Inc. George Jefferson 
PRoouc TATION WANTED 
— "Pane Bow. 19 Sy Quoted price is to cover all items on reverse side plus: 
$2 i2, 13, 14 @ LA, 139A date 35mm releose printis) on acetate stock, 2 35mm composite fine-grain ond 3 
release of each subject all eth stondord ocademy leaders ond sbyect identificanon thereon 
Tete! Me Filme | 00 Sex 20 Sex Other Prine Coler Cher 
8 
| | | | 38mm 2 base-through prints, each, of 124 & 134 
Live Pheteg Library Music Animation Step Meron Other 
About 240 ft. None | None About 80 ft. None — 
Syme Seund Wild Sound Sound Neg Sound System to Be Used Quantity Quantity will be ordered at tise of answer print approva) . 
location | Studie lecotien Print 
} 330° | Optional Order: 
T port of these 
Tete! Me items | 
Ovtlines Synopses Seripte Storyboards 
10 | 5 
| (To be filled: in by producer.) 
® ibility for Requi ts NET PRICE QUOTED TERMS OF PAYMENT i 
by check ond deo dates where 00 “s, 
A To be provided by Agency ESTIMATED TIME FROM FIRM ORDER TO DELIVERY OF ANSWER PRINT S& weeks 
Te be prowded by Producer = 
ly ESTIMATED TIME FROM APPROVAL OF ANSWER PRINT TO DELIVERY OF RELEASE PRINT Woe 
1 Serigt 17. Ubeery Mev 
2 Storyboard 18. Music Arrangement x 
Set [x]x] | 19. Music Fees (Poyment) I 
4 Prope r x) T 20. Tolent (Payment) 
Clitent Predvets T 2). Tolent 
Preperation of Mo. 5 tor Photog 22. Technica! Advinor FILMS, INC 
Search | 23. Stylist, Consultant AGENCY PROOUCER L 
Cow Selection 24 Art, & Title Leyou Advertising, Inc. 
25. Finhed Art I 
10 Pretegraphy Studio Facilines + | Stock Footage w George Jefferson Themas Weshingten 
1) Phetegraphy Direction 27 Anumanen 
Recording tines ar 28 Edinng & Laboratory I 
13) Nerranen Direction L igi 29 Production Negatve I 
14) Merreter 30 Other N 
r Dere Dete 
16 Nome Telent Noveaber 5 9 
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An efficient aid in the Manager Development Program for the 
S. S. Kresge Company is “A Kresge Manager Wears Three Hats,” 
produced with the help of The Jam Handy Organization. 

When a training program is supplemented and enriched by a 
slidefilm that packs volumes of information into a time-saving, atten- 
tion-holding visual presentation, then hats of responsibility rest com- 


fortably on executive brows. 


Complete production facilities—all under one roof —‘nothing 


farmed out” — means single responsibility and effective control. Years 


JAM HANDY of illuminative experience in making training films, for all levels 
Osgangzation of performance, are here at your service. 


Visualizations ¢ Presentations « Educational Motion Pictures e¢ Slidefilms e¢ Training Assistance 
New York 19 Washington 6, D4 Pittsburgh 22 Detroit il Dayton 2 Chicago | Los Angeles 28 
1775 Broadway 1730 H Street, NW 930-932 Penn Ave 2821 BE. Grand Blvd $10 Talbott Bldg 230 North Michigan Ave. 7046 Hollywood Blvd 
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